
         2148-6670ISSN

jmml@pressacademia.org

PressAcademia publishes journals, books,
case studies, conference proceedings and
organizes international conferences.

JMML
Journal of Management,
Marketing & Logistics

PressAcademia



__________________________________________________________________________________ 
i 

 

 

 

 

ABOUT THE JOURNAL 
Journal of Management, Marketing and Logistics (JMML) is a scientific, academic, peer-reviewed, quarterly and 

open-access online journal. The journal publishes four issues a year. The issuing months are March, June, 

September and December. The publication languages of the Journal are English and Turkish. JMML aims to 

provide a research source for all practitioners, policy makers, professionals and researchers working in the area 

of economics, finance, accounting and auditing. The editor in chief of JMML invites all manuscripts that cover 

theoretical and/or applied researches on topics related to the interest areas of the Journal.  

 

Editor-in-Chief 
Prof. Dilek Teker 

 
 

Editorial Assistant 

İnan Tunc 

 
 

JMML is currently indexed by 

 

EconLit, EBSCO-Host, Ulrich’s Directiroy, ProQuest, Open J-Gate,  

International Scientific Indexing (ISI), Directory of Research Journals Indexing (DRJI), International Society for 

Research Activity(ISRA), InfoBaseIndex, Scientific Indexing Services (SIS), TUBITAK-DergiPark, International 

Institute of Organized Research (I2OR), SOBIAD. 

 

Ethics Policy 

JMML applies the standards of Committee on Publication Ethics (COPE). JMML is committed to the academic 

community ensuring ethics and quality of manuscripts in publications. Plagiarism is strictly forbidden and the 

manuscripts found to be plagiarised will not be accepted or if published will be removed from the publication. 

 

Author Guidelines 

All manuscripts must use the journal format for submissions.  

Visit www.pressacademia.org/journals/jmml/guidelines for details.  

 

 

CALL FOR PAPERS 
The next issue of JMML will be published in December 2019.  

Submit manuscripts to 

jmml@pressacademia.org or  

http://www.pressacademia.org/submit-manuscript/ 
 

Web: www.pressacademia.org/journals/jmml  
 

 

http://www.pressacademia.org/journals/jmml/guidelines
mailto:jmml@pressacademia.org
http://www.pressacademia.org/submit-manuscript/
http://www.pressacademia.org/journals/jmml


__________________________________________________________________________________ 
ii 

 

 

 

 

 

EDITORIAL BOARD 
 

Klaus Haberich, Franklin University 
Chieh-Jen Huang, Providence University 

Meltem Kiygi Calli, Okan University 
Muge Klein, Turkish-German University 

Gary S. Lynn, Stevens Institute of Technology 
Selime Sezgin, Bilgi University 

Semih Soran, Ozyigin University 
Husniye Ors, Gazi University 

Mehmet Tanyas, Maltepe University 
Tugba Orten Tugrul, Izmir University of Economics 

Nimet Uray, Kadir Has University 
Nan-yu Wang, Ta Hwa University of Science and Technolgy 
Fu-Yun Wang, Ta Hwa University of Science and Technology 

Ugur Yozgat, Marmara University 

 

REFEREES FOR THIS ISSUE 
 
 

Salih Aynural, Rumeli University,  Turkey 

Faik Celik, Kocaeli University,  Turkey 

Oyku Iyigun, Istanbul Commerce University,  Turkey 

Ahmet İncekara, Istanbul University,  Turkey 

Mehmet Marangoz, Mugla University,  Turkey 

Eldin Mehic, Sarajevo University 

Suat Oktar, Marmara University,  Turkey 

Neslihan OZkan, Bristol University 

Teng-Kun Wang, Institute of International Business Economics University of Essex, United Kingdom 

Chuan-Chin Wang, Institute of Applied Economics University of Seville,  Spain 

 
 
 
 
 
 
 
 

 
 

 
 
 
 
 
 
 
 
 



__________________________________________________________________________________ 
iii 

 

 
 
 
 
 

 

CONTENT 

Title and Author/s                                               Page            
 

1. Information and communication technologies development index: regional analysis of Turkey 
 Tugba Guz …………….…………………………………….…………………………………………………………………………………...…………..      128-135 

 DOI: 10.17261/Pressacademia.2019.1126  
 JMML-V.6-ISS.3-2019(1)-p.128-135 

 

2. Excellence in logistics performance: the effect of logistics capability, information systems  
 capability and organizational learning 
 Cemal Zehir, Hacer Yildiz Ozturk .…………………………….....................…………………………..………………..……………………    136-145 
 DOI: 10.17261/Pressacademia.2019.1127 
 JMML-V.6-ISS.3-2019(2)-p.136-145 

 

3. Interactions between brand concept marketing and purchase intention via word-of-mouth:  
 a case study of luxury branded goods 
 Hsiang-Hsi Liu, Chia-Mei Lo ………………………………………………………………….……………………………………….………..……….    146-161 
 DOI: 10.17261/Pressacademia.2019.1128 
 JMML-V.6-ISS.3-2019(3)-p.146-161 

 

4. Investigation of the relationship between economic complexity level and human development  
 level: comparison of developed and developing countries 
 Semanur Soyyigit, Ercan Eren, Elife Akis …………………………………………………….………………………………………..………….    162-174 
 DOI: 10.17261/Pressacademia.2019.1129 
 JMML-V.6-ISS.3-2019(4)-p.162-174 
 

5. The impact of power and relationship quality on value creation and appropriation in buyer-supplier 
relationships: the case of Moroccan companies. 

 Mdarhri Alaoui Saad1, Amine Noureddine ………………………………………………………………….……………….………..……….    175-196 
 DOI: 10.17261/Pressacademia.2019.1130 
 JMML-V.6-ISS.3-2019(3)-p.146-161 

 

6. How the shift to omni-channel commerce strategy aids a furniture retailer’s competitive differentiation: 
the case of xxx Lutz in Austria. 

  Lisa Maria Wieser, Yung-Shen Yen …………………………………………………………………..………………………………..………….    197-203 
  DOI: 10.17261/Pressacademia.2019.1131 
  JMML-V.6-ISS.3-2019(4)-p.162-174 

 
 
 


