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ABSTRACT

Purpose- The pandemic resulted in an unexpected volume of customer demand for quick delivery of grocery products. This, in turn, caused a
terrific increase in the burden of delivery employees working for quick commerce (q-commerce) retailers. There was much news about working
conditions of couriers during the pandemic. In this study, under the theoretical guidelines of the Stimulus-Organism-Response model (SOR), the
author aims to investigate how information regarding working conditions (stimuli) affect evaluation of brand reputation (organism) and retail
patronage intention (response). The framework of the study is limited to g-commerce grocery retailers because of their significant growth
potential.

Methodology- A within-subjects experimental design was implemented to collect data. The author developed two scenarios based on true events.
In the scenarios, two hypothetical g-commerce retailers were narrated to manipulate good and poor working conditions of delivery employees.
Paired sample t-tests were conducted to test the mean differences of brand reputation and retail patronage intention. Additionally, two separate
studies were conducted to test what if a g-commerce grocery retailer with good working conditions also set higher prices.

Findings- The findings show that the brand reputation of g-commerce grocery retailers with good working conditions is higher. Similarly, customers
show higher retail patronage intention for g-commerce grocery retailers with good working conditions. The results are valid even if the prices of
g-commerce grocery retailers with good working conditions are higher.

Conclusion- The current article is one of the first empirical studies on g-commerce retailers. The study also contributes by providing new insights
about consumer reactions to poor working conditions of retailers under extraordinary circumstances from which they also suffer. Poor working
conditions cause to lose customers besides the ethical considerations, but retention of customers is a must for the survival of infant g-commerce
retailers.

Keywords: Q-commerce, working conditions, COVID-19, brand reputation, retail patronage intention
JEL Codes: M30, M31, L81

1. INTRODUCTION

Consumers speeded up their adoption to online retailing during the pandemic. The results of Mckinsey’s survey conducted with
consumers from France, Germany, ltaly, Spain, and the United Kingdom indicated an ongoing increase in consumer demand to
shop online throughout the pandemic (Glnday et al., 2020). Findings showed that about 15% of consumers have shopped for
groceries on a website that they had never used before, among those consumers, more than 50% say that they intend to continue
shopping online for at least some part of their grocery needs, and 12% of them have switched to different grocery stores offering
home delivery or click-and-collect services (Glinday et al., 2020). On the other hand, COVID-19 has created an unprecedented
worker supply and demand mismatch in the retailing industry, for while some retailers have been forced to shut their doors,
others like online grocery retailers were faced with an extraordinary demand (Elnahla and Neilson, 2021). The demand to shop
from online grocery stores was so high that customers experienced difficulties even in finding a suitable time slot for both self-
pick up and home delivery (Eriksson and Stenius, 2020). Therefore, grocery retailers with home delivery service started to play a
fundamental role in society during the pandemic and their personnel were classified as essential workers, but also as “the
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forgotten frontline” (Pantano et al.,, 2020; Voorhees et al., 2020). The workload on the shoulders of supermarket, delivery,
warehouse, and transport workers increased enormously. Workers across various industries, including food service, meat
processing, retail, and transportation have come together to protest about issues such as working conditions, low pay, long hours,
and lack of safety protections (Sainato, 2020; Leng, 2021). Naturally, there was numerous news about negative working conditions
during the pandemic which resulted in reactions of employees and customers. For instance, Amazon warehouse employees
reacted due to the lack of protections for employees who continue to work at warehouses amid the coronavirus outbreak (Palmer,
2020).

A new type of retailing called quick commerce or g-commerce was also growing rapidly during the pandemic. Many g-commerce
grocery retailers had appeared as new businesses even before the pandemic because of digitalization. In 2015, Getir, one of the
first g-commerce grocery retailers, started the quick delivery model of grocery products within 10 minutes on average in Turkey
(Milliyet, 2021). Spanish Glovo, established in 2015, is another g-commerce retailer that operates in 21 countries currently (Glovo,
2021). A global retailer, Delivery Hero also started to roll out g-commerce in 2019 and has been investing heavily into adding both
local shops to its platform, and by opening Delivery Hero-owned local warehouses called Dmarts (Delivery Hero, 2021).

The pandemic also caused an unexpected volume of customer demand for quick delivery of grocery products which resulted in a
terrific increase in the burden of couriers. There was much news about working conditions of g-commerce grocery retailers
(Arslan, 2020; Getir, 2020). For instance, the management of a Turkish g-commerce grocery retailer announced they cut the
working hours to protect the health of their couriers (Getir, 2020). On the contrary, there was news about another one which
forced its couriers to work 13 hours in a day (Arslan, 2020).

The effect of such positive or negative news on consumers’ preferences is rising as an interesting research area. Esper (2021) calls
for more research to investigate consumer responses to these concerns, such as whether more consumers than usual might be
inclined to switch retailers due to wide-scale attention given to work conditions during the pandemic. Therefore, in this study,
under the theoretical guidelines of the Stimulus-Organism-Response model (SOR), the author investigates how information
regarding working conditions (stimuli) affect evaluation of brand reputation (organism) and retail patronage intention (response).
The framework of the study is limited to g-commerce grocery retailers. Q-commerce offers significant growth potential expecting
to reach a global market size of around Euro 448 billion by 2030 (Lange, 2020). As a result, more research is called for to study g-
commerce retailers.

The rest of the paper is organized as follows. In the following section, the related theory and research context are presented.
Then, hypotheses and research model are developed. In the third section, research methodology is explained. Then, findings and
discussion about Study 1 and Study 2 are presented. Finally, the author concludes with theoretical and practical implications as
well as limitations and suggestions for future studies.

2. LITERATURE REVIEW
2.1. Q-commerce Retailers

Q-commerce (quick-commerce) has emerged as a new model within e-commerce, based on speed, convenience and customer
care (Villa and Monzon, 2021). Q-commerce grocery retailers are different from physical grocery stores and online versions of
these stores in two ways. Firstly, they do not have physical stores, e-commerce web sites or a mix of them. They have mobile
applications. Consumers download the mobile application, order products at their grocery list and, follow the status of their
orders. Secondly, their main differentiation point is the time. As Nierynck (2020) states g-commerce is the next-generation of e-
commerce, and as the name suggests, it is all about being fast. Q-commerce grocery retailers deliver thousands of everyday items
to the location of customers within minutes after the order. These retailers bring hundreds of routinely bought products like milk,
yoghurt, bread, egg, chocolate, chips, beverages, vegetables, fruits, baby diapers, shampoos, soaps, shaving creams, detergents,
deodorants, cat & dog food, batteries, and magazines to the door of their customers in minutes. This great convenience
accelerates their diffusion in the market. Q-commerce grocery retailers are welcomed by innovative young consumers who are
familiar with mobile applications and want to save time they allocate to do grocery shopping.

The demand for g-commerce grocery retailers started to increase during the pandemic due to the reluctance of people to go to
physical stores. For instance, after the first case was announced, the download rate of Getir mobile application increased to 60%,
the number of users reached 2 million consumers and the age of users climbed to 70 which had been between 18 and 45 before
the pandemicin Turkey (Milliyet, 2020). Additionally, many traditional grocery retailers started door-to-door quick delivery during
the pandemic. Delivery Hero also reported a 400% year-over-year growth of quick commerce orders in Q1 2021 with more than
400,000 quick commerce orders processed per day on average in April 2021 (Delivery Hero, 2021). As Milena Lazarevska, Vice-
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President Commercial Quick Commerce of Delivery Hero says, “this service will soon become an intrinsic part of people’s lives,
leading them to wonder what they did before it existed” (Delivery Hero, 2021).

2.2. Theoretical Background

This study is based on the Stimulus-Organism-Response Model developed by Mehrabian and Russell (1974). The model holds that
an environmental stimulus influences internal states which, in turn, results in one of two behavioral responses, namely, approach
or avoidance. A stimulus can be anything in the environment. For instance, elements of the physical retail environment are
accepted as stimuli that affect consumers’ internal states and behavioral responses in many studies (Donovan and Rossiter, 1982;
Baker et al., 1992). In years, the model was adapted and attributes other than the retail physical environment were included as
stimuli such as product features (Jang and Namkung, 2009) and promotion (Honea and Dahl, 2005; Pelet et al., 2018). Eroglu et
al. (2001) defined stimuli as “all the cues that are visible and audible to the online shopper” in their work about atmospheric
qualities of online retailing. Kim and Lennon (2013) extended the model and included external sources of information about an
online retailer as stimuli which affect consumer organismic responses and behavioral intention. Customers assess companies'
successes and failures through brand information from various sources such as the companies themselves, media, word-of-mouth,
and construct brand reputations accordingly. (Fombrun and Shanley, 1990) Within the context of this study, the author considers
information about the good or poor working conditions of g-commerce grocery retailers as the stimuli.

The SOR Model suggests that the external environmental factors and conditions affect the inner states of people (Lugman et al.,
2017). The term “organisms” is used to refer to the inner states of perceptions, feelings, and thinking exercises of people (Bagozzi,
1986). Park and Lennon (2009) investigated perceptions of product value and store image in their research model as the inner
states of consumers affecting purchase intentions. In the context of retailing, the inner state concerns issues regarding how
shoppers interpret external information provided and form thoughts and beliefs toward the retailer (Kim and Lennon, 2013). In
the current study, the author considers evaluation of brand reputation as the organism that represents the inner state of
customers. Veloutsou and Moutinho (2009) defined brand reputation as how various audiences evaluate the brand. Similarly, Ou
et al. (2006) defined the concept of retail reputation as the perception of customers and stakeholders about the retailer’s chain
over time. They are expected to change by the external stimuli which are information regarding the good or poor working
conditions of g-commerce grocery retailers. Foley and Kendrick (2006) state that brand is inside out while reputation is outside
in. The company controls brand promise, position, and attributes but reputation, on the other hand, is built on others’ opinions,
rumors and third-party validations which cannot be controlled directly by the company but is very sensitive to its actions (Foley
and Kendrick, 2006).

Mehrabian and Russell (1974) defined the response as “the behavioral response reflects the behavior toward the stimulus
engendered by the intervening organism response”. Within the context of this study, retail patronage intention is the response of
customers as a function of brand reputation. Retail patronage was defined as a consumer’s choice to patronize a particular store
(Hwa and Perumal, 2017). Many factors influencing retail patronage intention are mentioned in the literature. Baker et al. (2002)
state that store patronage intentions are a function of merchandise value, interpersonal service quality, and shopping experience
cost perceptions. Ahmad (2017) holds that negative news about the brand results in negative brand reputation which influences
the customer's loyalty towards the brand. Customers assess companies' successes and failures through brand information from
various sources such as the companies themselves, media, word-of-mouth, and construct brand reputations accordingly (Fombrun
and Shanley, 1990). If a brand crisis or mistake appears, the media will play a critical role in the formation of a negative reputation
that is inevitable in today’s communication environment (Ahmad, 2017). A negative brand reputation is likely to cause consumers
to be hesitant about purchasing the firm’s goods and services (Che et al., 2020; Wu et al., 2020). On the other hand, positive news
about the brand may contribute to brand reputation positively which, in turn, increases the brand preference by consumers
(Stratton and Werner, 2013). As Dodds et al. (1991) state, favorable store information positively influenced customers’ retail
patronage intention.

2.3. Research Model and Hypotheses

A good retail reputation results from acting properly and doing the right things (Diallo and Lambey-Checchin, 2017). Jarvinen and
Suomi (2011) listed employee well-being as one of the factors affecting retail brand reputation. Wright and Brown (2013) states
that retailers must improve the ways they treat their workers to avoid reputational damage. Poor working conditions may take
place as in the form of low wages, long working hours, unsafe and appalling work environment conditions, child labor, sexual and
physical abuses which are also accepted as breaches of human rights. (Wright and Brown, 2013; Al Bhadily, 2015). There are many
recent true events about how brand reputations were destroyed due to the weak performance of retail brands on working
conditions. As known, Wal-Mart has been blamed for its exploitation of employees from time to time and its brand reputation
suffered from the company’s labor practices (Foley and Kendrick, 2006). During COVID-19, the company was criticized for its
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inadequate paid sick leave policy and blamed for causing more employees to become sick and even die (Barber and Murray, 2021).
Similarly, Amazon warehouse employees reacted due to the lack of protections for employees who continue to work at
warehouses amid the coronavirus outbreak (Palmer, 2020).

On the other hand, good working conditions may contribute to brand reputation positively which, in turn, increase the brand
preference by consumers (Stratton and Werner, 2013). Positive brand information results in positive brand reputation. As Dodds
et al. (1991) state, favorable store information also influenced customers’ retail patronage intention positively. Pantano et al.
(2020) suggest that retailers should inform their customers through online messages regarding their measures to protect
consumers and employees as well as the availability of products, their contribution to public health, and the measures to limit the
spread of the virus during COVID-19 period. These messages are expected to generate in consumers a new sense of trust that
might also last after the pandemic (Pantano et al., 2020). According to Gistri et al. (2018) emphasizing good working conditions
for employees may help to elicit sympathy in consumers and support positive brand reputations. Given the above empirical and
theoretical background, the author formed following hypotheses:

Hi: Retail patronage intention increases as brand reputation gets higher.

Ha2: Everything else being equal brand reputation of g-commerce grocery retailers with good working conditions is higher than
brand reputation of g-commerce grocery retailers with poor working conditions.

Hs: Everything else being equal retail patronage intention of g-commerce grocery retailers with good working conditions is higher
than retail patronage intention of g-commerce grocery retailers with poor working conditions.

Consumers may be less price sensitive when they shop from retailers with positive brand reputation because of good working
conditions. As Maxwell (1995) states, people tend to evaluate an increase in price as fair if the seller has a socially acceptable
justification for the increase. Hiscox and Smyth (2006) argued that if consumers know that a company provides good working
conditions then, they would be willing to pay higher prices for its products. The authors conducted a field experiment in a physical
retail store through social labeling of some items indicating these products manufactured under good working conditions and
showed that retail customers accept to pay up to 20% above baseline for products made under good working conditions (Hiscox
and Smyth, 2006). Hemphill (2005) states that brand reputation of Wal-Mart influenced negatively due to unfair labor practices
of the company and customers preferred to shop from other discount retailers who offer slightly less aggressive pricing in return
for more acceptable labor practices. Therefore, the author proposed the following hypotheses:

Ha: Brand reputation of g-commerce grocery retailers with good working conditions but higher prices is higher than brand
reputation of g-commerce grocery retailers with poor working conditions but prices at market average.

Hs: Retail patronage intention for g-commerce grocery retailers with good working conditions but higher prices is higher than
retail patronage intention for g-commerce grocery retailers with poor working conditions but prices at market average.

The research model is displayed in Figure 1.

Figure 1: Research Model

-~ Good Working | R Retail Patronage
> Conditions i Brand Reputation v Intention
Information
About Working
Conditions
N Poor Working R Retail
z Conditions | Brand Reputation "1 Patronage Intention
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3. DATA AND METHODOLOGY.
3.1. Purpose of Research

The objective of this study is to research the effect of working conditions of g-commerce grocery retailers during the pandemic
on brand reputation and retail patronage intention. Q-commerce grocery retailers were selected as the focus of this study because
of several reasons. As explained before, g-commerce grocery retailing is a rising one and market expansion of these retailers is
expected to continue since COVID-19 accelerated digital transformation of the world. Additionally, there were many true events
related to good or poor working conditions provided by g-commerce grocery retailers during the pandemic (Getir, 2020; Arslan,
2020). These events offer valuable resources to develop scenarios in which good or poor working conditions are pictured. As Esper
(2021) states, more research is needed to investigate how perceived working conditions of delivery employees affect consumers’
preferences of home delivery retailers since their work is often characterized as sacrificial and highlighted with praise and
appreciation during the pandemic. Esper also suggests conducting research about how perceptions of worker safety during the
pandemic might influence consumer brand perceptions and shopping behavior in a commentary asked by Scott et al. (2020).
Dablanc et al. (2017) also points out that among the most salient issues related to instant delivery services are labor and working
conditions for the couriers engaged in these activities.

This study is expected to contribute to both academics and practitioners through being one of the first studies handling g-
commerce grocery retailers. The results will also shed light on the effects of working conditions during crisis times on brand
reputation and retail patronage intention. Customers have been exposed to much news regarding the working conditions of their
favorite retailers during the pandemic. Therefore, the author believes that studies about the influences of these true events on
retail patronage intention is valuable.

3.2. Research Design

The study is an experimental research. The author developed scenarios based on true events which were published in newspapers
and /or social media during the pandemic. For this purpose, the author created two hypothetical g-commerce grocery retailers,
Quickly and Speedy. Quickly and Speedy were pictured as g-commerce grocery retailers which are identical to each other in all
aspects but except the working conditions. Quickly represents a g-commerce grocery retailer which provides better working
conditions through cutting the working hours of its couriers to make them rest although the number of orders increased
tremendously during the pandemic especially lockdown periods. The author developed the first scenario based on the
announcement of one of the g-commerce grocery retailers (Getir, 2020). On the other hand, Speedy represents another g-
commerce grocery retailer which increases the working hours of couriers up to 13 hours at a given day to answer the huge demand
of customers during the pandemic. The author developed the second scenario again based on a true event (Arslan, 2020). An
online experimental research was used to collect data. For this purpose, a within-subjects experimental design was used. Subjects
first read Scenario 1 and then answered the questionnaire. After that, they were given Scenario 2 and then answered the
questionnaire again. The orders of Scenario 1 and Scenario 2 were changed randomly to avoid any possible order effect of
manipulations. Experimental design is given in Figure 2.

Figure 2: Experimental Design

Measurement of Measurement of
Brand Reputation Brand Reputation
Scenerio 1 and . Scenerio 2 and
Retail Patronage Retail Patronage
Intention Intention

The proposed hypotheses were tested in two studies. In Study 1, price levels of Quickly and Speedy were set as equal. Study 2 was
designed to test what if a g-commerce grocery retailer with good working conditions also set higher prices. For this purpose, in
Study 2, price levels of Quickly was described as higher than the price levels of Speedy.
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3.3. Sample

The study population consisted of people aged 18 or older who had installed a g-commerce grocery retailer's application on their
smartphone at least one month prior to the study and had used it at least twice. On the other hand, it was impossible to reach
each member of the population. Therefore, graduate students were recruited from a large university in Turkey. The author tried
to minimize the disadvantages of using undergraduate student samples by choosing graduate students. They were selected as the
subjects of the study because of two reasons. Firstly, we know that majority of customers shopping from g-commerce retailers
consist of young people. Second, subjects were the members of an evening graduate program and almost all of them were working
during daytime. As a result, they did not only represent students but also the working class. The age interval of the graduate
students was larger relative to the undergraduate students. Additionally, most of them had families and were responsible for
meeting their needs. As a result, they were buying grocery needs of their families. A total of 332 graduate students were recruited
for Study 1 and Study 2. 324 of responses were usable. Data was collected during the peak periods of the pandemic.

3.4. Scales

Brand reputation was assessed using the scale developed by Veloutsou and Moutinho (2009) which contains two constructs as
brand reputation and its sustainable image. Brand reputation was measured through 3 items (e.g., ““This brand is trustworthy”).
Sustainable image was assessed by 2 items (e.g., “This brand has a long-lasting nature”). Retail patronage intention was measured
via the scale used by Baker et al. (1992). It contains 3 items (e.g., “The likelihood that | would shop in this store is high”). All items
measured on a 5-point Likert scale (1= strongly disagree; 7= strongly agree).

3.5. Data Analysis

Cronbach Alpha analysis was conducted to calculate the scale reliabilities. All reliabilities were higher than 0.70. Exploratory factor
analysis was performed to determine the construct validity. All factor analysis resulted in one factor structure and the values for
total variance explained were all higher than 60%. As a result, these factors were used as the variables of brand reputation, brand’s
sustainable image and retail patronage intention in statistical tests.

Before conducting paired sample t-test analysis for the Study 1 and Study 2, Pearson correlation analysis was conducted for the
whole sample of 324 respondents to test Hi. The results showed that retail patronage intention is highly correlated with brand
reputation (r=0,881) and sustainable image (r=0,860) at 99% confidence interval which is consistent with the literature (Ou et al.,
2006; Jarvinen and Suomi, 2011). A multiple regression analysis was also conducted to test the effect of brand reputation and
sustainable image on retail patronage intention. Adjusted R square was high (0,814), beta coefficients were significant as 0,543
and 0,391 for brand reputation and sustainable image, respectively. The results are consistent with the literature in that brand
reputation and patronage intention are correlated (Dodds et al., 1991; Park and Lennon, 2009) Therefore, H1 was accepted.

3.6. Study 1
3.6.1. Sample Characteristics

Among the 187 responses gathered, 186 usable responses were analyzed after removing data with missing responses. The mean
age of participants was 26.2 with a standard deviation of 8.8 and ages ranging from 18 to 63. This is not surprising because the
prerequisite to participate in the study was shopping from g-commerce grocery retailers. Although more people from older
generations began to use g-commerce grocery retailers during the pandemic, their customers are mostly from Generation Y and
Z (Milliyet, 2020). The sample included females (48.9%) and males (51.1%) almost equally. The sample was well-educated (83.4%
with an undergraduate degree). 24.6% of the participants are from the low-income group, 59.6% are from the medium income
group and the remaining are from the high-income group.

3.6.2. Procedure

In Study 1, a within-subjects experimental design was used to test H2 and Hs. Participants first read Scenario 1 and then answered
the items regarding brand reputation, sustainable image, and retail patronage intention. After that, they were given Scenario 2
and then answered the same questionnaire again. In Scenario 1, g-commerce grocery retailer Quickly cut the working hours of its
motor courier employees while in Scenario 2, g-commerce grocery retailer Speedy was running its motor courier employees for
13 hours in a day. In Study 1, there was no difference between the price levels of two g-commerce grocery retailers narrated in
scenarios. Similarly, the products and brands sold in both retailers were the same. Scenarios are given in Appendix 1.

DOI: 10.17261/Pressacademia.2021.1453 145



Journal of Management, Marketing and Logistics -JIMML (2021), Vol.8(3), 140-153 Tugberk Ariker

3.6.3. Results of Data Analysis

The results of paired sample t-test analysis showed that both brand reputation and sustainable image of retailers given in Scenario
1 and Scenario 2 are significantly different. Participants evaluated the level of brand reputation of Quickly which cut the working
hours as higher than the level of brand reputation of Speedy. Similarly, the level of sustainable image of Quickly was higher than
Speedy’s sustainable image. Finally, participants’ retail patronage intention was also higher for Quickly. As a result, H2 and H3z were
accepted (See Table 1).

Table 1: Results of Paired Sample t-Test Analysis for Study 1

Paired Differences

Mean (1-2) Std. Deviation Std. Error Mean t df  Sig.*
Scenario 1 3,901
CBR? ! 1,810 1,359 0,100 18,169 185 0,000
Scenario 2 2,091
Scenario 1 3,793
Slb ! 1,602 1,265 0,093 17,273 185 0,000
Scenario 2 2,191 ! ! ! ! !
Scenario 1 3,898
RPIc ! 1 1,451 1 18,377 1
Scenario 2 1943 ,955 ,45 0,106 8,3 85 0,000

* The results are significant at the .01 level (2-tailed).
2Current Brand Reputation, PSustainable Image, ‘Retail Patronage Intention

3.7. Study 2
3.7.1. Sample Characteristics

In Study 2, 145 responses gathered of which 138 were usable. The mean age of participants was 26,5 with a standard deviation
of 8,3 and ages ranging from 19 to 64. The sample included females (43.5%) and males (56.5%) males are slightly more. The sample
was well-educated (89.9 % with an undergraduate degree). 24.8% of the participants are from the low-income group, 48.8% are
from the medium income group and the remaining are from the high-income group.

3.7.2. Procedure

Study 2 was designed to see what if a g-commerce grocery retailer offering good working conditions set prices higher than its
competitors. For this purpose, another within-subjects experimental design was used to test Ha and Hs. Manipulations of working
conditions were the same as in Study 1. In Study 2, subjects were also given information about the price levels of two g-commerce
grocery retailers. Accordingly, Quickly was pictured as a g-commerce grocery retailer whose prices are 15% higher than the
average prices of its competitors. On the other hand, Speedy was illustrated as a g-commerce grocery retailer whose prices are
at market average. Scenarios developed for Study 2 reflected the real situation in terms of price differences between two g-
commerce grocery retailers inspired for the research. Scenarios can be found in Appendix 2.

3.7.3. Results of Data Analysis

The findings of paired sample t-test analysis revealed that brand reputation, sustainable image, and retail patronage intention of
Quickly which cut working hours of couriers were higher than Speedy although the former one set higher levels of price. As a
result, Ha and Hs were accepted (See Table 2).

Table 2: Results of Paired Sample t-Test Analysis for Study 2

ired Di
Mean Paired (1|_f;¢)erences Std. Deviation Std. Error Mean t df Sig.*

Scenario 1 (Quickly) 3,531
CBR? . 1,384 1,533 0,130 10,602 137 0,000
Scenario 2 (Speedy) 2,147

Scenario 1 (Quickly) 3,521
Slb . 1,286 1,572 0,133 9,606 137 0,000
Scenario 2 (Speedy) 2,235

Scenario 1 (Quickly) 3,376
RPI¢ . 1,207 1,548 0,131 9,162 137 0,000
Scenario 2 (Speedy) 2,169

* The results are significant at the .01 level (2-tailed).
2Current Brand Reputation, PSustainable Image, “Retail Patronage Intention
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4. FINDINGS AND DISCUSSIONS

Grounded on Stimulus — Organism — Response Model, the present research aims to examine the effect of working conditions of
g-commerce grocery retailers during the pandemic on brand reputation and retail patronage intention. For this purpose, the
author designed two experimental studies and developed scenarios based on true events regarding working conditions of g-
commerce grocery retailers during the pandemic. Specifically, the scenarios contain information about the working hours of
couriers since there was much news about working hour arrangements of these retailers during COVID-19 period.

Study 1 was designed to analyze the effect of working conditions of g-commerce grocery retailers on brand reputation and retail
patronage intention. In Study 1, two gq-commerce grocery retailers were pictured as identical to each other in all aspects but
except the working conditions. Results of Study 1 showed that consumers perceive g-commerce grocery retailers that provide
good working conditions as more trustworthy, reputable, and honest when their prices are the same with prices of competitors.
Consumers also evaluate g-commerce grocery retailers with good working conditions as having more long-lasting nature and
strong values. These results are consistent with the literature asserting that good working conditions support positive brand
reputations (Foley and Kendrick, 2006; Jarvinen and Suomi, 2011; Wright and Brown, 2013; Gistri et al., 2018). The findings of
Study 1 also showed that when a g-commerce grocery retailer is responsible for poor working conditions, consumers reflect their
reactions through patronizing others. The results are again consistent with the existing literature (Dodds et al., 1991; Stratton and
Werner, 2013; Pantano et al., 2020).

Consumers can easily access positive or negative news regarding companies’ attitudes toward their employees in today’s dynamic
communication environment. As a result, they can easily punish companies with bad manners through switching to the goods and
services of other companies. During the global crisis of COVID-19, these reactions may be much stronger since most consumers
are also suffering from the poor working conditions. As a result, they can react by preferring another g-commerce grocery retailer.
Study 1 shows that, all else being equal, consumers intend to patronize an alternative g-commerce grocery retailer in case of poor
working conditions.

The results are valid for equal price conditions. Study 2 was designed to analyze what if a g-commerce grocery retailer with good
working conditions also set higher prices.

Results of the Study 2 showed that consumers perceive g-commerce grocery retailers that provide good working conditions as
more trustworthy, reputable, honest, having a long-lasting nature and strong values even if their prices are higher than the prices
of similar retailers. Consumers’ retail patronage intention is also higher for g-commerce grocery retailers that provide good
working conditions even if their prices are higher than the average prices of similar retailers. These results are consistent with the
literature. Consumers may perceive higher prices as fair because of companies’ efforts to protect employees (Hiscox and Smyth,
2006). Similarly, they may give up the advantage of low prices as a reaction against the unfair labor practices of a given retailer
(Hemphill, 2005). It seems like customers are empathetic more than ever for the working conditions of delivery employees since
they are also the actors suffering from negative working conditions due to the pandemic. On the other hand, caution must be
taken when generalizing the results because of the sample size and sample characteristics. Additionally, another group of studies
are also available with opposite findings about consumer reactions to negative behaviors of retailers (Scheidler and Edinger-
Schons, 2020; Pigors and Rockenbach, 2015; Martinez and Montaner, 2008;). These studies showed that consumers may ignore
bad actions of retailers in order not to give up benefits like low price advantages.

The present research provides several theoretical and managerial implications. First, to the best of the author’s knowledge, this
study is the first to conduct an empirical research on g-commerce retailing. Q-commerce is accepted as the next-generation of e-
commerce (Nierynck, 2020). For this reason, more research about g-commerce retailers have been suggested by scholars.
Heinonen and Strandvik (2020) underline that many service innovations including on-demand delivery innovations of retailers
were imposed by COVID-19 and invite scholars for further research. Similarly, Esper (2021) calls for more studies related to
retailers with new home delivery models. Market expansion of these retailers is expected to continue since COVID-19 accelerated
digital transformation of the world. For this reason, the author believes that the results are valuable for both scholars and
practitioners.

Secondly, this study’s originality stems from its methodological approach which includes adapting two real and recent cases
instead of fictional ones when writing scenarios for experimental manipulation. Therefore, the findings of this research are
supposed to be more valid relative to descriptive studies. Similarly, the results are believed to provide important insights to the
managers of g-commerce retailers since the subjects first read scenarios based on true events and then answered the research
questions.
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Third, this study contributes through measuring consumer reactions to labor practices of g-commerce grocery retailers during a
macro environmental crisis time like COVID-19. Esper (2021) states more research is needed to investigate how perceived working
conditions of delivery employees affect consumers’ preferences of home delivery retailers since their work is often characterized
as sacrificial and highlighted with praise and appreciation during the pandemic. The results are significant in terms of showing
consumer reactions to unfair labor implementations when they also suffer from negative working conditions, decreasing incomes
or even losing their jobs due to the pandemic. These circumstances may make them more empathetic to the delivery employees
suffering from the poor working conditions created by the retailers from which they shop. For this reason, the findings are believed
to offer valuable insights to the literature since COVID-19 creates a framework different from the normal times. In this period,
consumers may identify themselves easily with employees. The findings showed that brand reputation and sustainable image of
g-commerce grocery retailers lower when consumers are informed about poor working conditions which, in turn, results in a
decrease in retail patronage intention. Therefore, managers of g-commerce grocery retailers are suggested to improve their brand
reputation through improving working conditions of employees. The author also recommends communicating good working
conditions they provide with their customers both through traditional media and social media channels. Q-commerce retailing is
a rising one which attracts many competitors. For this reason, investing in brand reputation is vital. Additionally, many new
consumers adapted to shopping from g-commerce grocery retailers because of force majeure situations occurred during the
pandemic. Although some changes in consumer shopping habits are expected to be permanent, loyalty is still not guaranteed. It’s
undeniable that a positive brand reputation will contribute to the retention of these customers after the pandemic. Therefore,
managers of g-commerce grocery retailers are suggested to highlight their measurements taken to protect the health of
employees especially during the COVID-19 period.

Fourth, the author believes that the study is valuable since the results show how consumers react to price increases of retailers
with good working conditions during crisis times. As discussed in the literature review, there are studies indicating consumers are
willing to pay higher prices for the products of retailers with fair labor practices (Hemphill, 2005; Hiscox and Smyth, 2006). On the
other hand, as the economic situation becomes uncertain, consumers are expected to be more rational and price sensitive than
ever (Nie et al., 2010). This research was conducted during one of the worst worldwide crises and consumers’ price sensitivity is
expected to be high in this period. The pandemic has been affecting all people negatively, although at varying degrees, which, in
turn, may change their reactions to the bad actions of companies. The current study contributes by displaying how consumers
react to price increases of retailers with good working conditions when they also suffer from negative economic conditions.
Although consumers’ price sensitivity was expected to be high in this period, the results showed that consumers are willing to pay
higher prices to shop from g-commerce grocery retailers with good working conditions. Customers of gq-commerce grocery
retailers seem to accept paying higher prices because of their dual roles as consumers and employees, as stated by Hemphill
(2005). Therefore, the author suggests the managers of g-commerce grocery retailers to test consumer reactions to different
levels of price increases when they disseminate fair labor practices. Good working conditions are established through cutting
working hours and hiring more employees as well as some other benefits like paid sick leave. These improvements cause cost
increases which might be balanced through raising the prices to a level that is acceptable for the customers.

Finally, besides appealing to retail customers, g-commerce retailers are also recommended to be a center of attention for
employees through improving brand reputation. As known, organizations are made up of people and satisfaction of internal
customers is a prerequisite to achieve customer satisfaction. A positive brand reputation also contributes to a company through
helping attract and retain top talent employees to gain competitive advantage (Graham and Cascio, 2018). On the other hand,
company actions signaling inappropriate working conditions create a major drawback to create a positive employer brand
reputation to which skillful employees apply. Therefore, g-commerce retailers are recommended to invest in their employee well-
being through improving working conditions. This strategy brings them a competitive advantage which maintains their long run
survival.

5. CONCLUSION

The current article is one of the first empirical studies on g-commerce retailers. The study also contributes by providing new
insights about consumer reactions to poor working conditions of retailers under extraordinary circumstances from which they
also suffer. Q-commerce retailing is a promising but also an infant service industry. For this reason, many factors may influence
consumer adaptation and patronage in the long run. This study focuses on one of these factors, working conditions. Poor working
conditions cause to lose customers besides the ethical considerations, but retention of customers is a must for the survival of
infant g-commerce retailers. Consumers can easily access news regarding companies’ attitudes toward their employees and
punish retailers with bad manners through switching to the goods and services of other retailers. During COVID-19, these reactions
may be much stronger since most consumers are also suffering from the poor working conditions. As a result, they can react by
patronizing another g-commerce grocery retailer which may be a lasting preference. Therefore, g-commerce grocery retailers are
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suggested to invest on the brand reputation through improving working conditions of employees and to communicate good
working conditions with their customers.

The current study makes significant contributions to the literature by conducting an empirical research on g-commerce retailing,
an emerging business. The study also presents important findings about the influence of working conditions on brand reputation
and retail patronage intention during a macro environmental crisis affecting millions of people negatively. However, there are
several limitations associated with the study. First, a graduate student sample may not explicitly represent the entire population.
Although the author tried to minimize disadvantages of using an undergraduate student sample, future research may incorporate
a non-student sample. Second, the results of this study should be interpreted within the framework of its sample that includes
relatively well educated and medium-to-high income class g-commerce customers who may tend to be more reactive toward
unfair labor practices. Pigors and Rockenbach (2015) state that there is a fraction of customers with rather low-price sensitivity
and willing to pay for higher prices for socially labeled products, while another fraction of customers is very price sensitive. As
known, the price of products is a decisive factor for price-conscious consumers and for those with financial constraints (Martinez
and Montaner, 2008). As a result, they may ignore poor working conditions resulting in negative brand reputation and prefer g-
commerce grocery retailers offering lower prices. Scheidler and Edinger-Schons (2020) found that customers may avoid boycotting
socially irresponsible companies since they do not give up customer benefits that occur because of irresponsible company
behavior even though they also feel culpable. One typical example for customer benefits is low prices stemming from bad working
conditions and low wages (Scheidler and Edinger-Schons, 2020). Therefore, the author does not claim that subjects are
representative of the universe of g-commerce customers in terms of their reactions to poor working conditions and price
sensitivity. As a result, replication of this study with a sample that includes customers with lower purchasing power is suggested.
In future research, price sensitivity may also be included as an additional variable that may affect retail patronage intention.
Manipulations of different levels of prices are also suggested for future studies. Third, working conditions were limited to working
hours since the true events were about extended or shortened working hours. Other variables related to working conditions such
as low wages, unsafe and appalling work environment conditions might be included in future research. Fourth, future studies may
consider other important variables that might affect g-commerce retail patronage behavior. The effects of delivery time, variety
and assortment of product categories are also needed to be manipulated in the future studies. Fifth, the author limited the
investigation to the context of g-commerce grocery retailers. Future research may also consider g-commerce food retailers which
construct a bridge between restaurants and customers. Similarly, cooperation of g-commerce retailers with brick-and-mortar
retailers like Carrefour might be another research subject. Sixth, in the current study, data was collected from just one country in
which g-commerce grocery retailers have been increasing their market shares tremendously. Future studies about g-commerce
retailers could include other countries. Finally, when findings of the current study are interpreted, the scholars and practitioners
should not forget that data was collected during COVID-19 period in which people may be more sensitive to other’s difficulties. A
replication of this study is suggested to see the effect of working conditions on customer preferences of g-commerce retailers at
normal times.
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Appendix 1
Manipulation 1: Good working conditions, equal prices
Please read the paragraph below.

Quick commerce grocery retailer QUICKLY takes the orders of its customers' grocery shopping through its mobile application and
delivers to their doors via motor couriers in minutes.

Under normal conditions, the capacity of its motor courier employees is enough to provide this service 7 days a week and 24 hours
a day.

However, due to the Corona Virus Outbreak, the company faced an extraordinary increase in customer demands.
Accordingly, QUICKLY, made the following announcement via its social media accounts and implemented the relevant change.

“Our motor courier employees are working with all of their power and without stopping. They need to rest and remain vigorous
to protect themselves from the Corona Virus Outbreak. For this reason, we temporarily change our working hours between 08:00
in the morning and 01:00 in the night.”

The PRICES of QUICKLY are THE SAME with the competitors who provide the same service. All competitors offer the same products
and brands.

Please indicate your degree of participation in the judgments below for the scenario you read above.
Manipulation 2: Poor working conditions, equal prices
Please read the paragraph below.

Quick commerce grocery retailer SPEEDY takes the orders of its customers' grocery shopping through its mobile application and
delivers to their doors via motor couriers in minutes.

Under normal conditions, the capacity of its motor courier employees is enough to provide this service 7 days a week and 24 hours
a day.

However, due to the Corona Virus Outbreak, the company faced an extraordinary increase in customer demands.

During this period, SPEEDY ran its motor courier employees for 13 hours in a day. The situation is published in newspapers and
social media channels.

The PRICES of SPEEDY are THE SAME with the competitors who provide the same service. All competitors offer the same products
and brands.

Please indicate your degree of participation in the judgments below for the scenario you read above.

Appendix 2
Manipulation 1: Good working conditions, higher prices
Please read the paragraph below.

Quick commerce grocery retailer QUICKLY takes the orders of its customers' grocery shopping through its mobile application and
delivers to their doors via motor couriers in minutes.

Under normal conditions, the capacity of its motor courier employees is enough to provide this service 7 days a week and 24 hours
a day.

However, due to the Corona Virus Outbreak, the company faced an extraordinary increase in customer demands.
Accordingly, QUICKLY, made the following announcement via its social media accounts and implemented the relevant change.

“Our motor courier employees are working with all of their power and without stopping. They need to rest and remain vigorous
to protect themselves from the Corona Virus Outbreak. For this reason, we temporarily change our working hours between 08:00
in the morning and 01:00 in the night.”
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The PRICES of QUICKLY are 15 % HIGHER than the market average. All competitors offer the same products and brands.
Please indicate your degree of participation in the judgments below for the scenario you read above.

Manipulation 2: Poor working conditions, prices at market average

Please read the paragraph below.

Quick commerce grocery retailer SPEEDY takes the orders of its customers' grocery shopping through its mobile application and
delivers to their doors via motor couriers in minutes.

Under normal conditions, the capacity of its motor courier employees is enough to provide this service 7 days a week and 24 hours
a day.

However, due to the Corona Virus Outbreak, the company faced an extraordinary increase in customer demands.

During this period, SPEEDY ran its motor courier employees for 13 hours in a day and without virus protection. The situation is
published in newspapers and social media channels.

The PRICES of SPEEDY are at market average. All competitors offer the same products and brands.

Please indicate your degree of participation in the judgments below for the scenario you read above.
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ABSTRACT

Purpose- Blockchain technology, which is one of the newest technologies, offers an unchangeable, transparent, and reliable data management

infrastructure. Crypto assets, the use of which is rapidly becoming widespread with blockchain technology, are changing the dynamics of many

traditional industries. NFTs, one of the crypto asset types, have started to become widespread in the art industry very quickly, especially as of

2020. A global application in the music industry regarding blockchain technology and NFT applications, which has the potential to cause a

significant transformation at the intersection of the art industry with digital technologies, was first implemented in 2021. In this article, a literature

review is made on the advantages and disadvantages of the use of NFTs in the music industry, and a discussion is presented on the first application.

With this research article, it is aimed to contribute to the academic literature in this interdisciplinary field, which is at the intersection of

technology, art and marketing disciplines by discussing the future potential of NFT applications.

Methodology- In the article, secondary source scanning and sample usage were examined as a method. Secondary sources used includes books,

articles, and online publications on blockchain technology and NFTs. A first and global NFT project applied in the music industry is examined and

discussed with literature review findings.

Findings- NFT applications in the music industry have advantages in the areas of proof of uniqueness, copyrights, new business models, digital

integration, and security. The fact that NFTs depend on the blockchain infrastructure they are developed, privacy issues, difficulties in user

experience, and lack of legal regulations are the findings defined as disadvantages of NFTs.

Conclusion- The use of NFT applications in the music industry and related products and services, which do not have many resources in the academic
literature, has been examined through publications and internet resources, and a sample application. While there are innovations and benefits that
come with the implementation of NFTs, there are also obstacles to the implementation of these applications. This article presents a discussion of
the advantages and disadvantages of using NFTs in the music industry and contributes to the Turkish academic literature. The results of the
widespread use of NFTs, which have the potential to provide significant advantages in the music industry, should be followed and supported by
research.

Keywords: Blockchain technology, bitcoin, NFT, art, music industry.
JEL Codes: L86, Q55, 711

BLOKZINCiR TEKNOLOJiSi VE NFT’LER: MUziK ENDUSTRISI UZERINE BiR INCELEME
OzZET

Amacg - En yeni teknolojilerden biri olan blokzincir teknolojisi degistirilemez, seffaf, ve giivenilir veri yonetimi altyapisi sunmaktadir. Blokzincir teknolojisi ile kullanimi
hizla yayginlasan kripto varliklar geleneksel sektorlerde dinamikleri hizla degistirmektedir. Kripto varlik gesitlerinden olan NFT’ler, 6zellikle 2020 yili itibari ile gok hizli
bir sekilde sanat endustrisinde yayginlasmaya baglamistir. Sanat endustrisinin dijital teknolojilerle kesisiminde 6nemli bir doniisime neden olma potansiyeline sahip
olan blokzincir teknolojisi ve NFT uygulamalari ile ilgili muzik endustrisinde kiiresel ¢apli bir uygulama ilk kez 2021 yilinda hayata gegmistir. Bu makalede NFT’lerin
muzik endustrisinde kullaniminin avantaj ve dezavantajlari tizerine literatlr taramasi yapilarak, hayata gegirilen ilk uygulama tzerinden bir tartisma sunulmaktadir. Bu
arastirma makalesi ile NFT uygulamalarinin gelecek potansiyelinin tartisilarak teknoloji, sanat ve pazarlama bilim dallarinin kesisiminde olan disiplinler arasi bu alanda
akademik literature katki saglamak amaglanmaktadir.

Metodoloji — Makalede yéntem olarak ikincil kaynak taramasi ve 6rnek kullanim sekli incelemesi yapilmistir. Kullanilan ikincil kaynaklar; blokzincir teknolojisi ve NFT
konularindaki kitap, makale ve gevrimigi yayinlari igermektedir. Muzik endUstrisinde uygulanan ilk ve kiiresel bir NFT projesi incelenerek, literatlr tarama bulgulari ile
tartigilmistir.

Bulgular- Mizik endustrisinde NFT uygulamalarinin eserlerin benzersizlik ispati, telif haklari, yeni is modelleri, dijital entegrasyon, ve giivenlik alanlarinda avantajlan
bulunmaktadir. NFT’lerin blokzincir altyapisina bagl olmasi, gizlilik sorunlari, kulanici deneyimindeki zorluklar, ve yasal dizenlemeler olmamasi NFT’lerin
dezavantajlari olarak tanimlanan bulgulardir.

Sonug- incelenen yayinlar ve érnek uygulama ile akademik alanyazinda heniiz fazla kaynak bulunmayan NFT uygulamalarinin miizik endiistrisinde, ve baglantil Griin
ve hizmetlerde kullanimi incelenmistir. NFT’lerin uygulanmasi ile ortaya gikan yenilikler ve faydalar olmakla birlikte, bu uygulamalarin hayata gegirilmesinin 6niinde
engeller de bulunmaktadir. Bu makale, mizik endustrisinde NFT kullanmanin avantaj ve dezavantajlarinin bir tartismasini sunmakta ve Tirkce akademik alanyazina
katki saglamaktadir. Muzik endistrisinde 6nemli avantajlar saglama potansiyeli olan NFT’lerin yayginlasmasinin Uretecegi sonuglar takip edilerek arastirmalarla
desteklenmelidir.

Anahtar Kelimeler: Blokzincir teknolojisi, bitcoin, NFT, sanat, mizik endUstrisi.
JEL Kodlari: L86, Q55, Z11
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1. GiRiS

icinde bulundugumuz ve Endistri 4.0 adi verilen dénem, 1800’lii yillarda baslayan sanayi devrimlerinin dérdiinciisi ile
baslamistir. Dordinci sanayi devrimi, bir ¢ok farkh dijital teknoloji ile beslenen sistemlerin, fiziksel sistemler ile bir arada
kullanimi ile verimliligin ve Uretimin arttigi dénemdir. Bu donem ozellikle dijital dontsimiin ana is slreglerindeki degisimi
tetiklemesi ile temelde akilli ve baglantili Griinler odaginda gergeklesmektedir. Teknoloji destekli otomatize edilmis sistemler ve
cihazlar birbirleri ile internet (zerinden veri alisverisi yaparak iletisim kurabilmektedir. Bu iletisimin ¢iktisi olarak, sanayi
Uretiminin yani sira bu donem, yeni gelisen dijital sistemler ve mecralar ile birlikte dijital diinyada gerceklesen Uretimi de
hizlandirmigtir. Bu durum ¢ogu endustrinin dinamiklerini donustirirken, ekonominin bu yeni alanlarda gelismesine imkan
saglamistir. Ozellikle 20. yiizyilda kaydedilen biiyiik dlgekli ve tarihi ekonomik bilylimenin temel sebepleri arasinda teknik ve
teknolojik gelismeler ile Giretimde artan verimlilik yer almaktadir. (Martine, Alves, 2015) Yeni teknolojiler ekonomik, sosyal, ve
ekonomik donidsimd mimkin kilmistir. (Cohen, Amords, Lundyd, 2017) Veri bilimi gibi yeni endistrilerin yaratiimasinin,
platform tabanl is modellerinin gelismesinin, dijital igerik Gretimi endustrisinin blylimesinin, ve daha bir¢ok yeni is kolunun
ekonomiye dahil olmasinin gergeklestigi Endustri 4.0 donemi tarihi seviyede ekonomik biiylimeyi de beraberinde getirmistir.
Toplumun bilgi iletisim teknolojileri ile etkilesiminin artmasi ile birlikte sanayi toplumundan bilgi toplumuna gegis de bu
donemde gergeklesmistir. Bilgi toplumu, bilgiyi hem lreten hem de ekonomiden kiiltiire hemen her alanda kullanan yeni bir
toplum tipidir. Bilgi toplumunda baslica unsur olan bilginin kendisi, kiiresellesme, ve dijital teknolojiler ile beraber (riine
dénugsmektedir. Post modern ekonomide alinip satilabilen bir Uriin haline gelen bilginin taniminda veri 6nemli bir yer
tutmaktadir. Ozellikle veri Gretimi ve islenmesinin &nemli bir parcasi oldugu dijital sanat da bilgi Gretimi baglaminda bu dénem
tartisilan yeni kavramlari ortaya ¢ikarmaktadir. Veriye dayali dijital sanat tiretimi ve baglantili platformlar igin verinin glivenilir bir
sekilde saklanmasi, islenmesi, ve transfer edilmesi kritik 6Gnem tasiyan bir konu hale gelmistir. Geleneksel sanat endistrisinde
sahipligin aracilara bagiml el degistirdigi yapiya alternatif olarak ortaya ¢ikan ve aracisiz bir sekilde sahipligin el degistirmesine
imkan veren blokzincir teknolojisi, sanat endiistrisine kapsayici ve kiiresel yeni bir vizyon sunmaktadir. Blokzincir teknolojisi bir
yandan sanata erigimi liberal bir yaklagim ile demokratiklestirirken, bir yandan da sanat eserlerinin orjinalliginin kayit altina
alinabilmesine imkan vermektedir. Sanat ve baglantili Grlnlere erisimi kolaylastiran blokzincir teknolojisinin Grtinlerinden olan
ve NFT (Non-Fungible Token) olarak anilan benzersiz kripto paralar 2017 yilindan bu yana kullanilmaktadir. Bu makalede, 2020
yili itibari ile sanat endustrisinde kullanimi yayginlagsmaya baslayan NFT’lerin muzik endistrisinde kullaniminin avantajlari ve
dezavantajlari tartigiimaktadir.

2. LITERATUR TARAMASI

2.1 Blokzincir Teknolojisi

Blokzincir teknolojisi, dordiincii sanayi devrimi igin tipki internetin Uglncl sanayi devrimi icin oldugu kadar 6nemli bir
teknolojidir. En temel diizeyinde yeni, merkeziyetsiz ve kiiresel olarak yonetisimdeki birgok mevcut siireci donistiirebilecek bir
altyapr sunan blokzincir teknolojisinin, bilgi toplumu Uzerindeki potansiyel etkisinin genisligi ve derinligi hakkinda yaygin
tartismalar mevcuttur. (Tapscott, Tapscott, 2016; lansiti, Lakhani, 2017) Blokzincir, verilerin internet lGzerinden zaman damgal
olarak, dagitik bir yapida, sifrelenerek, degistirilemez bir sekilde kaydedilmesine ve transfer edilmesine imkan veren, givenli,
seffaf bir dijital islem defteri saglayan teknolojidir. Blokzincir kelimesi ilk kez Satoshi Nakamoto isimli bir yazarin 2008 yilinda
yayinladig “Bitcoin: A Peer-to-Peer Electronic Cash System” adli makalesi Uzerine baslayan tartismalarda kullaniimistir.
Makalede tariflenen sistemde transfer edilen Bitcoin, kripto para birimi olarak blokzincir altyapisi Gizerinde, geleneksel finans

sisteminden ve hikiimetlerden bagimsiz olarak alternatif bir sistem ve 6deme araci olarak tasarlanmistir. Yine makalede egler
arasinda transfer gergeklesmesini miimkiin kilan elektronik para sisteminin altyapisi agiklanmis ve bu sistemi mimkin kilan
teknoloji altyapisi blokzincir olarak tariflenmistir. Nakamoto’ ya (2008) gére blokzincir altyapisinda gergeklesen her islem ile ilgili
bilgi bu islemleri ¢ézen, kontrol eden ve onaylayan diigim adi verilen katiimcilar tarafindan dagitik bir veri yonetim sistemi
halinde kaydedilir ve paylasilir. Blokzincir birgok arastirmaci tarafindan, gergeklesen islemlerin glivenirliginin agdaki katihmcilar
tarafindan dogrulandigi giivenilir, seffaf, ve degistirilemez bir veri yapisi ve veri ydonetim araci olarak tanimlanmistir. (Zheng ve
digerleri, 2017; Glase, 2017; Halpin, Piekarska, 2017) Bu 6zelligi ile blokzincir kullanicilar igin merkezi olmayan dagitik veri yapisi
sayesinde guvenligin temelini olusturmaktadir. (Narayanan, Clark, 2017)

internet teknolojisi ile birlikte kiiresel dlgekte iletisim ve etkilesim kolay hale gelmis ve akilli telefonlar, nesnelerin interneti gibi
teknolojiler hizla yayginlasmaya baslamistir. “Sanayi toplumunun alt yapisi limanlar, demiryollari, karayollari, havaalanlari gibi
tagimacilik aglari iken; bilgi toplumunun alt yapisi; kablo, genis bant, dijital televizyon, optik fiber ag, fax, e-mail, ISDN olmak
Uzere iletisim aglarindan olusmaktadir.” (Yesilorman, Kog, 2014) Bu tanim ile bilgi toplumunun Uretim araglari arasina veri ve
veri yénetisim araclari dahil edilmektedir. iletisim bilimci Marshall McLuhan (1964:13) “bilgiyi tasiyan ara¢ mesajdir” teorisi ile
verilerin iletildigi araca gore degisiklik gosterecegi konusunu tartismaktadir. Bilgi ve iletisim teknolojilerinde araglarin bilgiyi
sekillendirecegi gorisu cift tarafl bir etkilesime vurgu yapmaktadir. Glinim{izde internette, kendi sunucusunu galistiran tekil
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kisiler tarafindan yonetilen bilgiler kullanilmaktadir. Blokzincir teknolojisi ise kullanicilara kendi verilerinin, kimliginin ve dijital
varliklarinin sahibi olabilme imkanini saglamasi ile hizla tercih edilmeye baslamis olan yenilik¢i ve liberal bir veri yonetim
sistemidir. Blokzincir teknolojisi bir verinin kisiler yada farkli partiler arasinda herhangi bir araciya gerek duyulmadan dogrudan
iletimini saglayabilen bir altyapi sunabilmektedir. Teknolojinin sundugu en son veri iletim araci olan bu teknoloji ile bilginin ve
dolayisi ile verinin degistiriimeden iletimi saglanabilmektedir. Bu teknolojiyi altyapi olarak kullanan bir ¢ok uygulama ile
finanstan, lojistige ve sanata kadar bir ¢ok farkh sektorde iriin ve hizmetler sunulmaya baslanmistir. Blokzincir tabanh Griin ve
hizmetler kullanildiklari sektérlerde yenilikgi bir bakis agisi sunarak dnemli etkiler yaratmaya baslamistir.

2.2 Yeni Bir Kripto Para Cesidi: NFT

Bitcoin protokolii ile hayatimiza giren ve esler arasi, aracisiz para transferi yapilmasini mimkin kilan blokzincir teknolojisi, 2015
yilinda kullanima sunulan Ethereum protokoll ile yeni bir vizyon kazanmistir. Ethereum blokzincir protokoli, kripto para
arastirmacisi ve yazilimcisi Vitalik Buterin ile ekibi tarafindan gelistirilmistir. 27.Kasim.2013 tarihinde whitepaper adi verilen
teknik bilgi dokiimani yayinlanan Ethereum protokolli, 30.Temmuz.2015 tarihinde ‘Genesis’ adi verilen ilk blok Gretiminin
yapilmasi ile hayata gegmistir. Ethereum ile tanitilan ‘Akilli S6zlesme’ adi verilen yazilimlar ile, blokzincir teknolojisinin kullanim
alanlarn para transferinin oOtesinde genisleme imkani bulmustur. 2014 yilinda Ethereum blokzincirinin gelistiricileri
tarafindanyapilmis olan ilk agiklama ile Ethereum blokzinciri “kullanicilarin gelismis islem tarlerini, akilli s6zlesmeleri, ve merkezi
olmayan uygulamalar blokzincire kodlamasini saglamak igin tasarlanmis olan, yeni nesil dagitilmis bir kriptografik defter” olarak
tanimlanmistir. (Waybackmachine, 2014) Ethereum blokzinciri, Bitcoin’den farkli olarak kullanicilarinin farkli soézlesmeler
olusturmasina ve para transferi disinda ¢ok farkh verilerin sisteme kaydedilerek kendi bellirleyecekleri kurallara gére islem
yapmasina imkan saglayan bir programlama dili icerir. Kurucusu Boterin’in sihirli bir bilgisayar olarak tanimladigi Ethereum,
programlanabilir blokzincir sunmayi hedeflemis ve bu 6zelligi ile Bitcoin’den farklilasmistir.

Ethereum, temelde Bitcoin gibi aracisiz islem yapilabilmesini saglamasinin 6tesinde g¢ok farkli islemler ve uygulamalar igin
kullanilabiliyor olmasi nedeni ile blokzincir 2.0’a gegis olarak anilmaktadir. Ethereum blokzinciri agik ve izinsiz bir altyapiya
sahiptir ve diinyada en fazla sayida gelistirici tarafindan Gzerinde akilli s6zlesmeler ile uygulamalar gelistiriimektedir. (Beck et al.,
2016) Ethereum’u farklilastiran akilli sézlesmeler, Ethereum blokzincirinde belirli bir adreste bulunan bir kod ve veri durumu
bilgisi seklinde ¢alisan bir programdir. Akilli sézlesmeler, her bir s6zlesmeye 6zel programlanmis bilgilere uygun sekilde galisirlar
ve Ethereum agi lzerinde higbir kullanici tarafindan yonetilmelerine gerek olmadan galisirlar. Ethereum (2021) tarafindan
yayinlanan bilgilere gére “Akilli s6zlesmeler, normal bir sdzlesme gibi kurallar tanimlayabilir ve bunlari kod araciligiyla otomatik
olarak uygulayabilir.” Sahip oldugu akilli s6zlesme yazilimlari ile farkli kripto varliklarin gelistiriimesine ve transfer edilmesine
imkan veren Ethereum blokzinciri ERC-721 (Ethereum Request for Comments 721) standardi, benzersiz olan tokenlarin
Uretimine imkan vermistir. William Entriken, Dieter Shirley, Jacob Evans, Nastassia Sachs tarafindan Ocak 2018'de 6nerilen ERC-
721standardi, benzersiz olan tokenlarin yonetilmesi, sahiplenilmesi, ve alinip satilmasina izin vermek igin akilli bir s6zlesmenin
uygulamasi gereken minimum bir arayizid tanimlamaktadir. (ERC721, 2021) Bu arayiliz ERC-721 token meta verileri igin bir
standart zorunlu kilmamakta veya token igerigine ek islevler eklenmesini kisitlamamaktadir. ERC-721 standardini kullanan
uygulamalar, birgok seyin sahipligini anonim hesaplara atayarak kaydedebilmektedir.

Varliklarin tokenize edilerek benzersiz bir sekilde kimliklendirilmesi veya sahipliginin benzersiz sekilde kanitlanabilmesine imkan
veren, Non-Fungible Token (NFT) adi verilen ve biricik veya essiz tokenlar olarak tanimlanabilecek olan NFT’ler, Ethereum

blokzinciri Gzerinde gelistirilmis olan ERC 721 standina bagl olarak tretilmektedir. NFT’ler, blokzincir Gzerinde gelistirilen bir
cesit kripto para turidir. Kripto paralar birgok farkli yontemlerle ve farkli 6zelliklerine gore siniflandirilabilmektedir. Kripto
paralar arasinda kendi blokzinciri Gzerinde ¢alisan veya herhangi bir blokzincir Gzerine Uretilmis olmalarina gore, hizmet
amaglarina gore, is ispati veya hisse ispati yontemine gore ¢alisan blokzincir altyapisina gore farkli kavramsal yaklagimlar
Ureterek siniflandirmalar yapmak mimkindar. NFT'ler ise tim bu siniflandirmalardan farkh bir 6zellige sahiptir. NFT'ler
benzersizdir. NFT'ler diger kripto paralar gibi takas edilemezler. Takas edilemez tanimi ekonomik bir terim olup, bir mobilya, bir
beste veya bilgisayariniz gibi kendilerine has ve benzersiz 6zellikleri olan varliklari tanimlamak igin kullanilir. Takas edilebilir
varliklar benzersiz 6zelliklerinden ziyade maddi degerleri Gizerinden tanimlanir. Bir Turk Lirasi’ni baska herhangi 1 Tirk Lirasi ile
veya 1 Bitcoin’i o anki maddi degerine es Turk Lirasi ile takas edilebilir. Fakat bir NFT baska herhangi bir NFT ile takas edilemez.
Benzer sekilde bir 6nceki paragrafta detayl deginilmis olan Ethereum blokzincirinin kripto parasi Ether’'dir ve elinizdeki bir
Ether’i kullandiginiz islem platformunda herhangi bir farkli kripto varlik ile piyasa fiyati Gzerinden takas edebilirsiniz. Yani 1 Ether
herhangi baska 1 Ether’den farkh degildir. Fakat her bir NFT, bir varlik veya kisi ile ilgili bilgileri benzersiz bir sekilde temsil eder
ve biricik 6zelliklere sahiptir. Diger kripto paralardan farkli olarak NFT’ler para tutmak yerine benzersiz olan bir sanat eseri, bilet,
varlik, hizmet yada belgeyi temsil edebilmektedir. NFT’lerin iceriginden benzersiz bir koleksiyon Griind, dijital bir benzersiz varlk
veya tokenize edilmis bir benzersiz fiziksel varlik ile ilgili kayit bulunabilir. NFT’lerin degeri degisebilmektedir ve bu icerigindeki
degere baghdir. Her bir NFT, herhangi bir varligi veya kisiyi benzersiz bir sekilde temsil etmek Uzere Uretilmistir. Ayni sekilde
benzersiz varliklarin sahipligini de temsil ederler. Varolan bir NFT igerigini kopyalama ve yapistirma yaparak NFT olarak yeniden
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tretmek bu standarda bagli olarak miimkin degildir. Bu 6zelligi nedeni ile NFT’ler koleksiyon Urinleri, sanat eserleri, numarali
gosteri biletleri veya 6zel tasarim Urinlerin yer aldigi platformlarda rahatlikla kullanilabilmektedirler.

Dijitallesmenin ivmelenerek arttigi ve birgok varlik, bilgi ve verinin internet Uzerinde yaratilip islendigi glinimuzde, dijital
ortamda varliklar icin nadirlik ve sahiplik kolaylkla ¢ogaltilabilme imkanindan dolayi yonetilmesi zor konular haline gelmistir.
NFT’ler bu noktada 6nemli bir soruna ¢6ziim sunmaktadir. Dijital bir Griin kopyalanarak gogaltilabilir fakat NFT olarak blokzincir
Uzerine kaydedilmis bir dijital varlik, kendisine ait benzersiz ve ¢ogaltilamayacak bir belirteg ile kimliklendirildiginden bu bilgi
kopyalanamaz. Her bir NFT’nin bu kimligi ile kolaylikla kanitlanabilir bir sekilde sahipligi de ayni sekilde korunabilmekte ve
ispatlanabilmektedir. Sahibi tarafindan kolaylkla satilabilen NFT’ler, bu islem igin araci gerektirmezler. Bir NFT Urettiginde,
blokzincir tGzerinde onun kimin tarafindan Gretildigi degistirilemez bir sekilde kayit altina alinmaktadir. Telif hakki konusunda
varlk sahibinin haklarina NFT’ler ile ¢ok gliclii koruma saglanmaktadir. Blokzincir tzerinde zaman damgali olarak kayit altina
alinan dretim ve sahiplik bilgileri ile telif haklari kolayca korunabilmekte ve ispatlanabilmektedir. Buna ilave olarak akill
sozlesmeye yazilacak bilgilere gore NFT her satildiginda Ureticisine otomatik ve seffaf bir sekilde belirlenen kurallara gore telif
hakki payr 6demesi yapilabilmektedir. Bu islem icin de hicbir araciya ihtiya¢ duyulmaz. Herhangi bir kripto para gibi NFT’ler de
transfer edebilmekte ve satabilmektedir. Bir NFT satin aldiginda artik sahipliginin satin alan kisiye ait oldugu blokzincir Gzerinde
seffaf bir sekilde kayit altina alinir. Bir NFT'nin nadirligi veya kag adet benzer varliktan var olabilecegi de Ureticisinin istegine bagh
olmaktadir. Yani bir sanat eserinden sadece 1 adet NFT lretmek veya daha fazla adette tUretmek ayni kolayliktadir ve buna
sadece Ureticisi tarafindan karar verilir. Aynen her bir fiziksel Griin tGzerinde bulunan barkod gibi, her bir dijital eseri temsil eden
NFT igin Uretilmis benzersiz bir kimlik bulunmaktadir. Ve tim nadirlige ait bilgiler herkese acik ve seffaf bir sekilde blokzincir
Uzerinde yer almaktadir.

NFT’lerin piyasa hacmi 2020 yilindan bu yana hizla bliyimektedir ve 2021 yili Haziran ayinda toplam var olan 10.410 adet kripto
para icerisinde 233 adede ulasan NFT protokoliiniin toplam pazar degeri 20 milyar Amerikan Dolarinin Gizerindedir. (Coin Market
Cap, 2021) Ilk kez Axion Ez tarafindan Cryptokitties projesinde kullaniimaya baslayan ERC-721 standardi, bugiin kripto
ekosisteminde birgok farkli sektorde hayata gegen projelerde kullanilmaktadir. (ERC721, 2021) Ethereum blokzinciri Gizerinde
gelistirilmis olan Cryptokitties isimli oyun igerisinde Uretilen ve tanesi 170 bin Amerikan Dolari bedel ile satiimis olan dijital
varliklar oyun endustrisinde Uretilmis ilk NFT 6rnekleridir. (The Verge, 2021; The NewYork Times, 2021) Simdiye kadar hayata
gecirilen en basarili NFT uygulamalarindan olan Cryptokitties, dijital ortamda Gretilen kedilerin takas edilmesine ve satilmasina
odakli bir oyundur. Milyon dolarlara ulasan satis gelirleri ve satilan kedilerin milkiyeti temel olarak ERC-721 kullanilarak
blokzincire kaydedilmistir. Bugline kadar en yiksek fiyata satilmis NFT’ler arasinda Twitter’in kurucusunun 3 milyon Amerikan
Dolari bedel ile sattigl tweet mesaji ve Beeple tarafindan Uretilmis olan 69 milyon Amerikan Dolari bedel ile satilmig olan bir eser
bulunmaktadir. (The Verge, 2021) Bugiin birgok farkl blokzincir protokolii ve Nifty Gateway, OpenSea, Rarible gibi NFT’lerin alim
satim islemlerinin yapilabildigi bircok farkli pazar yeri bulunmaktadir. En yiiksek hacimli NFT koleksiyonu olan NBA Topshot’ta
397.430 adet koleksiyoner bulunmakta ve hacim 596 milyon Amerikan Dolar iken ikinci siradaki en buyik koleksiyon olan
CryptoPunks’ta islem yapan 3210 kisi toplam 356 milyon Amerikan Dolari tutarinda islem yapmistir. (The Verge, 2021)

3. GALISMANIN YONTEMI

Bu calismada yontem olarak ikincil kaynak taramasi ve 6rnek kullanim sekli incelemesi kullaniimistir. Mizik endistrisinde
uygulanan ilk ve kiresel bir NFT projesi bu bélimde incelenerek, ikincil kaynak literatiir tarama bulgulari ile makalenin 4.
Boliminde avantajlari ve dezavantalari lzerinden tartisiimistir. Proje incelemesi igin veriler gevrimici yayinlar ve haber
sitelerinden yapilan arastirmalardan derlenmistir. Tartisma igin kullanilan ikincil kaynaklar blokzincir teknolojisi ve NFT
konularindaki makale ve gevrimigi yayinlari igermektedir.

Sanat sektoriinde hizla yayginlasmaya baslayan NFT uygulamalari, muzik endUstrisinde ilk genis kapsamli uygulamaya 5.
Mart.2021 tarihinde Kings of Leon (KOL) mizik grubu ‘When You See Yourself’ adli yeni albimiini, NFT olarak yayinlamasi ile
konu olmustur. Mizik endistrisinde NFT uygulama 6rnegi olarak bu proje segilmistir. KOL'un bu albimi, mizik albimlerin
yayinlandigi farkh muazik platformlarinda da yayinlanmistir fakat albimiin NFT uygulamasi ile Uretilen versiyonu 6zel avantajlara
sahip tek Urlin olma 6zelligini tasimaktadir. Albimin belirli bir adette NFT olarak satisa sunuldugu bu projede, NFT alblimlerin
satisl sadece iki hafta slirmustir ve daha fazla lretimi yapilmayacaktir. Cogaltilma imkani olmayan KOL’in bu NFT albim artik
sadece takas edilebilir 6zel bir koleksiyon haline gelmistir. KOL, NFT albim projesinde (¢ farkh tiir token hazirlamistir. Hazirlanan
bir token 6zel bir albiim paketidir. Diger bir token sahiplerine miizik grubunun turnelerinde 6mir boyu farki Giriin ve hizmetlere
erisim imkani saglamaktadir. Fiziksel diinyada gergeklesecek konserlerde, 6n siradaki koltuklar, VIP partilere katihm hakki, 6zel
sUrlctlu arag ile konsere erisim ve konser siiresince 6zel hizmetler bu token igerisine yazilan akilli kontrat ile erisime
acllmaktadir. KOL’in bu NFT koleksiyonunun bir pargasi olarak hazirlanan benzersiz biletlerin tanesi ortalama 100 bin Amerikan
Dolari bedel ile satilan bu tokenlarin gelirinden 500 bin Amerikan Dolari Gizerinde bir tutar Crew Nation fonuna bagislanmistir.
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KOL, bu NFT projesi ile Covid-19 nedeni ile galisamayan miizisyenlere kiiresel olarak destek veren bu fon araciligi ile destek
saglamistir. Koleksiyonun Uglinct pargasi olan NFT’ler, ayrintilh gorsel-isitsel sanata sahip 6 adet token olarak hazirlanmistir.
Uglincii tip token ise sadece token sahiplerine 6zel ve yine KOL ve ekibi tarafindan hazirlanmis gérsel-isitsel sanat sunmaktadir.
On izlemesi satis dncesinde yapilabilen bu tokenlar 95 Amerikan Dolari ile 2.500 Amerikan Dolari arasinda fiyatlar ile satisa
¢ikartilmis ve tamami satiimistir.

KOL'un bu 6zel NFT projesi blokzincir teknolojisi kullanilarak tokenlara yazilimi yapilmis olan 6zel akilli sézlesmeler ile mizige
deger katarak grubun hayranlari ile etkilesimini artirma vaadini tagimaktadir. 'NFT Yourself' adi verilen bu galisma dijital sanat
yaklagimi ile Uretismis ve fiziksel sanat ile tokenlar Gzerinden birlestirilmis bir 6rnek ¢alismadir. Fiziksel diinyadaki Urlinlerin ve
hizmetlerin tokenlastiriimasi ile hayata ge¢mis olan bu projede, hassas veriler farkli degerlerle ifade edilerek blokzincire
kaydedilmis ve degistirilemez bir sekilde korunarak yonetilmesi saglanmistir. Hassas verilerin blokzincire aktarilarak seffaf ve
guvenilir bir sekilde, degistiriimeden yonetilmesini saglayan tokenizasyon, agirlikh olarak finans endistrisinde baglamis olup,
gayrimenkul ve ardindan sanat alaninda uygulamalar gozlemlenmeye baslamistir. Fiziksel yada fiziksel olmayan varliklarin
tokenize edilmesinin 6nemli sebepleri arasinda aracilarin ortadan kalkmasi gelmektedir. Hem maliyeti, hem de proseddrleri
azaltan aracilarin azalmasi yada tamamen aracisiz islem yapilabilmesi akilli sézlesmeler araciligi ile saglanmaktadir. Blokzincir
tabanh varlk tokenizasyonunda akilli s6zlesmelerin kullanilmasi, siirecin blylk bir bolimiiniin otomasyonu igin de verimlilik
odakli fayda saglamaktadir. Aracilarin azaltiimasi, aracilarin maliyet yiikiini ve tim siirecin yonetiminde ihtiyag duyulan gabalari
ortadan kaldirmaktadir. KOL tarafindan hayata gegirilen NFT projesinde, tokenlarin igerine yerlestirilen sanat eserleri ve konser
bileti, VIP partilere katim gibi hizmetler token sahibi tarafindan hicbir araciya gerek kalmadan kullanilabilecektir. Kagit, lojistik
gereksinimler ve hatta kimlik ibrazi dahi gerektirmeden kilidi agilarak kullanilabilecek olan bu hizmetler, aracilara bagh sireglerin
tamamen ortadan kalkmasini saglamaktadir. Varlk ve deger yonetiminde yenilikgi bir bakis agisi sunan tokenizasyon, bu projede
aracisiz bir sekilde satisa sunulan Uriinlere tokenlar araciligi ile erisim imkani da sunabilmektedir. Boylece, token sahipleri
islemleri daha hizli ve daha disiik maliyet ile gerceklestirebilecektir. KOL tarafindan gergeklestirilen sanat endistrisindeki bu
tokenizasyon projesi ile tokenlastirilan Grinlerin orijinalligi ve sahipligi ile ilgili bilgiler givenilir bir sekilde kayit altina
ahinabilirken, token sahipleri igin erisimi demokratiklestirme ve kiresellestirme baglaminda da oldukga yenilikgi bir ¢6zim
sunulmaktadir. Varliklarin tokenizayonu ile saglanan verimlilik konusunda seffaflik 6&nemli avantajlar saglamaktadir. KOL
projesinde de tokenlarin igerisindeki varliklarin tanimi ve sahiplik kaydi ile hak ve sorumluluklari pratik bir sekilde akilli
sozlesmelere kodlanmis veriler ile saglanabilmektedir. Sonug olarak, bu proje kapsaminda tokenlar el degistirdiginde de higbir

sorun yasanmadan seffaf bir sekilde kayitlara erisim givenli ve hizli bir sekilde saglanabilecektir. Yatirimcilar yani token
sahipleri, bu projeye ait ellerinde bulunan tokenlarini verimli ve kolay bir sekilde satarak herhangi bir zamanda projeden
ayrilabilirler. Token sahiplerinin aracisiz tokenlarini satma imkani da olmasi satis siirecinin de hem verimli hem de kiresel bir
erisim ile yapilabilmesi imkanini saglayabilmektedir.

Koleksiyon olarak hazirlanan NFT’ler KOL hayranlarinin grubun muziklerine, biletlerine ve farkli baglantili birgok Griine sahip
olmasini saglamasinin yani sira, icerigindeki Griin ve hizmetlerin ekonomik émriini de yonetebilmektedir. Temelde bir akilli
sozlesmeye dayali programlanmis olan bu tokenlar, mizik endistrisinde muzigin kendisinin digindaki ekonomiye de dahil
olmaktadir. NFT’ler ile yaratilan kripto ekonomi, bu tokenlar her el degistirdiginde kazanilan paranin bir kisminin yine bir
platforma bagis amaci ile yollanabilmesine yada sanatgiya, s6zlesmeye dahil olan baska bir kisiye otomatik transfer olabilmesine
imkan vermektedir.

4. BULGULAR VE TARTISMA

incelenen 6rnek vaka ve yapilan literatiir taramasi sonucu NFT’lerin miizik endiistrisinde, ve baglantili Griin ve hizmetlerde
kullanimi incelenmistir. NFT’lerin uygulanmasi ile ortaya ¢ikan yenilikler ve faydalar olmakla birlikte, daha genis bir g¢ergevede
avantajlari ve dezavantajlari da bulunmaktadir. Bu boélimde, NFT’lerin mizik endustrisinde kullaniminin olumlu etkileri ve
potansiyel olumsuz etkilerine dair tartisma yapilacaktir. Tartisma NFT’lerin avantaj ve dezavantajlari olarak 2 ana baslik altinda
yapilacaktir.

4.1. NFT’lerin Avantajlari
4.1.1. Benzersizlik Temsili ve Telif Hakki Korumasi

NFT’ler belirli bir biricik, benzersiz varligi (sanat eseri, belge, fiziki iiriin vb.) temsil eder yada ona erisimi saglar. Ugiincii bélimde
de detayh anlatiimis olan bu yapisal 6zelliklerinden dolayr NFT’ler diger tim blokzincir tizerinde Uretilen kripto varliklardan
farkhdir. NFT’ler bu benzersiz varhigi yada degeri temsil ederken, lreticisi yada sahiplik durumu ile ilgili bilgileri de glivenilir ve
seffaf bir sekilde kayit altina alirlar. Ozellikle kolaylikla ¢ogaltilabilen dijital sanat eserlerinde telif haklarinin korunmasi veya
izinsiz kullanimlarin 6nlenmesi en dnemli sikintilarin basinda gelmektedir.
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Bir NFT’'nin sahiplik bilgisi ve orijinal olup olmadigina dair bilgi kolaylikla alinabilmektedir. Blokzincir protokolleri Gzerinde zaman
damgasi ile kayit altina alinan NFT ve igerigindeki varlkla ilgili tim bilgiler seffaf bir sekilde kontrol edilebilmektedir. Telif
haklarinin korunmasina da NFT’lerin (retimi esnasinda programlanan akilli sézlesme ile 6nemli bir katma deger
getirilebilmektedir. ilgili treticiye ait bir NFT her satildiginda iretici programlanmis sartlara bagh telif hakkini da satis geliri
Uzerinden alabilmektedir.

4.1.2. Yeni is Modellerine Imkan Vermesi

NFT’ler varolan blokzincir sistemlerini farklilastirarak yeni érnek vakalar ortaya gikartabilmektedir. Ornek vakalardan en
onemlilerinden birisi dijital varliklarin otantik yapisi, ve benzersizligi garanti altina alinarak tokenize edilmesidir. NFT’ler 6zellikle
dijital sanat eserleri igin kullanish ve yenilik¢i bir yonetisim yaklasimi getirmektedir. (Griffin, 2018) KOL 6rneginde NFT sahipligi
Ozel tasarlanmis bir konser biletini agabilmektedir. Token haline getirilmis olan bu bilet benzersizligini koruyabilmektedir. Yani
herhangi bir konser bileti yada yine KOL grubuna ait baska bir konser bileti ile ayni degildir. Benzersizligi koruyarak yegane
fiziksel ve dijital varliklarin tokenlastiriimasina imkan veren bu kripto para gesidi blokzincir teknolojisini altyapi olarak kullanan
yeni is modelleri gelismesine imkan verebilmektedir. NFT’ler bu benzersiz varligi yada degeri temsil ederken, onu
programlanabilir hale getirmektedir. Varligin sahip oldugu degere, akilli sozlesme ile program olarak ekleme yapilarak ilave
deger kazandirilabilmektedir. KOL'in NFT uygulamasinda sanat eseri olan mizik yani grubun albimiinde sundugu muzik
eserlerine NFT hazirlanirken ilave deger eklenmesi mimkiin olmustur. Proje kapsaminda uretilen NFT’ler icerigindeki mizik
eserleri gibi benzersiz Urlin ve hizmetlere erisimi de saglayacak sekilde programlanmistir. Yani token sahiplerinin bu proje
kapsamindaki muzik eserine erisiminin yani sira grubun konserlerinde kendilerine ait yere erisim yada muzik grubunun yaratici
ekibi tarafindan sadece o NFT’ye sahip olanlar igin Uretilmis 6zel dijital tasarimlara erisim imkani saglanmaktadir. Benzersiz
olmayan varliklar ayrica NFT'ye eklenerek yapilacak farklilastirma ile yine benzersiz yeni bir deger ortaya cikarilabilmektedir.

4.1.3. Fiziksel ve Dijital Diinya Entegrasyonu

Fiziksel duinya varliklarinin, benzersizligini koruyarak dijital diinyaya entegre edilmesi NFT’ler ile saglanabilmektedir. NFT’ler ile
fiziksel diinyaya ait hizmetler tokenize edilerek dijital diinyada temsil edilebilmekte ve yonetilebilmektedir. (Regner et al., 2019)
Bu temsilde blokzincir teknolojisi altyapisi ile saglanan seffaflik boyutu, takip edilebilirligi de beraberinde getirdigi icin, fiziksel
diinyadaki benzer uygulamalardan farklilasmaktadir. Ozellikle aracilara olan bagimlligi ortadan kaldirmakla birlikte, NFT’ler
dijital diinyaya entegre edilmis fiziksel varliklarin glivenli ve daha diisiik maliyetlerle verimli bir sekilde aracisiz transfer yada
satigini saglamaktadir. Bugiline kadar NFT uygulamalari ile lisanslar, liks tiketim Grlnleri ve hatta otomobillerin tokenize
edilmesi Gzerine calismalar yapilmistir. (Griffin, 2018) incelenen érnek NFT projesinde de gériildiigi tizere, KOL grubuna ait
konser biletlerini temsil eden NFT’ler bir bilet satis araci kurumuna ihtiya¢g olmadan guivenli, hizli bir sekilde farkh bir kullaniciya
direkt satilabilecektir.

4.1.4. Giivenlik

NFT’lerin givenlik konusundaki avantajlari iki ayri boyutta tartisilabilir. ilk giivenlik avantaji, NFT’lerin blokzincir Gzerinde
Uretilmelerinden kaynakli, degistirilemez bir sekilde kayit altina alinabilmeleri ile ilgilidir. Blokzincir, yapilan her islem bilgisinin
agdaki islemleri ¢dzen, kontrol eden ve onaylayan digiim adi verilen katilimcilar tarafindan kaydedildigi ve paylasildigi dagitik bir
veri yonetim defteri yapisidir. (Nakamoto,2008) Dagitik bir veritabani, kriptografik algoritmalar ve merkeziyetsiz bir kontrol,
mutabakat ve onay mekanizmasindan olusan (Zhao, Fan, Yan, 2016) blokzincirin en énemli 6zelligi, ag katilimcilari tarafindan
gerceklesen hesaplamalar ile giivenilir bir sekilde islemlerin gerceklesmesidir. Bu 6zelligi ile blokzincir kullanicilar icin merkezi
olmayan dagitik veri yapisi sayesinde glvenligin temelini olusturmaktadir. (Narayanan, 2017) Bu teknoloji ile degistirilemez bir
sekilde kayit altina alinan NFT’lerin igerigindeki varliklar ile orijinallik ve sahiplik bilgisi gibi veriler yiiksek bir glivenlige sahiptir.

Diger bir giivenlik boyutu, potansiyel siber saldirilarin ortaya ¢ikartacag tehditlerdir. Bugline kadar rapor edilmis higbir NFT
saldinisi olmamistir. (Gilbert, 2021) Siber saldirilara karsi bugtine kadar risk altinda kalmamis olan NFT’ler agisindan gtivenlik
tartismasi, saklama hizmeti sunan kripto varlik ctizdanlarinin glvenlik 6zellikleri Gzerinden yapilmaktadir. Bir NFT sahipligi icin
gerekli kosullardan biri kripto varlik saklama clizdanina sahip olmaktir. Ve bu clizdanin kendi glivenlik unsurlari 6tesinde kullanici
tarafindan dikkate alinmasi gereken gilvenlik tedbirleri de bulunmaktadir. Bu baglamda hem kripto varlik clizdaninin giivenlik
kapasitesi hem de NFT sahibinin dijital okuryazarlik seviyesi ve yetkinlikleri NFT’lerin glivenlik limitleri tizerinde etkili olmaktadir.

4.2. NFT’lerin Dezavantajlari
4.2.1. Blokzincir Altyapisina Bagimlilik

NFT’ler igerigindeki varlik yada erisim sagladigl veriden bagimsiz, yazilimsal bir kod olarak dustndldiginde, yazilimin bagl
oldugu blokzincir protokoliine bagimliliklarinin riskini tasimaktadir. Benzer sekilde NFT’lerin lizerinde Uretildigi blokzincir
protokoliiniin 6zelliklerinin el verdigi kadar 6lgeklenebilir olmasi da blokzincir altyapisina bagl dezavantajlardan birisidir.
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NFT’lerle ilgili yine Uzerinde gelistirildigi blokzincir baglaminda yapilabilecek bir tartisma da gevre boyutundaki olumsuz
etkileridir. Blokzincir protokoliniin g¢alisma yontemine bagh olarak degiskenlik gostermekle birlikte, NFT’lerin Uzerinde
gelistirildigi agin calismasi icin harcanan enerji ve elektrik tiiketimi cevreye olumsuz zarar vermektedir. Onceki béliimde
deginildigi Uzere bugiin en ¢ok NFT gelistirilen blokzincir protokolii olan Ethereum is ispati yontemi ile calismaktadir. Ve is ispati
yontemi ile ¢alisan blokzincir protokollerinde madencilik yiiksek maliyetlidir ve ciddi seviyede elektrik harcarken ayni zamanda
yuksek mikarda atik tretir. (Holden, Linnerud, Banister, 2017) Tek bir Bitcoin transfer islemi icin harcanan enerji tiiketimi
Gzerinden tahminleme yontemi ile kiiresel Olgekte gerceklesecek islemleri hesaplandiginda, bu enerji miktari diinya genelinde
isinin 2 °C derece ylkselmesine neden olacaktir. (Diesendorf, 2020) Farkli yéntemlerle galisan blokzincir protokolleri daha az
enerji harcamakta ve madencilik firmalari yenilenebilir enerji kaynaklarina yonelmektedirler. Daha diisiik maliyetle gerceklesiyor
olsa da tartismanin tim teknoloji tGriinlerinde oldugu gibi enerji tiketiminin insanlk igin sagladig faydalar odaginda yapilmasi
daha saglikh olacaktir. Bazen teknoloji insanlik i¢in o kadar yenilikgi ve faydalidir ki, olumsuz etkileri ile olumlu faydalari dikkatle
tartisiimahdir. Bununla beraber, blokzincir teknolojisinin enerji tiketimini azaltacak ve dogaya zarar vermeyecek hale getirecek
sekilde yenilenebilir enerji kaynaklarinin madencilikte kullanimini artiracak galismalar kiiresel Olcekte devam etmektedir.
Ozellikle halka arz olan temiz enerji kullanan madencilik firmalari bu alanda kiiresel vizyonu degistirmekte ve Idierlik etmektedir.

4.2.2. Gizlilik

NFT’ler acik blokzincir protokolleri tzerinde gelistirildiginde, blozincirin temel 6zelliklerinden olan seffaflik konusu sagladigi
avantajlarin yani sira dezavantajlari olan bir konudur. Blokzincir tGzerindeki tiim islemler gibi, NFT ile ilgili tim islemler, transfer
bilgileri, fiyat bilgileri gibi veriler agik ve seffaf bir sekilde takip edilebilecektir. Sanatgilarin eserlerinin fiyati yada sahipligi ile ilgili
bilgilerin seffaf olmasi sanatgi yada koleksiyoner tarafindan avantajlari kadar dezavantajlarina gére de egerlendirilmelidir. Birden
fazla arastirmaci, seffafligin ve agik erisiminin 6nemli bir 6zellik oldugu agik blokzincirlerde takma adli verilerden dahi anlam
¢tkarmak mimkin oldugu igin, gizliligin garanti edilmedigini 6ne sirmektedir. (Tschorsch, Scheuermann, 2016) Yani anonim
kimlikler ve hesaplarla yapilan islemler dahi, farkli islem bilgileri ile linklenerek kimlikler agiga cikartilabilmektedir. Tam anlami ile
Uretici yada alim satim islemine dahil olan kisiler ile ilgili kimliklerin anonim kalmasi konusunda bir netlik bulunmamaktadir.

4.2.3. Kullanici Deneyimi

Sanat tuketicileri igin NFT olarak eserlere erisim kiiresel olarak ve aracisiz bir sekilde miimkiin olabilmektedir. Sanatgilarin herkes
icin sanat liretme vizyonuna parallel avantaj saglayan erisim imkani, dijtal okuryazarlk ve kripto okuryazarligi engeli baglaminda
kullanici deneyimini zorlastirabilmektedir. Blokzincir teknolojisi hakkinda bilgi diizeyi ile kripto varlik clizdani sahipligi ve kullanim
bilgi diizeyine bagl olarak NFT varliklara erisim de zorluk yaratabilmektedir. Oldukga teknik bir dili olan blokzincir ve kripto
paralar, hem terminoloji hem de kullanim olarak heniiz yayginlasmamistir. Sadece tiiketici tarafinda olmamakla birlikte, retici
paydaslar nezdinde de eserlerini ve degerleri blokzincire aktararak NFT olarak satisa sunmalari ve devam eden siiregte NFT ile
vaadedilen hizmet yada Uriinlere erisim saglanmasi yazilim ve takip gerektiren siireclerdir. Uretimde kullanilabilecek Ethereum,
Avalanche gibi farkli protokoller ve satis tarafinda kullanilabilecek Nifty Gateway, OpenSea gibi platformlar olsa da, bunlara
erisim ve planlama siiregleri de sanat Ureticileri i¢in agsilmasi gereken zorluklar arasindadir. Sanat eseri ve sunulan NFT'deki diger
Urdnlerin fiyatinin yanisira altyapidaki blokzincirin transfer maliyetleri de kullanici deneyiminde olumsuz etki yaratabilmektedir.
Bu maliyetin 6dendigi kripto para cinsindeki fiyat hareketliligi ve degiskenligi de satin alma esnasinda kullanici deneyimini
maliyet odakli olumsuz etkileyebilmektedir. Tiketici tarafinda bu islem maliyeti satin alinacak eserin maliyet hesaplamasini da
etkilemektedir.

Teknolojinin kendisininin baglibasina bir deneyim oldugu yaklasimi (Lemon, Verhoef, 2016) ile NFT uygulamalari
degerlendirildiginde, kullanici deneyimine getirdigi avantajlar ayrica degerlendirilmelidir. NFT olarak satin alinan sanat eserinin
erisim, saklama ve yeniden satma siireglerinde teknolojinin sundugu siireg ile sagladigi avantajlar NFT’leri konvasiyonel sanat
eserlerine gore avantajli duruma getirebilmektedir. McCarthy ve Wright (2004:194) tarafindan 6ne siirilen ve deneyim olarak
teknoloji nin degerlendirildigi ¢alismalarda da vurgulandigi sekilde, digital deneyimde disiinsel olarak biiylilenme ile gelen
deneyim de goz ardi edilmemeliddir. Sanat yerlerini potansiyel, 6zgirliik, yenilik ve sirprizlerle dolu agik bir yer haline getiren
blokzincir teknolojisi ve NFT’ler, diisiinsel boyutta misteri deneyimini olumlu yonde etkileme potansiyeline de sahiptir.

4.2.4. Yasal Boyut

NFT olarak satin alinan sanat eserinin sahipligi ve orjinalligi blokzincir sistemi ile garanti altina alinabilmektedir. Fakat kripto
varliklarla ilgili heniiz birgok tlkede net olmayan yasal boyut, kullanici deneyimi ve sahiplik baglaminda risk unsurlarindandir. Bu
zeminde hala tartismalar ve bir ¢ok llkede yasa koyucu tarafinda bir regiilasyon Uzerine g¢alismalar devam etmektedir. Bu
konuda hukuki bir netlik olmamasi hem dretici hem de tiiketici tarafinda NFT sahipligi, satin alma, ve satis yapma baglaminda
dezavantajlardan biri haline gelmektedir.
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5. SONUC

Blokzincir teknolojisi nispeten yeni bir teknoloji olmasina ragmen hizla artan kullanim alanlari bulmaktadir. Blokzincir teknolojisi
Uzerinde gelistirilen kripto varliklardan olan NFT’ler, blokzincir 2.0 olarak anilan gegisin baslamasini tetikleyen akilli kontratlarin
kullaniimasi ile birlikte, 2015 yil itibari ile gercek dinya kullanim alanlari bulmaya baslamistir. NFT’ler varolan diger kripto
varliklardan farkli olarak para tutmak yerine benzersiz olan bir varligi temsil edebilmetedir. Bu 6zelligi ile NFT’ler son yillarda
ozellikle oyun ve sanat sektorlerinde yayginlasmaya baslamistir. NFT’ler sahip oldugu benzersizlik temsili ve blokzincir tizerinde
seffaf, degistirilemez kayit tutulabilmesine imkan veren teknik ozellikleri sayesinde uygulama buldugu sektorlerde onemli
dinamikleri déniistirmeye adaydir. ilk kez CryptoKitties ile kullaniimaya baslayan ve 2020 yili itibari ile sanat sektériinde ¢ok hizh
bir bilyime ve yayginlasma yakalayan NFT’lerin toplam pazar degeri de hizla biyimektedir. NFT’lerin sanat sektériinde muzik
enddistrisinde kullamimi ile ilgili ilk ve kiiresel ¢apl hayata gegen uygulama 2021 yilinda gerceklesmistir. Bu uygulama 6rnek
olarak incelenerek ikinci kaynak taramasindan elde edilen bilgiler ile yapilan bu arastirmada, NFT uygulamalarinin geleneksel
uygulamalara gore avantaj ve dezavantajlari tartisiimistir.

Mizik endistrisinde NFT uygulamalarinin eserlerin benzersizlik ispati, telif haklari, yeni is modelleri, dijital entegrasyon, ve
glvenlik alanlarinda avantajlari bulunmaktadir. NFT’ler belirli bir biricik, benzersiz varligi yada degeri temsil ederken, Ureticisi
yada sahiplik durumu ile ilgili bilgileri de glvenilir ve seffaf bir sekilde kayit altina alirlar. Kolaylikla ¢ogaltilabilen dijital sanat
eserlerinde telif haklarinin korunmasi ya da izinsiz kullanimlarin énlenmesi blokzincir lzerinde alinan degistirilemez ve seffaf
kayitlar ve NFT’lerin Uretimi esnasinda programlanan akilli sézlesmeler ile saglanarak dnemli bir avantaj saglanmaktadir. NFT’ler
bir benzersiz varligi yada degeri temsil ederken, onu programlanabilir hale getirmektedir. Token haline getirilerek fiziksel
diinyadan dijital diinyaya givenilir bir sekilde NFT olarak aktarilabilen eserler blokzincir teknolojisini altyapi olarak kullanan yeni
is modellerinin gelismesine imkan verebilmektedir. Tum bunlara ilave olarak NFT’lerin glivenlik konusunda blokzincir lizerinde
degistirilemez bir sekilde kayit altina alinmalari ve siber saldirilara karsi bugline kadar risk altinda kalmamis olmalari da 6nemli
bir avantajdir. Henliz yeni yeni uygulama alanlari bulmaya baslayan NFT’ler, mevcut gelistirme ve kullanim siireglerinde
icerigindeki varlik yada erisim sagladigi veriden bagimsiz yazilimsal bir kod olarak duslntldigiinde, yazihmin baglh oldugu
blokzincir protokoliine bagimliliklarinin riskini tasimaktadir. Blokzincirler arasinda birlikte galisabilirlik entegrasyonlarinin
gerceklesemesi ile gelecekte ortadan kalkma potansiyeli olan bu dezavantaj, bugin i¢in bagimliligin yani sira 6lgeklenebilirlik
sorununu da getirmektedir. NFT’lerle ilgili yine lUzerinde gelistirildigi blokzincir baglaminda yapilabilecek bir tartisma olan gevre
boyutundaki olumsuz etkileri de blokzincir protokoliiniin ¢alisma yontemine bagli olarak degiskenlik gostermekle birlikte, bu
tartismanin tim teknoloji Griinlerinde oldugu gibi enerji tiketiminin insanlk icin sagladigi faydalar odaginda yapilmasi daha
saghkh olacaktir.

Sadece tiiketici tarafinda olmamakla birlikte, Uretici paydaslar nezdinde de eserlerini ve degerleri blokzincire aktararak NFT
olarak satisa sunmalari ve devam eden siiregte NFT ile vaadedilen hizmet yada uriinlere erisim saglanmasi yazilim ve takip
gerektiren sureglerdir. Oldukga teknik bir dili olan blokzincir ve kripto paralar, hem terminoloji hem de kullanim olarak heniz
yayginlasmamistir. Bu sebepten 6tiird, yeni bir teknoloj olan blokzincir teknolojisi alaninda teknolojik okuryazarhgi disik olan
Uretici ve tuketicilerin NFT kullanimi ile ilgili zorluk yasamasi, NFT’lerin yayginlasmasinin énundeki engellerden biri olmakla
beraber, teknolojinin kisilerin stirece dahil olarak tasarimin bir pargasi olmasina imkan verebiliyor olmasi yaklagimi ile NFT olarak
satin alinan sanat eserinin erisim, saklama ve yeniden satma siireglerinde teknolojinin sundugu sireg ile sagladigi avantajlar
NFT’leri konvasiyonel sanat eserlerine gore avantajli duruma getirebilmektedir. McCarthy ve Wright (2004:194) tarafindan 6ne
surllen ve deneyim olarak teknolojinin degerlendirildigi ¢alismalarda da vurgulandigi sekilde, dijital deneyimde dusiinsel olarak
blyillenme ile gelen deneyim de goz ardi edilmemeliddir. Sanat yerlerini potansiyel, 6zgiirliik, yenilik ve surprizlerle dolu agik bir
yer haline getiren blokzincir teknolojisi ve NFT’ler, dusiinsel boyutta misteri deneyimini olumlu yonde etkileme potansiyeline de
sahiptir.

Sanat ekosisteminin i¢ dengeleri gbz 6niinde bulunduruldugunda, NFT’ye ait tiim bilgilerin sefaf bir bicimde erisilebilir olmasinin
da beraberinde getirdigi avantajlar stratejik dengeler lzerinde etkili olabilecek dezavantajlara donlisme riskini tagimaktadir.
Ozellikle sahiplik ve fiyat bilgisi gibi konularda her ne kadar iretici yada alim satim islemine dahil olan kisiler ile ilgili kimliklerin
anonim kalmasi konusunda bir netlik bulunmamakta ise de kisisel tercihlere bagh yonetilebilecek sekilde hazirlanan akilh
sozlesmeler bu konuda ¢éziim sunabilir nitelikte olacaktir. Kisisel verilerin gizliligi ile ilgili yasal boyuttaki tartismalarin yani sira,
blokzincir teknolojisinin trlnlerinden olan kripto paralarin kullanimi ile ilgili yasal mevzuat ve kripto varliklarin kanuni nitelikleri
de heniiz diinya genelinde tartisiimakta olan bir konudur. Ulkelere ve hatta bolgelere gére farkh uygulama énerileri tartisilan
yasal mevzuat kapsamindaki belirsizlik, NFT uyguamalarinin sanat endistrisindeki kullaniminin yayginlagsmasi oniindeki énemli
engellerden biridir. NFT olarak satin alinan sanat eserinin sahipligi ve orjinalligi blokzincir sistemi ile garanti altina
alinabilmektedir. Fakat kripto varliklarla ilgili hentz birgok tlkede net olmayan yasal boyut, kullanici deneyimi ve sahiplik
baglaminda risk unsurlarindandir. Bu zeminde hala tartismalar ve bir ¢ok llkede yasa koyucu tarafinda bir regilasyon lzerine
¢alismalar devam etmektedir. Bu konuda hukuki bir netlik olmamasi hem Uretici hem de tiketici tarafinda NFT sahipligi, satin
alma, ve satis yapma baglaminda dezavantajlardan biri haline gelmektedir.
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NFT’lerin uygulanmasi ile ortaya c¢ikan yenilikler ve faydalar olmakla birlikte, bu uygulamalarin hayata gegirilmesinin 6niinde
engeller de bulunmaktadir. Muzik endustrisinde 6nemli avantajlar saglama potansiyeli olan NFT’lerin yayginlasmasinin Uretecegi
sonuglar takip edilerek arastirmalarla desteklenmeli ve akademik alanyazina katki saglanmalidir.
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ABSTRACT

Purpose- This research deals with determining the factors that affect adoption of mobile payment technology among consumers, in
Turkey. It seeks to find any patterns and connections that may be of aid in framing an implementation strategy for facilitating further
adoption. It has gathered different definitions of “mobile payment” in literature and used a consumer side definition.

Methodology- A survey is conducted among mobile phone subscribers in Istanbul, Turkey for primary data collection phase of this
research. Istanbul is the city that holds the biggest population and has the highest amount of mobile phone subscribers in the country.
Istanbul’s current population is more than 15.6million and mobile phone subscriptions are more than 22million as of 2019. Survey
responses have been analysed with structural equation modelling and results are presented in the corresponding sections.

Findings- Empirical findings of the research show that factors such as usefulness, security, social influence, ease of use, enjoyment and
innovativeness have positive effects on use of mobile payments among consumers. Factors such as attractiveness of alternatives and new
technology anxiety have negative effects on use of mobile payments.

Conclusion- This research has shown that mobile payments are a potential mainstream trend for the near future. Several benefits of the
mobile payment value chain for both technology providers and the consumers have been identified. Other findings of this research can be
stated as the challenges which the stakeholders are experiencing while trying to extend mobile payment technologies to a wider consumer
base. Therefore, the results and the variables can be used by service providers who want to launch new mobile payment solutions for
similar markets and they can take actions for getting more efficient results accordingly.

Keywords: Mobile payment, mobile commerce, technology acceptance, technology adoption, structural equation modelling
JEL Codes: L96, M31, 033

1. INTRODUCTION

Online shopping has become a strong alternative for traditional shopping as consumers can explore various alternatives
that enable to choose the best for them. Moreover, online shopping enabled people to exceed the barriers of time and
place. Because of online shopping, people do not need to hurry for catching closing time of shops or to wait for opening
times anymore. Online purchases provide customers with delivery options too. This allows customers to be freed of
carrying the goods they purchased. One of the crucial solutions for online financial transactions are the online payments.
The centre of interest for this research is the technology acceptance and adoption of mobile payment systems among
consumers.

Mobile payment adoption around the globe is increasing with time in general. Preventing the shadow economy by
recording each transaction digitally is a major advantage for the government authorities to promote this technology.
Avoiding the need for carrying cash and credit cards is a convenience for the consumers which in turn increases efficiency in
daily lives. Each transaction of the consumer is easily accessible from the mobile device. This provides recalling of the
financial transaction history as needed which is another convenience for the consumer. If we look from the viewpoint of
network service providers and the financial institutions, mobile payment is a new service delivery channel that will create
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extra revenues. These are a few aspects supporting the adoption of mobile payments from the aspects of different
stakeholders in this ecosystem.

However, research on mobile payments suggest that consumers’ adoption rate is less than the expectations of the
stakeholders. There are different reasons for this tardiness which are all independent from each other. One reason could be
that mobile payment solutions were not mature enough and not very user-friendly, therefore they were not favoured by
the consumers, merchants and financial institutions.

This research investigates the mobile payment acceptance and utilization issue from a consumers’ perspective. It examines
the factors that affect mobile payment acceptance in a specific time frame and in a particular region. Another unique
aspect of this study is the time frame it takes place in. The research was conducted in the time of a pandemic when remote
delivery and online purchases were widely preferred compared to offline alternatives. There happened to be lockdowns all
around the city due to the COVID-19 virus pandemic for a few months between April 2020 and June 2020. Consumers could
not go to shops physically. So, they had to use mobile devices and remote methods to fulfill their financial transactions that
emerged from their online purchases. The factors will be gathered from the literature that focus on similar problems
related with new technologies and their adoptions.

2. LITERATURE REVIEW
2.1. Mobile Commerce Market Dynamics

Internet and telecommunication (ICT) innovations in the recent years have produced new shopping ways. People can buy all
sorts of products from anywhere, any time with their smartphones. This situation led to the increasing awareness of mobile
payments compared to conventional types such as cash, debit cards and credit cards. Online shopping was pioneered by
Michael Aldrich in the UK in 1979, and he launched two different systems: Business to Business (B2B) and Business to
Consumer (B2C) (Devkishin, 2013). Mobile payments and mobile commerce encourage impulse buying. This is mainly
because it removes the need for consumers to carry cash all the time. It helps the prevention of lost sales opportunities
because of customers’ lack of cash.

Mobile wallet solutions help businesses in building a more concrete relationship with their customers. Businesses can
contact their customers at the optimum times and locations. They can make more personally segmented offers and gain
better insights. This is much more efficient than conventional marketing channels. On the other hand, consumers can
eliminate the need to carry cash and cards. They can benefit from the loyalty programs of merchants, track their spending.
Consumers can also benefit from the security option with less theft and fraud possibility compared to cash and credit cards.
Mobile payments are more secure, and easier than paying with credit cards. The sensitive information of customers and the
transaction are stored in an encrypted cloud environment instead of a local mobile device. This prevents unauthorized
access to personal information since the cloud server and database are protected by the mobile wallet service providers.

The rate of owning smartphones and mobile technologies keep increasing in emerging markets. However, mobile
technology utilization is much higher in developed countries. More people living in developed countries have easier access
to higher internet bandwidth and latest mobile devices (Poushter, 2016).

The rate of increase in internet accessibility for developing countries has been growing remarkably since 2013. The highest
increase was recorded in Turkey according to a research conducted among 16 countries between 2013 and 2015. 41% of
the population had access to internet in 2013 in Turkey, whereas this increased to 72% in 2015. At least 60% of the
population have access to internet in developing countries. Smartphone ownership level is increasing in developing
countries according to the same research. The rate of owning a smartphone among the population was 21% in 2013
whereas this increased to 37% in 2015. South Korea has the highest internet accessibility rate with 94% of the population as
of 2015. Australia comes next with 93% and Canada with 90% (Poushter, 2016). The research was published by Pew
Research Centre in 2016.

Another aspect of internet access taken into account in the research is the education level difference of individuals.
Internet access in the population is higher for people with higher education levels. This situation is present both for
developed and developing countries. The difference is as high as 50% in some countries.

Income level also affects internet access and smartphone usage. There is a 51% difference between high income and low-
income individuals where the advantage is on the side of people with higher income. The highest rate of owning smart
phones is in South Korea with 88% of the population. The rate in Turkey is 59% and its rank is 12 among all other countries
in the world. Least rate of smartphone ownership is observed in Pakistan with 11%, and 4% in Uganda and Ethiopia which
have considerably low-income levels. There appears to be a direct link with higher income level and higher amount of
smartphone ownership.
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The rate of increase in smartphone ownership is increasing rapidly in developing countries. Turkey is leading the increase
among the countries that are investigated. The smartphone ownership rate was 17% in 2013 in Turkey and has increased to
59% in 2015.

Gender is another factor that is considered. Difference in internet access and smart phone usage occur mainly in countries
where gender discrimination is common. 48% of males have access to internet whereas only 29% of females have access to
internet in Kenya. There appear to be differences among genders in Europe, in countries such as France, UK and Germany
as well even if they are among developed countries (Poushter, 2016). Smartphone ownership among younger people is also
more common than older people.

Mobile commerce and mobile payments are on the rise around the globe and in Turkey. The extensive usage of mobile
banking by Turkish consumers helps the mobile commerce in Turkey a lot. According to the Mobile Banking 2016 survey by
ING Bank, most consumers believe that mobile banking has a positive impact on their cash management, Turkish
consumers agreeing with a rate of 85% which is the highest rate in the survey (ING Bank International Research, 2016).

Mobile shopping is another rising subject that is investigated within scope of this survey. 56% of smartphone owners in
Europe responded that they will probably use mobile payment during shopping in the following year. 81% of Turkish
respondents answered the survey similarly. Main reasons for this preference are the speed, convenience and the extensive
usage possibility, respectively.

The conflict between mobile network operators and financial institutions on mobile payment revenue sharing still exists
and this conflict slows down the development of mobile payment market. However, all stakeholders still see mobile
payments as an alternative revenue channel. Mobile payments can extend its usage areas to parking, movie tickets,
transportation tickets etc.

Japan, USA, Germany and the UK are among the leading mobile payment markets around the globe. China is another
leading market with Alipay and Wechat Pay apps which are being used by consumers for sending money to peers and
making payments. Turkey and Romania are the emerging markets in Europe that have a high trend in mobile payments.

Turkish population is a mobile friendly market with a high rate of mobile payment preference whenever possible. There
appears to be a lot of new product development for mobile payment as well. Examples are Papara, Odeal, Paycell, Payguru
etc.

The number of mobile subscribers in Turkey is over 80million by 2018 which is 99% penetration among total population of
the country. This is a very strong sign that payment market is going to be develop around mobile devices.

2.2. Diverse Mobile Payment Definitions

Considering the substantial utilization areas of smart phones and vast numbers of available mobile devices around today, it
is not a surprise that smart phones are able to be commonly used as a financial transaction device. Especially the
telecommunications companies are searching for methods to enhance revenues by moving into alternative business areas
since revenues have diminished in voice, SMS and data areas compared to past. Telecom network operators are trying to
provide consumers with solutions that let them purchase goods and services via smart phones (Dornan 2001).

Using the mobile phones for carrying out financial transactions depends on effective mobile payment solutions. Essential
parts of the mobile commerce ecosystem are the mobile payments. Without the financial transaction, no commerce action
would be complete. However, no standard mobile payment system has yet been accepted by all parties involved. This is
one of the main reasons that prevents the prevailing mobile commerce activities (Carlsson 2001; Kruger 2001).

There are various definitions for the mobile payment concept in the literature. These definitions are all similar to each other
one way or another. They all involve a mobile device, a financial transaction and a confirmation process.

Payment by phone (mobile payment) is a vital process of mobile commerce, and it designates "any payment where a
mobile device is used to initiate, authorize and confirm an exchange of financial value in return for goods and services (Au
and Kauffman, 2006).”

Mobile payments might as well be defined as; “the electronic payment transaction procedure that enables a payer to use a
mobile device to initiate, authorize or confirm a payment” (Yoris, et al., 2008). Therefore, mobile payments provide buying
of products and services including the fund transfers between bank accounts of the business and the customer.

Another definition for mobile payments is, “payments that are carried out via the mobile phone (Kruger 2001). Shon and
Swatman’s definition for an online payment solution is “any conventional or new payment system which enables financial
transactions to be made securely from one organisation or individual to another over a mobile network” (Shon and
Swatman 1997).”
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Mobile payments are payments for products, services, and bills/invoices with a mobile device (such as a mobile phone,
smart-phone, or tablet) by taking advantage of wireless and other communication technologies (such as mobile
telecommunications networks, or proximity technologies) (Antovski and Gusev, 2003; Ding and Hampe, 2003b).

From a broader view, a mobile payment is a payment in which a mobile device is utilised to perform a transaction or a
transfer of funds in return for purchases (Karnouskos and Fokus, 2004).

Businesses are developing diverse mobile payment applications for their customers in an increasing manner. Solutions like
Samsung Pay, PayPal, Wechat Pay, Apple Pay, Alipay, and Google Wallet are being used frequently all around the world and
are gradually taking over conventional payment methods such as cash, debit and credit cards. Local applications in Turkey
such as BKM Express, Paycell and Fastpay are also becoming increasingly widespread among Turkish consumers. This shift
will disrupt how people transfer and receive money, that might bring about a cash-less globe in the future.

Mobile payment systems enable fast, basic and somewhat inexpensive fund transfers. Individuals are able to pay bills,
invoices, purchase goods, book flights, pay parking fees, taxi fares and buy various other stuff using their mobile devices.
Payments at ticketing and vending robots and at sales points with attendants are also possible Its benefits include the
convenience of 7/24 access to payments by the merchants as well.

Credit cards are the most common tools used for conventional payments. These plastic cards can be used in e-commerce
and electronic payments via entering its numbers and other required information on the payment platform. A virtual card
can also be used in e-commerce which is connected to the main credit card and has a limit specific to the respective
purchase. Virtual cards are useful for securing the customer from frauds since the usage limit can be reset after each
purchase.

Mobile payments remove the dependency of credit cards and cash. Consumers can track their spending and invoices via
their smartphones easily. They can also receive personally tailored discounts, promotions and campaigns from brands.

From merchants’ point of view, disruptive technologies such as mobile payments help businesses manage their cash flows
more efficiently than conventional methods. In cases with large amount transactions, clearing period is bypassed and
related costs are reduced. Paper usage is reduced which helps sustainability and is more environment friendly.

Small-sized businesses that run mostly on cash get a chance to provide customers that do not carry cash with an alternative
payment solution. This increases customer loyalty and sales opportunities are not missed due to lack of cash. It also helps
the business get a better position compared to its competitors.

Mobile payments provide various advantages; however, the shift from conventional methods to mobile payments needs
time. The society’s approach to mobile payments is a crucial research topic and technology solution providers and
merchants’ expectations should cohere for mobile payments to be adopted by consumers.

2.3. Mobile Payment Technology Acceptance Challenges

Mobile payment solutions compete with other sophisticated physical and electronic payment solutions. As smart phones
are becoming the main device for online commercial activities, the potential for mobile payments to overtake traditional
payment methods is becoming more probable in the near future. However, service providers are still striving to widen the
acceptance of mobile payment solutions.

Adoption and consumer acceptance topics are covered in some of the published mobile payment studies in literature. This
is an essential issue for all the parties involved in mobile payment ecosystem. Technology service providers, merchants and
consumers are all associated with it. A successful adoption of mobile payment systems depends on various factors. These
factors reflect either the user’s or the merchant’s or service provider’s view.

A research conducted by Visa in the United Kingdom in 2016 analysing the mobile consumer profile found that more than
70% of the consumers utilize their smart devices for financial transactions.

A study that focuses on effectiveness criteria of online payment systems brought out fifteen factors distributed among
stakeholders. Reliability and security were crucial for the stakeholders. Reduced transaction rates were substantial for
consumers, businesses and banks. Scalability was important for network providers and flexibility was also crucial for
businesses (Shon and Swatman, 1997).

A research investigates the Mondex solution, which was offered as a replacement for cash in 1990’s developed by
Mastercard. The agents that affect the prosperity of this payment solution are not in case product’s gains will surpass the
development costs estimating it is commonly used, but rather user and business adoption, channel coordination. Prosperity
of payment solutions is related with reaching a critical mass of merchant and consumer acceptance. This is closely tied to
how universally available the payment solution is in the market (Clemons, Croson et al. 1997).
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A study conducted by Jayawardhena and Foley states that any online payment system should meet some requirements in
order to succeed. These are mainly related to cost, ease of use, exchangeability and universality, security requirements such
as privacy, anonymity and trustworthiness. Other requirements are listed as regulatory framework, integration with
backend systems and support (Jayawardhena and Foley, 1998).

Changes in telecommunication technologies, social/cultural and regulatory environment along with competition in financial
services market leads to new advances in payment solutions payments (Javalgi and Ramsey, 2001).

People’s buying behaviour and consumption styles change along with changes in their social and cultural environment.
People tend to look for new payment offers as they become more mobile. There are cultural reflections on payment
preferences as well. Debit cards are more commonly preferred compared to credit cards in Europe whereas it is vice versa
in US (Bohle and Krueger, 2001).

Introduction of new technologies in telecommunications industry have influenced the mobile payment solutions.
Development of bluetooth, infrared, RFID and NFC technologies led to the introduction of new mobile payment options
(Zmijewska, 2005).

Legal and regulatory structures of different regions affect the requirement of standardization for payment solutions.
Financial activities amidst distinct countries are especially complicated because of different financial regulations among
governments. This situation may be overcome by unifying the regulations among a group of countries such as the European
Union.

These issues all create compelling influence on the acceptance of mobile payments. However, these factors are all beyond
the control of the stakeholders in mobile payment industry.

Four main factor groups are identified in a research by Bohle (2000) on the outlook of retail online payment systems that
are related to demands of different parties involved. These factors are regulations, standardisation, security, and
integration of payments into online transactions.

Another study that investigates whether an online payment system will be widely accepted and lists the factors that will
affect this matter. These factors are stated as divisibility, independence, ease of use anonymity, transaction fees,
interoperability and security. Payment system’s requirement of how much specialized hardware and software it needs is
the independence factor. Interoperability is defined as how a payment system integrates with other infrastructure that is
already available. Online payment systems must secure the transaction between the merchant and the consumer.
Divisibility is the payment amounts supported by the system. Effort put by the user to perform the transaction is stated as
ease of use. Transaction fee is the commission taken from the business and the mobile payment user for a successful
transaction (Turban, King et al. 2002).

This research mainly focuses on factors that fall within the consumer’s view. Consumers create the demand for mobile
payment solutions and lead its success by using it. Therefore, adoption success depends on the number of users and
transaction volumes. However, consumers do not have the direct impact to steer the development of innovations at service
providers’ side at the early stages. Business requirements and improvements have more effect on solution developments
since there are a limited number of users at the early stages. This increases the failure risk of the newly introduced payment
solutions.

Merchants have crucial importance in mobile payment adoption and development. They facilitate the industry for
technology solution providers and financial institutions. It is rather very difficult for a payment solution to be commonly
used unless merchant promotion is available. A mobile payment solution can easily be rejected if it does not suit the
business conditions of the merchants such as high commission fees. It is also possible for merchants to provide their own
mobile payment solutions and promote them. Starbucks mobile app is an example with built-in payment options and
customer loyalty features.

Cash, debit and credit card payment options are still more preferred compared to the more digital alternatives in Europe.
The only exception is the Scandinavian countries. Mobile payment solutions have emerged mainly due to the need for a
payment solution to assist mobile commerce. Similarly, bill payments have moved to mobile payment platforms due to the
developments in internet banking solutions. Some trends consider mobile payments as just an alternative channel for
current payment market, whereas there is a compromise which mobile payments are a potential threat to conventional
payment types with the entrance of mobile payment operators into the market.

Results of a research conducted in the Swiss market indicated that traditional card payment methods were preferred over
mobile payments (Ondrus and Pigneur, 2005). Another study showed that mobile payments would be used to complement
existing traditional payment methods (Dahlberg and Mallat, 2006).
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It is discovered in a research that the biggest concern of smart phone users who do not use mobile payments was the
security risk. Consumers thought saving their credit card information in their smart phones was more open to theft than
having their credit cards stolen from their wallets (Huh et al. 2016).

A similar research that was carried out by Creative Strategies Incorporation (CSI) found that trust was the main barrier for
mobile payment consumer acceptance. Therefore, biometric technology along with pin codes and one-time passwords
were suggested to be used as additional layers of security, so that consumers would feel more secure and be more willing
to use mobile payment systems (Weiss, 2011).

Although there are laws that cover the mobile payments from the aspect of financial services, there still exists a remaining
question if the regulations are adequate in providing high protection to consumers. This issue is considered because mobile
wallets and payment solution providers are applications for realizing the technical aspects of mobile payments and they are
not the financial service providers (Lowry, 2016).

There have been some attempts to accelerate the acceptance of mobile payment solutions by giving incentives to users.
Financial institutions and merchants compensate the incentives in developing countries so that their services become more
efficient and reduce the usage of traditional payment methods via ATMs and physical branches which are more costly
(Alexandre et al., 2011). The reason why this method works in developing countries is the lack of high-quality traditional
payment services. In developed countries, even if a big latent exists for mobile payments in the market, people see the
traditional methods safe and do not want to switch. However, in poor countries, people feel insecure with cash and credit
cards because of the high fraud and theft risk. This leads to a choice of more innovative, more secure mobile payment
solution by the consumers. More preference of mobile payments instead of cash shifts the unrecorded financial
movements to a formal, recorded area.

Mobile payment solutions that are available mostly require a separate app to be installed on users’ smartphones. Unless a
universal standard is built by the stakeholders, users will resist fully adopting mobile payments. Otherwise, if standards are
finally accepted by all stakeholders, consumers will enjoy mobile commerce independent of country borders and the
process will be much more simplified.

It is rather difficult for technology service providers to develop the perfect mobile payment solution that will suit all the
needs of users, besides merchants and the regulators. There exist diverse aspects on acceptance of mobile payment
solutions listed in the literature that have been identified during the pursuit for a perfect mobile payment system.

Infrastructure limitations, security, and absence of standards are the main aspects affecting mobile payment acceptance in
the research based on existing studies on mobile payments by Diniz H et al., (2011). The study focuses on the limitations
that prevent mobile payments from being widely adopted. It states that user acceptance aspects are generally related to
trust, privacy, security, risk perception and fraud. the study mentions the emotional hurdles brought about new technology
anxiety too.

There exists a rise in the number of papers published on mobile payment research over the years. It is studied in a wide
range of locations and countries. China, Germany and Spain are among the leading countries.

Technical and security standards must be superior for a prevalent usage and consumer acceptance of mobile payments.
Privacy must not be a matter of concession and there must not be any chance of monetary damages for users. On the other
hand, customer authentication is a vital issue for merchants who are providing mobile payment services to customers.
Integrity and confidentiality must be assured by the technology solution providers (Misra and Wickamasinghe, 2004).

Even though mobile payment solutions are available for a decade now, they still lack the technology standards that will
provide a universal payment solution. Standards integration for mobile commerce is crucial and this is going to let solution
providers and users to invest more on this matter to produce more value. Lack of standardization causes several
fragmented and domestic varieties of mobile payment solutions developed by distinct companies. Some solutions are bank
centred whereas the others are mobile network operator centred depending on the business models.

Standards have to ensure the trust, privacy and security matters for users along with the joint working between several
solutions. Standardization is a course of cooperation among all related parties. It is a legislative and commercial negotiation
rather than a theoretical debate. There are some widely accepted models in the market that are settled by the first movers.
These early solution providers have come up with standards proposals hoping to set them default using their early mover
commercial benefit. However, there is no consensus among different solution providers and governments in terms of
mobile payment standards setting (Lim, 2007).

Regulations for the companies in the banking business are distinct from those controlling the communications business.
Therefore, it is a major challenge for the regulatory authorities to standardize the regulations that suit all the parties
involved in mobile payments.
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Collaboration between telecommunication network solution providers and banking establishments on mobile payment
solutions is limited since both stakeholders are trying to control bigger share in the value chain to boost their revenues.
Nonetheless, traditional payment solution providers are possibly going to adapt their operations to the mobile payments
and a new payment channel will become commonly available as network providers support mobile payment solutions by
providing the infrastructure. Some new mobile payment services also arise where banks and network service providers
both get to support the business model as enablers.

Lack of an ideal business model is an obstacle on the service provider and merchant side of the mobile payment acceptance
issue. Even though various business models are available in the market, they are all developed considering the interests of
different stakeholders. No standard business model is accepted by all so far. The essential cause for this situation is the
distinct interests of various merchants, service providers and regulation authorities which is mainly the government.

Operations management, agents in merchant stores and resellers are not fully compatible with mobile payments due to
lack of standards, clear commission structures and ideal business models accepted by all parties in the ecosystem. These
obstacles prevent the easy adoption of mobile payment systems among agents. More trainings are required for the agents
to facilitate the wide spread of such innovative payment solutions.

High service availability and coverage are also concerns for the consumers and merchants. Mobile payment option might
not be available all the time everywhere. Therefore, peers who are about to make the transaction might have to look for
alternative ways for payment during their commerce. Lack of training of the agents might also affect the service availability
for mobile payment solutions on the business side. Agents might look for easier methods for performing the payment
transaction since they are not highly familiar with the mobile payment process.

Price and in other words, cost of the service is another concern for acceptance of mobile payment technology. Consumer
side is interested in the price of the devices and services and financial initiatives whereas the merchant side is interested in
commissions and financial sustainability of the initiatives.

It seems that costs, security, infrastructure and reliability are the main aspects which determine mobile payment
acceptance. Nonetheless, mobile payment acceptance level is also affected by the socio-economic factors in the market
such as regulations, previous user habits and readiness of the economy. It is also worth mentioning merchant
characteristics and location of a market when discussing the mobile payment acceptance systems according to the research
carried out in literature.

Mallat performed a qualitative research in 2007 on mobile payment adoption. There appeared some compatibility issues
regarding larger amount of transactions during the focus group interviews. Users were fine with making payments not more
than €100 using their mobile phones. They were concerned about security of their payments beyond this value.

Users also complained about the complexity of mobile payment services and mentioned this as a concern that would
prevent further adoption. They mentioned the lack of information to complete the transaction in cases where an SMS is
used and the large amount of time a user needs to enter payment codes (Mallat, 2007).

Users mentioned that the number of merchants offering mobile payment option is very limited. They are also concerned
that there may appear to be hidden costs associated with mobile payments. Therefore, users were not willing to use the
mobile payment option if the cash payment option was already available (Mallat, 2007).

The evidence in Mallat’s research also indicated that trusting businesses and solution providers decreased the risk
perception for mobile payment solutions. Users became keener to perform mobile payment transactions which involved
credible banks, well known technology service providers and telecom operators. Payment solutions that involved banks
were more favoured compared to other solution providers (Mallat, 2007).

Existing research studies on mobile payment acceptance in literature focus on case studies, literature reviews, experiments,
focus groups, interviews and surveys. This research aims to use a survey performed in Istanbul, Turkey as main source of
data. This form of examination on mobile payments may provide new insight, patterns and unbiased results on this topic.

3. DATA AND METHODOLOGY

Literature review is conducted by identifying the keywords and the research questions. Various research databases are
searched according to the keywords and mobile payment adoption. An initial research model is formed using technology
acceptance model.

Independent variables are gathered from the literature and previous research papers. The research model is modified
according to these variables. Quantitative methodology is used for the statistical analysis of the surveys. Interpretations are
made according to the statistical results. A measuring instrument is prepared for factor analysis of mobile payment
acceptance. Results are evaluated using SPSS and AMOS software for statistical analysis.
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3.1. Research Model and Hypotheses Development

Proposed Research Model that describes the relationships between variables are shown in Figure 1 below. Constructs
regarding mobile payment acceptance that are used in this research are arranged by the method utilized by Amoroso and
Watanabe (2011). These constructs are gathered from technology acceptance model (TAM) that measure consumers’
tendency to use mobile payment solutions. Technology Acceptance Model is the basis for this study.

A mobile payment adoption framework based on technology acceptance model was developed using eleven consumer
related variables (Amoroso and Watanabe, 2011). These variables are; perceived ease of use, perceived usefulness, attitude
toward using, facilitating conditions, social influence, perceived risk, perceived security and privacy, trust, perceived value,
attractiveness of alternatives, behavioral intention to use.

Figure 1: Proposed Research Model
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Constructs for Perceived Usefulness

Usefulness: The extent to which an individual thinks that using a mobile payment solution will increase the job
performance” including technical elements such as smartness, responsiveness, availability, quality of the system and speed.
(Davis, 1993). Incentives are also considered a part of usefulness in this research which are, events or objects independent
of the user that can provoke action. Network service uptime is considered a part of usefulness within the scope of this
research.

H1: Higher level of usefulness (USF) has a positive effect on use of mobile payment systems.

Security: The extent to which a mobile payment user feels secure by using a mobile payment solution or sending private
information over a mobile payment system” (Shin, 2009).
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Uncertainty in newly introduced technologies leads to privacy and security concerns amidst users. Concern of personal and
financial information theft might deter consumers from using mobile payments. The more security concerns the users have,
the longer its acceptance will take (Yang and Forney, 2013).

The perceived security and risk vary among different markets. People might feel safe in countries where crime rate is low,
whereas users might have a higher security concern in countries in which thefts and cyber frauds are more common. Extra
authentication layers such as biometric fingerprint and face recognition technologies can be used in mobile payment
solutions in high-risk markets (Wang et al., 2016).

Trust is considered as the assumption that merchants will execute activities considering customer expectations. Mobile
payment users are also believed to think in a similar manner and this factor will affect the acceptance of mobile payments
among consumers (Amoroso and Watanable, 2011).

Perceived risk is the perception that a service will cause loss when it is used. Users might feel the risk of experiencing a loss
if they share their personal and financial information via a mobile payment solution. Risk perception is decreased as trust
and security perception for the service is improved (Amoroso and Watanable, 2011). Implementing extra security layers
and setting upper limits for transactions reduce the fraud potential therefore diminishing the perceived risk of mobile
payment solutions. The extra precautions build a positive attitude, trust and therefore a higher behavioral intention to use
mobile payments.

Feeling secure, risky or trusting the solutions are considered as complementary issues within the extent of this research.
H2: Higher level of security (SEC) has a positive effect on use of mobile payment systems.

Social Influence: The extent to which a person thinks that important people around consider the new technology is worth
being used by him or her.

This factor is named as “subjective norm” in the variables of UTAUT model. It basically relates to how a group of people in
the environment influence a single user’s behavioral intention to use a new innovation and how this perception reduces the
uncertainty and risk concerns (Fishbein and Ajzen, 1975).

Satisfied users tend to act as advocates for a new technology. They make sure more people around them get to benefit
from the new experience and help their peers with the potential risks.

H3: Higher level of social influence (SOC) has a positive effect on use of mobile payment systems.

Attractiveness of Alternatives: It is the presence of substitutes in the market. It evaluates the extent to which the
substitutes influence the consumers’ intention to use a new technology (Shin, 2009).

Mobile payment solutions have been around the market for years now. However, they still have strong rivals with an
established network such as card-based payments and the conventional cash payments. These alternatives prevent mobile
payment solutions to be extensively adapted. A switching cost appears in terms of convenience for consumers trying to use
the innovative mobile payment solutions instead of more common methods.

The perceived value of mobile payments is the compensation of what users give up like time, opportunity cost, effort, price,
cost and the benefits received in return. In other words, it can be described as a difference between what customers pay
for a service and what they were willing to pay at first (Amoroso and Watanabe, 2011).

Usage cost is the expense that must be spent for using mobile payments and the necessary tools such as the mobile devices
to be acquired to be able to use the technology.

Perceived value and usage cost are considered as a part of attractiveness of alternatives construct within the context of this
research.

H4: Higher level of attractiveness of alternatives (AOA) has a negative effect on use of mobile payment systems.
Constructs for Perceived Ease of Use

There is an agreement between researchers that perceived ease of use affects the usefulness, attitude, behavioral intention
and actual usage of a new innovation (Chau, 1996). Chau discovered that it is probable for people to refuse a new
innovation if it needs perpetual exercise of knowledge, even if the same aspect will not substantially influence their
behavioral intention to adopt it in the future once the technology is established (Murthy and Mani, 2013).

Ease of Use: the extent to which an individual thinks that using a specific technology will be effortless” (Davis, 1989).
Compatibility is also considered as a part of this construct, which is “the extent to which a new technology is perceived as
being coherent with the prevalent values, necessities, and past experiences of latent users” (Rogers, 1995).
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H5: Higher level of ease of use (EOU) has a positive effect on use of mobile payment systems.
Enjoyment: The fun or entertainment gotten by using a new technology” (Venkatesh et al, 2012) (Oliveira et al, 2016).
H6: Higher level of enjoyment (ENJ) has a positive effect on use of mobile payment systems.

New Technology Anxiety: The user’s worry or concern of, adopting, or thinking of using a new technology” (Venkatesh,
2000) (Bailey et al, 2017).

H7: Higher level of new technology anxiety (NTA) has a negative effect on use of mobile payment systems.

Innovativeness: The extent to which an individual’s eagerness or enthusiasm to try a new technology (Slade et al, 2015).
Knowledge is also considered as a part of this construct, which is the degree of acquired awareness or information by
experimenting or education on a new technology.

H8: Higher level of innovativeness (INV) has a positive effect on use of mobile payment systems.
Attitude: The total of beliefs about a specific behavior scaled by assessment of those beliefs" (Davis, 1993).

Attitude toward using evaluates the positive or negative feeling of a person among using a new technology. Fishbein and
Ajzen (1975) discovered that a person’s judgment on adopting or not adopting a new technology depends on that
individual's positive or negative opinions on adopting that specific innovation.

H9: Higher level of attitude (A) has a mediating effect on intention towards mobile payment technology acceptance.

Behavioral Intention: The role of attitudes regarding a behavior which has been discovered to foresee actual behavior
(Davis, 1993).

It is a user’s inclination to act in a specific manner that designates actual usage of a technology. Behavioral intention (BI) is
negatively affected by “new technology anxiety” and “attractiveness of alternatives” factors (Yang et al., 2012).

3.2. Data Collection and Sampling

A survey is prepared to measure the effects of the constructs listed above. Google Forms is employed for the technical
development. There are two sections in the survey. First section gathers information on respondents’ demographic status
and mobile payment usage level. Second section consists of questions that are gathered and modified from the literature.
Survey is performed in Turkish since the respondents are all Turkish speaking individuals. There is an introduction section
about the research goal just before the questions.

Sample size mean for analysis in previous studies is 465. Sample size median is 292. Research with highest sample size is
2587 (Liébana-Cabanillas et al, 2018). Technology adoption studies are mostly carried out with university students since this
is a rather easier task. Although reaching out to schools is faster and cheaper, getting the sample from university students
cannot represent the population.

This research uses a wider range of sample size. A sample of 685 respondents located in Istanbul for this study from age
groups of 18+ and all education levels are comprised among the survey.

To have a generalizable result after data collection, population is considered as "the smart phone using mobile phone
subscribers in Istanbul, Turkey”.

First section of the survey collects demographic information such as respondent’s mobile operator, city, age, gender,
education level, monthly income, how long and how often the respondent engages with mobile payment.

Second section of the survey questions will be in a 5-point Likert Scale as; Strongly Agree (5), Agree (4), Undecided (3),
Disagree (2), Strongly Disagree (1).

Data is collected via convenience sampling method between 26.04.2020 and 05.05.2020. The survey URL is provided to the
respondents via whatsapp, linkedin, facebook messages for them to fill and share with their social / professional network.

Total of 685 relevant surveys are collected from mobile phone subscribers located in Turkey, in Istanbul. 14 surveys that are
out of scope of this research that are identified according to the answers for demographic questions are removed from the
data set.

112 respondents out of 685 who have not used any mobile payments to date have been included in data analysis since this
group was aware of the technology and did not use it deliberately either because of security concerns or did not prefer
mobile payment method as regards to other type of payments such as credit cards or cash.
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The highest number of subscribers belongs to the Turkcell mobile network operator (54.3%). This is expected as Turkcell has
the highest market share in the region. However, this might cause a bias in our findings since mobile operator subscriptions
are not equally distributed. Age group with highest frequency is “30-39” (36.8%). However, “60+” age group has a slight
weight in the sample. Female and male respondents’ ratio is almost as the same with the population considered. The
sample is skewed to “Bachelor’s Degree or more” in education level.

Table 1: Main Characteristics of the Sample

Demographic Value Frequency (N=685) Percent
Mobile O X Turk Telekom Mobil (Avea) 136 19.9%
obrie Jperator Turkeell 372 54.3%
Subscriptions
Vodafone 127 25.8%
18-29 152 22.2%
30-39 252 36.8%
Age Groups 40-49 180 26.3%
50-59 84 12.3%
-60+ 17 2.5%
Female 308 45%
Genders
Male 377 55%
High School and below 120 17.5%
Education Levels University degree 371 54.2%
Master’s degree and more 194 28.3%

4. FINDINGS AND DISCUSSIONS

Quantitative analyses and results are given below. Sample properties, duplicate data handling, Structural Equation
Modeling (SEM) assessment, statistical results of the models are provided.

Microsoft Excel is used for data handling. SPSS is employed for Cronbach’s alpha and factor analysis. AMOS software is
employed for structural equation modeling algorithm.

4.1. Reliability and Factor Analyses

Cronbach’s Alpha is calculated as 0.714. This leads to the outcome that the internal consistency reliability conditions are
met.

Exploratory factor analysis is the first one in the overall analyses. Questions regarding each of the eight constructs have
been analysed in SPSS via exploratory factor analysis. The goal of this analysis was to observe if our constructs are well
suited with the questions asked in the survey.

The first step of the factor analysis is the Kaiser-Meyer-Olkin (KMO) Test. It is executed to see whether the data is
appropriate enough for factor analysis. The test result is 0.756 which should not be less than 0.6. Therefore, factor analysis
can be run. Factor analysis for independent variables demonstrates that all factor loadings are above 0.5 and the lowest is
0.685. The questions in the survey are well grouped similar to the previous studies in the literature review. The factor
structure that is formed according to the modified research model is parallel with the models reviewed in the literature.
The survey questions are found to be well chosen for the constructs.

Kaiser-Meyer-Olkin (KMO) Test is performed to see if the dependent variables data is appropriate enough for factor
analysis. The test result is 0.713 which should not be less than 0.6. Therefore, factor analysis can be run for the dependent
variables. Factor analysis for dependent variables table above demonstrates that all factor loadings are above 0.5 and the
lowest is 0.855. The questions in the survey for dependent variables are well grouped too. The EFA results show a well
grouping structure of the questions. The survey questions are found to be well chosen for the constructs.

4.2. Structural Equation Modelling

Research model is examined with statistical analyses. Then first proposed research model is examined using path analysis.
Research model is changed according to the results and final research model is tested again and exhibited.

Structural Equation Modelling (SEM) is adopted for analysing the structural model of the factors. AMOS software is used for
this analysis. Covariance based SEM is more useful for theory testing and confirmation. Covariance based SEM is used for
this research for theory testing and confirmation.
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Figure 2: Initial Research Model
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Initial test results indicate that chi-square value for the initial model will significantly improve if e8 and e10, e2 and e3 are

correlated.

Table 2: Covariances

Modification Correction Modification Index (M.l.) Change Ratio

e8 <> Perceived Usefulness 4.18 0.012
e8 &2 el0 45,129 0.141
e6 €2 el 4.781 -0.049

e5 <> Perceived Usefulness 5.53 -0.015

e5 € Perceived Ease of Use 5.027 0.015
e5 <> e9 5.831 0.064
e5 < el 8.22 -0.069
e4 &> e8 4.084 0.043
e3 <2 ell 4.688 -0.052
e3 &> eb 8.364 0.074
e2 &> eb 14.837 0.117
e2 <> e3 39.638 0.201
el € e8 10.579 -0.065
el <> e3 494 0.05

Modification indices indicate how much the model fit would improve if the parameters were free instead of constrained.

Modification index between e8 and e10 is 45.129. Modification index between e2 and e3 is 39.638. These values show a

serious evidence of misfit.

Following results are found after the model is run with AMOS software.
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Figure 3: Final Research Model
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Chi-square goodness of fit test result gives a way to decide if the data values are a “good enough” fit to the model. x2/DF
value to be lower than 3 is a sign for a good fit.

CMIN shows the chi-square values (1.563) are lower than 3, therefore test indicates a good fit with the data and the model.

Table 3: General Model Fit

NPAR CMIN DF P CMIN/DF
Default Model 35 46.878 30 0.026 1.563
Saturated Model 65 0 0
Independence Model 20 1466.168 45 0 32.582

X2/DF =1.563 <3
Compared Fit Indices

Normed Fit Index (NFI): It rescales the Chi-square value of the proposed model between 0 and 1 and compares it to a
statistically meaningful benchmark. It is designated as Bentler-Bonett Normed Fit Index as well, NFl is an incremental
calculation of goodness of fit for any statistical model that is not influenced by the number of factors in the model. An NFI
of 0.95, shows the model improves the fit by 95%. 0.968 is the calculated value for NFI and this shows a good fit. NFI value
higher than 0.90 usually represents an acceptable fit.

Incremental Fit Index (IFI): IFI has a value between 0 and 1. Model fit increases as IFl value is closer to 1, over 0.90 is a good
fit, but it can exceed 1. 0.988 is the calculated value for IFl in this study and this shows a good fit.
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Comparative Fit Index (CFI): CFl is an altered form of NFI. It is not quite sensitive to the sample size. It compares the fit of a
target model to the fit of a null or independent model. CFl value that is over 0.97 is a good fit. 0.988 is the calculated value
for CFl in this study and this shows a good fit.

Baseline Comparisons

Table 4: Baseline Comparisons

NFI RFI IFI TLI CFI
Deltal Rhol Delta2 Rho2
Default Model 0.968 0.952 0.988 0.982 0.988
Saturated Model 1 1 1
Independence Model 0 0 0 0 0

0.95<NFI<1,0.95<IFIl, CFI >20.97
Root Mean Square Error of Approximation (RMSEA)

A good fit exists can be observed when RMSEA value is equal to or lower than 0.05. An adequate fit exists if the value is
higher than 0.05 and below 0.08. Values between 0.08 and 1.00 are considered to be acceptable. RMSEA values over 1 are
not acceptable.

RMSEA value in this study is calculated as 0.029. Therefore, a good fit exists.

Table 5: Root Mean Square Error of Approximation (RMSEA)

RMSEA LO 90 HI 90 PCLOSE
Default Model 0.029 0.01 0.044 0.991
Independence Model 0.215 0.205 0.224 0

RMSEA =0.029 < 0.05
4.3. Hypotheses Testing

Hypotheses can be accepted according to the analyses performed above. All factors are evaluated depending on the
outcomes acquired from the statistical analyses. Quantitative analyses are compared with the previous results acquired
from the literature.

Usefulness
H1: Higher level of usefulness (USF) has a positive effect on use of mobile payment systems.

Usefulness is a powerful aspect influencing mobile payment acceptance. This is in line with the literature findings as it is
stated in previous studies (Zhong et al, 2013) (Guo, 2017). The relations path coefficient between usefulness and perceived
usefulness is 0.69. Perceived usefulness (U) has a positive effect 0.58 on behavioral intention (BI) directly. Therefore, H1 is
accepted. Higher level of usefulness (USF) has a positive effect on use of mobile payment systems.

Security
H2: Higher level of security (SEC) has a positive effect on use of mobile payment systems.

Security and fraud concerns are very common among consumers. They are worried to be exposed to financial and identity
theft while using mobile payments. It is vital for service providers to invest more on anti-fraud and security development in
order to ensure the prevalence of mobile payments. Otherwise, these issues will be a huge obstacle that prevents mobile
payments from further adoption.

The relations path coefficient between security (SEC) and perceived usefulness (U) is 0.29. Security (SEC) has a positive
effect 0.58 on behavioral intention (BI) directly. Therefore, H2 is accepted. Higher level of security (SEC) has a positive effect
on use of mobile payment systems.

Results found in previous literature suggest that the amount of effort put on mobile payment course would be less if the
user feels more secure about the solution and the service provider. Therefore, perceived usefulness is directly affected by
security (Khalilzadeh et al, 2017).
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However, another study found that subjective security was not a big concern for users and consumers are feeling more
comfortable with mobile payments. Therefore, solution providers can spend their resources on other development issues
(Pousttchi and Wiedmann, 2007).

Social Influence
H3: Higher level of social influence (SOC) has a positive effect on attitude towards mobile payment technology acceptance.

The relations path coefficient between social Influence (SOC) and perceived usefulness (U) is 0.27. Social influence (SOC)
has a positive effect 0.58 on behavioral intention (BI) directly. Therefore, H3 is accepted. Higher level of social influence
(SOC) has a positive effect on use of mobile payment systems. However, in previous studies there are some cases in which
this hypothesis is rejected (Shin, 2009) (Kim et al, 2016).

Attractiveness of Alternatives
H4: Higher level of attractiveness of alternatives (AOA) has a negative effect on use of mobile payment systems.

The relations path coefficient between attractiveness of alternatives (AOA) and Perceived Usefulness (U) is -0.61.
Attractiveness of alternatives (AOA) has a positive effect 0.58 on behavioral intention (Bl) directly. Therefore, H4 is
accepted. Higher level of attractiveness of alternatives (AOA) has a negative effect on use of mobile payment systems. Cost
factor, which is considered as a part of attractiveness of alternatives in this research was tested previously in literature.
Cost’s effect on usefulness was found significant (Pham and Ho, 2015) (Slade et al, 2015) (Ooi and Tan, 2016).

Ease of Use
H5: Higher level of ease of use (EOU) has a positive effect on use of mobile payment systems.

The relations path coefficient between ease of use (EOU) and perceived ease of use (E) is 0.62. Therefore, H5 is accepted.
Higher level of ease of use (EOU) has a positive effect on use of mobile payment systems. This result is parallel with the
studies in the literature. Ease of use increases the behavioral intention to use mobile payment systems (Qasim and Abu-
Shanab, 2016) (Liébana-Cabanillas et al, 2017).

Compatibility is also considered as a part of ease of use in this study. In previous literature studies, compatibility has a
positive effect both on security and usefulness (Pham and Ho, 2015) (Ramos-de-Luna, 2016) (Ooi and Tan, 2016). It seems
that as consumers’ lifestyle get more familiar with mobile payments, they tend to feel more secure and find mobile
payments more useful. If the user’s previous habits are more akin to the experience created by mobile payments, he feels
less anxious and more secure to use it (Peng et al, 2012).

Enjoyment
H6: Higher level of enjoyment (ENJ) has a positive effect on use of mobile payment systems.

The relations path coefficient between enjoyment (ENJ) and perceived ease of use (E) is 0.43. Therefore, H6 is accepted.
Higher level of enjoyment (ENJ) possesses a positive effect on use of mobile payment systems. In previous studies, there are
some cases in which “enjoyment” was observed to affect “ease of use” and “usefulness” (Koenig-Lewis et al, 2015).

New Technology Anxiety
H7: Higher level of new technology anxiety (NTA) has a negative effect on use of mobile payment systems.

The relations path coefficient between new technology anxiety (NTA) and perceived ease of use (E) is -0.27. Therefore, H7 is
accepted. Higher level of new technology anxiety (NTA) possesses a negative effect on use of mobile payment systems.

Innovativeness
H8: Higher level of innovativeness (INV) has a positive effect on use of mobile payment systems.

Innovative people are yet inclined to using new innovations. Therefore, mobile payment usage is a strong field of interest
for them. The relations path coefficient between innovativeness (INV) and perceived ease of use (E) is 0.55. The results
obtained in this research is parallel with the literature outcomes (Slade et al, 2015) (Liébana-Cabanillas et al, 2015).
Innovative individuals are more inclined to experience new stuff. Mobile payments in this case can be considered as a new
technology.

Attitude

H9: Higher level of attitude has a mediating effect on intention towards mobile payment technology acceptance.
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Attitude acts as a mediator for perceived ease of use (E) and perceived usefulness (U) with 0.03 on behavioral intention (BI)
indirectly.

5. CONCLUSION AND IMPLICATIONS

This research provides us with a wider view on mobile commerce. It has shown that mobile payments are a potential
mainstream trend for the near future. Common usage of smart mobile devices helps mobile payment solution providers in
building new payment channels. Several benefits of the mobile payment value chain have been identified for both
technology providers and the consumers. Other findings of this research can be stated as the challenges which the
stakeholders are experiencing while trying to extend mobile payment technologies to a wider consumer base. The
resistance that prevents consumers from adopting the mobile payment solutions can be observed via this research.
Therefore, the results and the variables can be used by service providers who want to launch new mobile payment
solutions for similar markets and they can take actions for getting more efficient results accordingly.

Literature review studies in this field have been conducted before several times. However, this research intended to appeal
to a space in the literature by presenting a different perspective. It grouped factors from a broader literature and
embedded the factors into a modified research model. A mobile payment acceptance model was developed for this study
referring to the constructs adopted in other research after a thorough literature review. Some author generated questions
were added to the survey such as the one expressing the hygiene feature of mobile payments.

Previous studies in Turkey and around the world have been performed with small groups of respondents. Therefore, their
results could not be generalized to the population. This research managed to gather 685 respondents that is higher than
the median of the sample size in literature. Mean of the sample size for analysis in previous studies was 465 and the median
was 292.

This research was conducted in a cosmopolitan and technology friendly city Istanbul where all sorts of mobile payment
options are available in the market. This is another distinguishing fact for this study since the sample was already widely
exposed to the mobile payment technology in their daily lives.

This study was the first research to be conducted on mobile payment acceptance during a pandemic. As social distancing
and remote delivery and online purchases became more common for shopping, experimenting mobile payments became
more inevitable for consumers. Therefore, the effect of the compulsory usage is reflected to the results of this study in a
positive way. Consumers are more familiar with the mobile payment technology henceforth and they easily prefer mobile
payments compared to offline alternative methods.

Each market has its own characteristics and consumers have their unique expectations. Convincing potential customers to
use new mobile payment solutions requires all stakeholders to work in a highly cooperative manner. The benefits of
governments, technology service providers, financial institutions, merchants and network service providers must be
considered as much as the consumers’ needs.

Consumer needs might either be real or perceived. The fulfilment of these needs determines whether a technology solution
will become fully adopted. In emerging markets, the challenge is to make sure new innovations are properly regulated. This
involves a support for new product developers too. Governments should assist fintech companies in research and
development and marketing of their mobile payment solutions. Otherwise, these start-up companies will have a hard time
cooperating with large financial institutions and mobile network operators in equal terms. In developed markets where
financial infrastructure is well established, current regulations will more likely play the main role. Already running
regulations will cover security issues for mobile payments and new solutions will have a faster go to market period.

There is a strong effect of usefulness on mobile payment usage. Consumers must be convinced that mobile payment
methods provide outstanding mobility benefits compared to alternative methods. Otherwise, if the mobile payment
process is not more convenient, this will be a big barrier for consumer adoption.

Technology infrastructure is a crucial parameter for motivating the people to use mobile payment systems. The speed and
technical high availability reduce the new technology anxiety among users which has an effect on perceived usefulness. As
the technical infrastructure gets better, a positive attitude towards mobile payments is created.

Power of alternatives / substitutes that prevent mobile payments to be widely accepted may vary between different
markets. Europe, Asia, USA, Africa.

Turkey especially has a very high increasing rate of 4G adaptation, mobile broadband internet usage and latest mobile
devices ownership over the past years. This happens both on the consumer and the merchant sides. The rapid
developments provide speed and convenience for all parties involved in mobile payments.
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Ease of use appears to be a vital factor to focus on to improve mobile payment adoption. Developing a more user-friendly
interface will definitely increase perceived ease of use as well as perceived usefulness. New generation mobile devices and
their features must be considered when developing mobile payment interfaces and mobile apps.

Social influence does not offer a condition to make consumers use mobile payments. People are rather affected by security
than their social environment. Social influence is more important during the early stages of technology adoption. However,
technology adoption of innovative solutions depends mostly on how easy they can be learned. Trust and security issues
play a major role on intention too. But instead of adding extra security layers to the solution, these issues can be overcome
by social influence during the early stages.

Because of social influence’s effect on intention, social influence contributes to decreasing the perceived security risk.
Previous studies suggest that mobile payment service providers should include extra security layers in their solutions to
increase user acceptance (Khiaonarong, 2014). Trusted third party mobile security systems are similarly important and
suggested in literature for increasing perceived security and therefore increasing user acceptance (Shin, 2009).

These outcomes imply that mobile payment solutions can increase customer loyalty, satisfaction, and revenues. It is
possible for mobile payment solutions to provide economic growth and innovation by improving business processes and
leading to new service offerings.

This research clarified that security is a main factor that prevents mobile payments from being adopted fast enough. The
speed of mobile payment solutions to be available in the market is another issue that slows down mobile payment
acceptance. Previous studies in literature suggest that there are several reasons for slow introduction to market. These are
mainly; security concerns, lack of infrastructure, high costs, lack standards and regulations.

There are several obstacles to be cleared out for mobile payments to be a mainstream payment option. Several solutions
have been tried and failed before. Solution providers, financial institutions, merchants and consumers all have to be in a
mutually beneficial relationship. These stakeholders will altogether create the optimum business models. Governments
should then license the tested and standardized solutions to successful solution providers to be implemented all around the
market.

As a conclusion, the study successfully addressed the gap in the literature by shedding more light onto the factors
encouraging and hindering mobile payments’ acceptance and utilization challenges with several contributions to the
literature, actionable insights for marketing managers and ideas for further research.

Mobile payments have a rapidly growing demand in the market. It is changing the way transactions are carried out both for
consumers and businesses. Therefore, it is crucial to study this topic further. The scope can be enhanced to get a better
understanding on how consumers perceive mobile payments and what can be done to increase user acceptance.

This research has constraints for reasons such as resource and time limitations. The research took place in a specific time
frame, among a specific group of people belonging to a specific culture. Further research can be conducted during another
time frame when mobile payments are more commonly used in a different society. Sample size can be enhanced.
Additional variables can be discovered and examined. These alternative modifications will probably yield much better
results and create better structural equation models. An extensive research can be carried out about the effect of culture
on mobile payments acceptance as well.

Several innovations and business models in mobile payments solutions have failed to increase consumer adoption.
Universal regulations are still not available for all stakeholders. These obstacles cause fragmented markets with non-
standard solutions. A wider acceptance of mobile payments for consumers is still an issue and further research can help in
building better business models and developing optimum solutions.

This research was carried out during a global pandemic in Istanbul. The survey responses were collected between April
2020 and June 2020. Turkey was affected by the pandemic as much as any other country in the world and lockdowns were
regular practices during this period. Contactless payments, remote delivery and online purchases were much more
preferred compared to offline alternatives. Therefore, it is worth considering executing similar studies when the pandemic
is totally over to see the possible effects of the extraordinary pandemic period.
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ABSTRACT

Purpose- This research was carried out with the aim of comparing the health policies of UK and Turkey periodically. The process of UK entering
and leaving the EU from the past until today and the impact of all economic and social events on health policy and the categorical development
of health transformation of Turkey from 2002, how the policy of the transformation process was affected and what transformation processes
have taken place is the comparison.

Methodology- Before the research, a literature review was made. The study has been concluded by dealing with a wide literature review method
on national and international sources. The study is descriptive research and the method of comparing the health policies implemented in certain
periods of the two countries from the past to the present has been used.

Findings- The research shows that various health policies have been implemented since the establishment of the Republic of Turkey and that they
differ according to these periods. It is seen that England has an important place in the world in terms of health policies and the implementation
of these policies, as well as in terms of political and economic findings from the past to the present, especially with the NHS (National Health
System) processes, England has reached important levels. NHS's structural features of the National Health System from the past to the present,
the administrative and policies that have changed are included.

Conclusion- In this study, the concepts of health were discussed in general and the effect of the changes made in terms of health policies of Turkey
and England, which is the main subject of the research, and the current situation and developments in the world were examined. The current
situation of Turkey in this field and the development of England has been examined in order to make a comparison. Health services in Turkey and
England, which examined in this study, have advantages, disadvantage and risks over each other in different aspects.

Keywords: Health system, health transformation, national health system, UK health system, preventive health services
JEL Codes: 110, 118, 115

SAGLIKTA DONUSUM POLITIKALARINDA TURKIYE VE iNGILTERE KARSILASTIRMASI

OzZET

Amag- Arastirma, Tirkiye ve ingiltere’nin saglik politikalarinin dénemsel olarak karsilastirilmasi amaci ile yapilmistir. ingiltere’nin gegmisten
glinimuze, AB (Avrupa Birligi)'ye giris ve cikis stirecinde, ekonomik ve toplumsal tim olaylarin saglik politikasina etkisi ile Ttrkiye'nin 2002 yili
itibariyle saglik dénlsumiinin kategorik evrimi ve donusim sireci politikalarinin hangi sekillerde etkide bulundugunu ve hangi doénusim
streglerinin gergeklestiginin karsilastirmasidir.

Yontem- Arastirmada 6nce kaynak taramasi yapilmistir. Ulusal ve uluslararasi kaynaklarin tizerinde genis bir literatiir taramasi yontemi ile calisma
ele alinarak sonuglanmistir. Calisma betimsel bir arastirma olup, gegmisten gliniimize iki Glkenin belirli donemlerde uygulanan saglik politikalarini
karsilastirma yontemi kullaniimistir.

Bulgular- Arastirma, Tirkiye Cumhuriyeti'nin kurulusundan buglne kadar gesitli saglk politikalarinin uygulandigini ve bu donemlere gore farklilik
gosterdigini calismalarinda gériilmektedir. ingiltere’nin ise gegcmisten bugiine siyasi ve ekonomik bulgular agisindan oldugu kadar saglik politikalari
ve bu politikalarin uygulamalari agisindan diinyada 6nemli bir yere sahip oldugunu, 6zellikle NHS (Ulusal Saglik Sistemi) siiregleriyle beraber
ingiltere 6nemli kademelere gelmistir. NHS'nin gecmisten bugiine Ulusal Saglik Sistemi’nin yapisal olarak 6zellikleri, degistigi yonetimsel ve
politikalar yer almaktadir.

Sonug- Bu calismada, saglik kavramlari genel olarak ele alinmis ve arastirmanin ana konusu olan Tiirkiye ve ingiltere’nin saglik politikalari agisindan
yapilan degisikliklerin etkisini ve diinyada ki mevcut durum ve gelismelere g6z atilmistir. TUrkiye’nin bu alanda ki mevcut durumu incelenmis ve
kiyaslama yapabilmek adina ingiltere’nin gelisimi incelenmistir. Calismamizda inceledigimiz Tiirkiye ve ingiltere saglik hizmetlerinin farkl agilardan
birbirlerine Gstunltkleri oldugu gibi, farkli dezavantajli durumlari ve riskleri de bulunmaktadir.

Anahtar Kelimeler: Saglik sistemi, saglikta donlstim, ulusal saglik sistemi, Ingiltere saglik sistemi, koruyucu saglik hizmetleri
JEL Kodlari: i10, i18, i15
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1. GiRi$

Saglik kavrami evrensel bir terim oldugu halde; herkes tarafindan kesin olarak kabul edilen bir tanimi bulunmamaktadir. Bu
kavramin tanimlanmasi anlamlandiriimasi bagli oldugu kiltire ve tarihsel doneme gore pek gok farklilik géstermistir.

Saglik, toplumun diger kesimlerini de ilgilendiren bir konu oldugu icin bu durum kisiye birakilamaz, saglik evrensel bir durum
oldugundan evrensel insan haklarinin en temel maddesidir. Hak ve hukuk olarak degerlendirildiginde evrensel hukukun birinci
degeri sagliktir. DSO (Diinya Saglk Orgiitii)'niin sézlesmesinde gegen tanimina gore; “Saglik sadece hastalik ve sakathgin olmayisi
degil, bedence, ruhga ve sosyal yénden tam iyilik halidir”.

Saglik hakki ve saglkli yasama hakki her canlinin yasaminin devamini getirebilmesi icin en temel degerdir. Bu nedenle saglk
kavrami tlkelerin temel sorumluluklari arasinda yer almasina neden olmustur. Saglik sisteminin giicii bir Glkenin gelismislik diizeyi,
yasam standartlarini, ekonomi gliciinii vb. faktorleri belirleyen en 6nemli gliglerinden biridir. Saglik sisteminin giiclinii, sisteminin
dizenini ve isleyis durumunu belirleyen unsurda o donemde vurgulanan, sisteme uyarlanmasini saglayan gesitli saglik
politikalaridir. Daha iyi saglik diizeyi, artan beklentiler, demografik degisimler, teknolojik gelismeler ve finansal baskilar gibi cesitli
faktorlerin kaynaklik ettigi saglik reformlari, hemen hemen tiim Ulkelerde degisim ve gelisim eksenli tartisilmaktadir.

ingiltere, gegcmisten bu yana siyasi ve ekonomik veriler agisindan oldugu kadar saglik politikalari ve uygulamalari agisindan da
diinyada &nemli bir yere sahiptir. ingiltere’nin 1948’den giiniimiize siyasal iktidarlarin planlari ve ekonomik degisimlere bagli
olarak saghk politikalari degisiklik gostermektedir. Ulusal Saglk Sistemi kapsaminda bireylerin saglk hizmetleri finansmaninin
tamamini vergilerden saglandigi, ingiltere’nin Avrupa Birligi’'nden ayrilma siireci ve saglik politikalarinin etkilendigi gériilmektedir.

2. SAGLIK HIZMETLERI POLITIKALARI VE FINANSMAN MODELLERI

Politika, bir nufusta belirli bir durumun, olayin ortaya ¢ikmasini saglama veya sinirlama seklinde ilgili bir makam tarafindan verilen
bir karardir.

Herkes igin saglik Mayis 1998'de diinya toplumlari tarafindan kabullenen ve 1977'de Diinya Saglik toplantisinda ortaya atiimis,
1978 alma-ata toplantisinda belirlenen bir politika sunulmustur. Herkese saglik politikasi 21. ytzyilin ilk 20 yilinda bitlin diinyada
herkesin ulasabilecegi, toplumun 6nceliklerini ortaya koymak ve en Ust seviyede sagligi hizmetinin erismesini saglayacak sartlari
olusturmaktir. Ayrica saglik politikalari; bireylerin sagligini yasamlari stiresince korumak, onlari belirli hastalik ve yaralanmalar
1sigina karsi insidans azaltmaktir. Bunlarin yaninda temel insan hakki olan sagligi; bolgeler, toplumlar ve kisiler arasinda esitligini
saglamaktir (Osman vd., 2008).

Saglik hizmetlerinin Uretilmesinde ve yuritilmesinde devlet dnemli bir rol Gstlenmektedir. Clinkd, saghk hizmetleri cok karmasik
bir yapiya sahiptir. Saglik hizmetlerinde talep edilirken bu konuda belirsizlikten dolayi rasyonel bir se¢cim yapiimamaktadir. Devletin
bir baska 6nemi de saglik hizmetlerinin bélinmezligidir ve devlet bunu en iyi sekilde saglar. Cuinki, 6zel kuruluglardan saglik
hizmetleri talebin ve demografik yapinin yliksek oldugu yerlerin disina gikmamaktadir. Bu da devletin saglik hizmetleri politikasinda
bulunmasinin 6nemini arz etmektedir (Selin,2012). Saglk politikalarin en temel unsuru hizmet sunumunun en iyi etki ve diizeye
getirilmesidir.

Saglik hizmetleri son derece énemli bir konudur. Saglk yonetiminde etki alani ve uygulanabilirlik kismi ¢ok genis oldugu igin
belirlenecek politikalar son derece etkili olmak zorundadir.

Tablo 1: Uygulanabilir ve Etkili Saglik Politikasinin Unsurlari

Unsur Gerekce

Saglik probleminin ele alinabilmesi icin bu durumun baytklaga ve yapisi gérinir olmahdir. Bu durumda
Goriintrliik hem veriler etkin analiz edilir, hem de politika belirleyicilerin problemi etkili bir sekilde ifade etmesini

saglar.

Saglik alaninda hizmet verenlerin hem analiz, hem de uygulamada uygun becerilere sahip olmalari
Kapasite gerekmektedir. Bu durumda saglik alaninda hizmet veren saglik probleminin gorinir olmasini

saglamaktadirlar.
Saglik probleminin birden fazla grup tarafindan farkinda olunmasi gerekmektedir ki bu durumda bu

Sahiplik problem igin politika Gretilebilir olmalidir.
Sektoreler arasi is | Saglik problemleri genellikle sektérlerarasi isbirligine gerek duyulmalidir. Sektérlerarasi isbirligin eksik
birligi olmasi saglik politikasinin sagliksiz kurulmasina neden olmaktadir.

Devlet saglik politikalarinda en 6nemli aktordir. Saglik politikasi noktasinda devlet, hem kanun
Etkin Devlet yapilmasinda, hem de uygulamasinda yer almaktadir. Bu siirecin zayif olmasi saglik politikasinin basarili

olmasini engellemektedir.
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Gorildugi gibi, uygulanabilir ve etkili saglik politikalari: Gorlindrlik, kapasite, sahiplik, sektérlerarasi is birligi ve etkin devlet olmak
Uzere bes asamadan olusmaktadir. Bes asamada da belirtilen etkin devlet ilkesi; devletin hem kanun yapilmasinda ve hem bu
kanunun uygulamasinda etkin bir sekilde var olmasi, aksi taktirde olusturulacak olan politikanin basariya ulasmasi engellenecektir.

Leys (2007), Bir kamu hizmetini metalastirmak isteyen ve saglk hizmetleri politikasini buna gore bigimlendiren konular, saglik
hizmetinden daha 6nce alinmayan Ucretin alinmasina ikna etmek, verilen hizmetin kalitesinin yaninda ayni zamanda kar elde
edilen bir ekip haline doniismesi ve bu hizmet retiminde olusabilecek tiim riskleri devlet tarafina yiiklenmesi gerektigi sekilinde
gorusind bildirmistir.

Toplumun saglk hizmetine yonelik beklentilerinin sinirsiz olmasi, buna karsilik saglk hizmeti icin ayrilan kaynaklarin kisithhgi, temel
problem alani olarak ortaya ¢ikmaktadir. Saglik hizmetlerinin finansmani ile ulasilmak istenen temel amaglar; toplumdaki tim
bireylerin saglik hizmetine ulasmasinin saglanmasi, yeterli ve kaliteli saglik hizmetinin sunulmasi ve siirdirilebilir finansman
kaynaginin yaratilmasidir.

Saglik finansmaninin bu amaglari gergeklestirme siirecinde yerine getirmesi gereken temel islevler vardir. Bunlar; gelir toplanmasi,
fon havuzlanmasi ve hizmet sunucularina 6deme yapilmasidir. Saglik hizmetlerinin finansmani da ayni saglik hizmetlerinin
orgutlenmesinde oldugu gibi, tlkelerin tarihinden, kiltirinden, ekonomik ve politik yapisindan etkilenmektedir.

Saglik hizmetlerinin finansmani igin kullanilacak model; hakkaniyetli olmali, kaynaklarin toplanmasi asamasinda disiik maliyeti
saglamali, kaynak akisini devamli kilmali, kaliteli hizmet sunumu ve hizmet sunucularinin arasindaki rekabeti tesvik etmek ve halkin
benimsemesini saglamalidir.

Kamu Finansman Kaynaklari; vergiler, primler ve 6zel amach vergiler seklinde siniflandirilmaktadir. Ozel Finansman Kaynaklari;
ozel saglk sigortasi, toplumsal finansman, isveren finansmani ve dogrudan (cepten) 6demeler seklinde baslica dort baslik altinda
siniflandirilmaktadir. Diinyada saglik hizmetlerinin finansmani agisindan kullanilan, Beveridge Modeli (ingiliz) ve Bismarch Modeli
(Alman) olmak iizere iki temel model bulunmaktadir. Diger modeler olarak, Ozel Sigorta Modeli ve Sosyalist Model bulunmaktadir.

Tablo 2: Saglikta Finansmani Tablosu

Beveridge Modeli Bismarck Modeli Ozel Sigorta Modeli
Evrensel Modeli Sosyal Sigorta Modeli Liberal Saghk Modeli
Kapsayici/Butincdl Refah Yonelimli Ozel Tesebbiis/Srb.Pazar
| i Katk ..
Finansman/Kaynak Vergiler Galisan, (ivr?;e)n atkst Ozel
Hizmet Sunumu Kamu/Ozel Kamu/Ozel Ozel
Karar/Yénetim Devlet Sigorta fonu, hekim birlikleri Ozel Sigortalar
Tlm bireyl 6nelik . . . . .
um bireylere yonel TUm bireylere yonelik zorunlu Kisisel, Dogrudan 6deme,
Agiklamalar zorunlu tam kapsamli o . e .
prim 6demeli istege bagh
ingiltere Almanya
. . - . Holland ABD (A ika Birlesik
Sistemi Uygulayan Ulkeler Yeni Zellanda o'fanda (Amerika Alr &t
. Japonya Devletleri)
Isveg .
Slgnapur
Beveridge Modeli: Il. Diinya Savasi sonrasinda ingiltere’nin ulusal saglik sistemini tasarlayan William Beveridge tarafindan

tasarlanip, saglik hizmetlerinin devlet tarafindan vergiye dayali bir sekilde finanse edildigi ve halka sunuldugu bir saglik sistemidir.
Saglik hizmetinin sunum asamasindan finansmanina kadar gercgeklestirilecek tim faaliyetlerde kamunun belirleyici bir rol
Gstlenmesini dngdren bir modeldir.

Bismarch Modeli: Uyelerinin saglik hizmeti ihtiyacini karsilamak amacina yénelik olarak prim toplayan sosyal sigortalarin
olusturdugu bir modeldir. Sosyal sigorta kurumlarina dyelik yasal zorunluluk olup, sistemin finansmani agirlikli olarak devlet
tarafindan diizenlenmekte ve desteklenmektedir. Belirli bir dlizeyde 6zel sektorden s6z edilebilmektedir.

Ozel Sigorta Modeli: ileri diizeyde endiistrilesmis (lkeler icin, bu sistemin tipik drnegi ABD'dir. Hastane yataklarinin ve saglik
harcamalarinin 6nemli bir kismi 6zel sektordedir. Temel saglik hizmetleri 6zel hekimlerce sunulur. Bu sistemde yoksullar ve yaslilar
icin gelistirilmis kamu sigortalari da vardir.

Sosyalist Model: Saglik hizmetlerinin sunumu ve finansmani devlet tarafindan saglanir. Koruyucu saglik hizmetleri agirhkhdir. Bu
modele 6rnek olarak Kiiba saglik sistemi gosterilebilir.
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3.TURKIYE SAGLIK POLITIKALARI VE HiZMETLERI
3.1. 1920- 2002 Arasi Saglik Politikalari

Turkiye'de saglik reformlarina bakildiginda 1920 meclisinde savastan yararlananlarin tedavi, Cumhuriyet Donemi ile birlikte
kurumsallagmis ve Saglik Bakanligi kurulmustur. Bu donemlerde 6nleyici ve tedavi edici hizmetler ve belirli kanunlar gikartilmistir.
Ayrica vizyon ve misyonlar belirlenmistir. Daha sonraki donemler saglk devlet tarafindan verilmesi gerektigi ve buna goére
kurumlarin kurulmasi ve saglik hizmetinin Glkenin her yerine yayilmasi ileri sirGImustir.

1946 ve 1960 yillari arasinda saglk hizmeti vermesi tasarlanan saglik merkezleri agilmis ve hastaneler yerel yonetimlerden Saghk
Bakanligi’'na devir edilmistir. Yine bu dénemde saglik ve sosyal giivenlik alaninda Hemsirelik Kanunu, isci 187 Sigortalari Kanunu
vb. yasalar gikarilmis ve saglik sisteminin yapilanmasi bu sekilde devam edilmistir (Seher,2011). Bu yillar arasinda hastane ve saglk
merkezlerinin ve bunlarin yatak sayilarinin artiriimasi, saglik galisan sayisinin artirilmasi yoniinde yapilan galismalarin yaninda
saglik finansman kaynaklarinin yapilandirilmasi ve gesitli saglikh gostergelerini iyilestirmesine yonelik birgok faaliyet yuratilmas
ve ¢alismalar yapiimistir.

1960’ yillara yaklasirken saglik politikalari, anayasa biinyesinde yer alip kanun hiikmi altinda vatandaslarin saglik haklari saglama
alinmigtir. Dr. Nusret Fisek; 1960 askeri darbesinin ardindan 15 Temmuz 1960 tarihinde Saglik Bakanligi Mistesarligi'na atanmistir.
Ayni zamanda 224 sayili Saglik Hizmetlerinin Sosyallestirilmesine Dair Kanun'unun da kurucusudur. 1961 yilinda gikarilan 224 sayili
“Saglik Hizmetlerinin Sosyallestirilmesi Hakkindaki Kanun”, saghk politikalarina yonelik donemin en 6nemli ¢alismalarinin basinda
gelmektedir. 1961 yilinda kabul edilen bu yasa ile Tirkiye‘de ulusal saglk hizmetlerinin olusturulmasinin ilk taslari atilmistir. 1961
anayasasinda, “devlet, herkesin beden ve ruh sagligin yeterli bicimde yasayabilmesini ve tibbi bakim gdrmesini saglamakla
gorevlidir” ifadesine yer verilerek vatandaslarin saglik hakki tanimlanmasiyla birlikte, bu hakkin gerceklestiriimesinde devlete
gorev ve sorumluluklar eklenmistir. Saghgin sosyalizasyonuna iliskin galismalar yine bu donem kapsaminda 1963 yilinda baslayip,
1983 yilinda iilke geneline yayilmasi saglanmistir (Unal,2011). Kanun; Cumhuriyet'in ilk yillarindan 1940'li yillarin sonuna kadar
Ulkemizin saghk sektériine damgasini vuran Dr. Refik Saydam'in ulusal saghk politikalarindan sonra saglik sektoriine yapilan en
buyik kapsamli ve halkgi miidahaledir.

1980'li yillara gelindiginde ise llkede yeniden diizen hakim olmaya baslamis ve bundan dolayi sosyal devlet anlayisi cergevesinde
saglik politikalarina yonelik yeni distinceler gelismeye baslamistir. Bu distincelerin 1s18inda; saglik hizmetlerinin yayilmasinda
temel amag olarak kabullenilmesi, koruyucu saglk hizmetlerinin dncelikle yeniden yapilandiriimasi, ana-gocuk sagligi ile aile
planlamasi konularinda yapilan galismalar baslica 6nemli galismalar olmustur. Nifus planlamasi ile ilgili saghk politikalari, GSS
(Genel Saglik Sigortasi)’'ye ait kanun galismalari, saglk personelinin ¢alisma diizeni ile ilgili ¢esitli saghk politikalari ¢alismalari,
hizmet sunumunun uygulanmasina yonelik dizenlemeler de bu dénemde yiritilen saglik hizmetlerine yonelik faaliyetler
arasindadir (Hiiseyin vd. 2016).

Turkiye'de ozellikle 1980’le baslayan neo-liberal politikalara eklenme konusunda, bugiine kadar is basina gelen tiim hikimetler
birbirleriyle yarismistir. Fakat bu konuda su ana kadar g¢ikarilan veya gikarilmasi planlanan yasalar ve uygulamalarla en hizli kosan
AKP (Adalet ve Kalkinma Partisi) hilkimeti olmustur.

1993 yilinda Saglik Bakanhgi tarafindan hazirlanmis olan, “Ulusal Saglik Politikasi” programi ise; destek, cevre saghgi, yasam sekli,
saglik hizmetlerinin sunumu, saglikh Tirkiye hedefleri olmak lizere bazi temel kisimlari icermektedir. Genel anlamda yuritilen
saghk reformalarla, saglik politikalarina yonelik saglik alanindaki galismalari 4 madde altinda toplayabiliriz. Bunlar; “Sosyal guivenlik
kurumlarinin tek ¢ati altinda birlestirerek GSS’nin kurulmasi, Birinci basamak saglik hizmetlerinin aile hekimligi ile gelistirilmesi,
hastanelerin 6zerk saglik isletmelerine donustirilmesi, Saglk Bakanlig’'nin dnceligi koruyucu saglik hizmetlerine vererek saglik
hizmetlerini planlayip denetleyen bir yapiya saglanmasi” dir.

Bu yillarda anayasal bir hak olan saglik kavramina yeterince yer verilmemekle birlikte, saglik politikalarina da gerektiginden az
onem verildigi gozlenmistir. En 6nemli gelismelerden biri olan saghk hizmetlerinin sunumunda hastanelerin 6zellestirmesi ve
hizmet sunumundaki ticret ve geri 6demede ki kurumlarin oldukga derin degisiklikler hazirlanan saglik politikalar en 6nemli konular
olmustur.

3.2. 2002 Yilindan Sonra Saghk Politikalarinda Doniisiim

2002 yilina kadar gesitli politik nedenlerden kaynakli belirlenen ve planlanan durumlar yarim kalmistir. Turgut Ozal déneminde
cesitli adimlar atilmis, 6zellikle neoliberal sistemden etkilenmistir. Ancak Turgut Ozal'in 8liimii ile uygulananlar yarim kalmistir.
2002'den sonra donisim programiile blyilk adimlar atilmaya karar verilmis ve birgok adim atilmasiyla ilgili maddeler siralanmistir.
Bu maddelerin en temel bilesenleri; saglk ve sosyal glivenlik kurumlarinin tek ¢ati altinda toplanmasi, aile hekimigi ve GSS (Genel
Saglk Sigortasi)’dir. Bu bilesenlerin yani sira, Saglik Bakanhgi'nin idari ve islevsel agidan yeniden diizenlenmesi, koruyucu
hekimligin aktiflesmesine, tim devlet kuruluglarinda alt kademelere yetki devri, saglik alaninda e-déniisiim projesinin baslatiimasi
v.b gibi maddeler s6z konusudur.
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Bu maddelerin ardindan, “SDP (Saglk Donilsiim Programi)” hazirlanmis ve 2003 yillinda Saglik Bakanhgi tarafindan kamuoyuna
ilan edilmistir. Hazirlanan SDP’nin 8 ana baslik altinda ilerlemeyi hedeflendirmislerdir.

Ulkemizde saglik hizmetleri konusunda déniim noktasi olarak diisiiniilen SDP ile; saglik hizmetlerinin etkin, verimli ve adaletli
olarak sunulmasi, saglik hizmetlerinin finansmanin saglanmasi ve sunulmasi belirlenmistir. Uygulamaya konulan bu hizmet
programinin temel maddeleri ise; insan temelli, strdiralebilirlik ve sireklilik anlayisi Gizerine kurulmasidir. Hazirlanan bu
programla saglik sistemi son 10 yil igerisinde yeniden diizenlenmis ve bu yolda uzun yollar kat edilmistir. Yasanan olumlu
gelismelerden hazirlanan saglik politikalari, saghk ihtiyaglarina duyarh politikalarin ve stratejilerin 6ncelikle yeniden olusmasi,
ikincil mevzuatin olusturulmasi, politik istek, destek ve kararliligin siirmesi, politik ve ekonomik istikrarin devam ettirilmesi, stirekli
iyilestirmelerin saglanmasi ve sistemi tehdit edecek girisim ve uygulamalardan kaginiimasi saglk sisteminin siirdurdlebilirligi
acisindan biyik onem arz etmektedir. SDP’nin 2003’de planlanmasi ve uygulanmasina iliskin bir ka¢ maddeye bakacak olursak;

Koruyucu ve Temel Saglik Hizmetleri: Aile hekimligine 2005 yilinda pilot uygulama ile Diizce'de baslanmis ve 2010 yilindan sonra
tiim Ulkede uygulanmistir. Bu sistemde 1000-4000 arasi bireye odakli rekabetli bir sistem olarak ortaya gikmaktadir. Ayrica aile
hekimliginin bulundugu yerde toplum saghg merkezleri de kurulmus, bu merkezler tani ve tedavi hizmetleri ve rehabilite edici
hizmet disinda sagligi tek ¢ati altinda vermektedirler.

Aile hekimliklerinde isteyen kisi 6zgiirce istedigi hekimi se¢me sansi verilmistir. Ancak hekime istemedigi kisiyi tedavi etmeme
hakkinin taninmasi; hekimin gocuk, kanser hastalarina ve bunun gibi kronik hastalara bakmama riski ortaya ¢ikmaktadir, bu da
kisilerin tedavi olma magduriyeti ortaya ¢cikmaktadir. Ayrica kentte bulunanlarin istedigi sekilde se¢cim yapmasina olanak saglayan
sistem ayni olanagi kdyde bulunanlara saglamiyor. Kirsal kesimde bulunanlar il yonetimi tarafindan en yakin aile saghgi merkezine
yonlendirerek esitlik ilkesine ters dismektedir (Zafer,2006).

Koruyucu hizmetlerin saglanmasinda aile hekimliklerine bagl bireyler seklinde mi yoksa koruyucu/6nleyici toplumsal bir olgu olup,
buna goére mi bir degerlendirme yapilacak seklindeki belirsizlik, toplumda bir yaraya donlismektedir. Ayrica aile hekimlikleri
topluma yarar saglayan, toplumun ihtiyaglarini karsilayan koruyucu ve tedavi edici olmasi ve bunun yaninda sevk sistemini
formaliteden gikararak bir diizenleme ile kurulmasi gerekmektedir.

2019 yilinda aile hekimliklerine basvuran kisi sayisinda bir artisin olmasi olumlu bir gelisme olarak gorilsede basamaklar arasi sevk
zincirinin halen daha zorunlu olmadigini ve saglik déniisiimde amaglaninin uygulanmadigi gérilmektedir.

Teshis ve Tedavi Hizmetleri: Saglkta Donlisiim Programi’nin hedeflerinden biri verimlilik, “Kaynaklari uygun sekilde kullanarak
maliyeti dlslrip ayni kaynakla daha fazla hizmetin sunulmasi” olarak tanimlanmaktadir. Programda insan kaynaklarinin dagilimi,
malzeme yonetimi, saglik isletmeciligi ve koruyucu hekimlik uygulamalarinin bu esas gercevesinde degerlendirilecegi vurgulanarak
Ulkemizin butlin sektorel kaynaklarinin sistem igine aktariimasi yoluyla verimliligin artirilacagi belirtilmistir.

Hastanelerin tek gati altinda toplanmasi ile saglik hizmeti sunumunda rol alan tiim kaynaklari halkin hizmetine seferber edilmesi
hedef alinmistir. Saghk Bakanhgi tarafindan SSK (Sosyal Sigortalar Kurumu) hastanelerini devralarak, saglik sisteminde kirilmalara
yol agan ikili yapiyl ortadan kaldinlmistir. Boylece tiim hastane gruplarina tiim hasta gruplarinin erisimine acilmistir. Saghk
sistemine bu midahale, birgok dezavantajli gruplarin sagliga erisimini kolaylastirmistir. Yillarca farkh sosyal givenlik sistemleri
icinde bulunan SSK’li, BAG-KUR’lu, devlet memuru, emekli ya da yesil karti gruplarin hastanelerin tek ¢ati altinda birlestirilmesi ile
tliim hastane yapilarina erisiminin 6ni agilmigtir.

Tim hasta gruplarinin kamu hastanelerine erisimin 6ni agilmakla birlikte, birlestirilen sosyal glivenlik yapilari, SGK (Sosyal Glivenlik
Kurumu) adi altinda bircok 6zel hastane ile anlagsmalar yaparak, hasta gruplarinin sosyal giivenlik kapsaminda 6zel hastanelerden
de hizmet aliminin 6nd agilmistir. SGK’nin anlagmal oldugu 6zel hastanelere teknik olarak erismek mimkiin olmasina ragmen,
pratikte ek Ucretler 6denecegi icin gelir dlizeyi diisiik olan kesimler tarafindan yeterince kullanilamamaktadir.

Hastanelere yetki devri, yonetim esnekligi, kendi kaynaklarini kullanma yetkisi verilmesi ve bunlarla birlikte ¢alisanlara doéner
sermayeden performansa gore ek 6deme yapilarak verimliligin arttiriimasi distntlmustir. Bu durum saghk profesyonellerinin
ayni zaman diliminde daha fazla hastaya hizmet vermesi ve bir hastaya ayrilan slrenin azalmasi sonucunu ortaya g¢ikmistir.
Hastalara ayrilan zamaninin azalmasi hasta memnuniyetini de negatif yénde etkilemektedir.

Saglik Bakanhgi, yatakli saglik kurumlarinin amaglarinin yeniden belirleme galismasinin 6nlinii agmistir. Hastaneleri bina, fiziki
kosullar, donanim ve tibbi teknolojik ihtiyaglar, saghk insan gtict kriterlerine gore planlayan bakanlik, kaynaklarin dengeli olarak
dagihmini saglamak amaciyla, saglik hizmet sunumunda bolge saglik planlamasi anlayisini benimsemistir. Buna goére, Ulke
genelinde bolge saglik merkezleri ve her bir bolge icin bolge saghk merkezi konumunu Ustlenecek merkez iller ve bu illere bagl,
alt bolge merkezi verilmis iller belirlenmistir (Hilmi,2009).
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Hastalarin haklari konusunda; usulsuzluk yapilmadigi, bilgilendirmenin eksiksiz ve tiim asamalarda yapildigi ve kabuliin alindigi,
ayirim yapilmaksizin her tirlt hizmeti aldigi, hekimini ve kurumunu segebildigi, mahremiyete hassasiyetle uyulan bir hizmet
anlayisi hedeflenmistir. Hasta haklari konusunda bir diger gelisme ise, hastanin hekimini se¢me hakki uygulamasi olmustur.

SDP’nin galisanlara olan etkilerinden biri de Saghk Calisanini Koruma Programi’dir. Bu program ile “Calisan Sagligi ve Glivenligi
Eylem Plan” gelistirilmistir. MHRS (Merkezi Hekim Randevu Sistemi), vatandaslarin hastanelerimiz ile Agiz ve Dis Saghg
Merkezlerimiz igin 182 Cagri Merkezi'ni arayarak operatérlerden, istedikleri hastane ve doktor igin randevu aldiklari bir hizmettir
ve halen daha kullaniimaktadir.

SD (Saglik Donlsiim) sonrasi, acil servisler ile ilgili yeni standartlar belirlenmistir. Hastane yapisina gére bulunmasi gereken acil
servis seviyesi belirlenmistir. Acil servis seviyeleri; asgari personel, hizmet verilecek gruplar, fiziki olarak bulunmasi gereken
malzemeler, erisim sartlari ve tibbi teknolojileri kapsamaktadir. Evde saglk bakimi hizmetleri ile yataga bagli hastalarimizin
yasadiklari ev ortamlarinda kaliteli, etkin, erisilebilir ve giivenli saglk hizmeti almasinin 6nl agiimistir.

Kurumsal Yapilanma ve Kapasite Gelistirme: Saglik ¢alisanlarinin tilke genelinde dengeli dagiliminin olmamasi eski dénemin de
en 6nemli problemlerinden biri oldugu gérilmustir. SDP’nin dnceliklerinden biri de boélgeler arasi saghk ¢alisanlarinin dagiliminda
dengeli bir diizeye ¢ekilmesi, personel istihdaminda unvanlara gore gercekgi standartlar belirlenerek buna gore insan giicl
planlamasinin yapilmasi, atama ve nakillerde gercekler gbz 6niine alarak ve hakkaniyete uygun bir sistemin kurulmasi olmustur.

Gelismis Ulkelerin gogunda saglik sistemleri, kalite standartlari ve esitlik maddeleri cergevesinde bitin nifusu kapsayacak sekilde
yapilandirilmigtir. Yaklagimlar, degisiklik gosterse de saglhk hizmetlerinin finansman ve organizasyon sorumlulugu merkezi ve
bolgesel otoriteler arasinda dagilim yapilmistir. Ancak genellikle devlet esas belirleyici konumda olmustur.

SDP’den Once Tirkiye’de kamu hastanelerinde ¢alisip da 6zel muayenehanesi olan ¢ok fazla uzman hekim vardi. Halk, Gnemli
hastaliklarini takip ettirirken cebinden ek 6deme yapmadan kamuda c¢alisan doktorlara ulasamiyordu. Bu durum ne yazik ki
hekimlerin dogal hakki, hastalarin ise kaderi olarak kabul ediliyordu. Kisilerin 6zel muayenehanelere gitme ihtiyacini ortadan
kaldirmak amaciyla saglk personelinin “Tam Giin” galismasina yonelik bir kanun g¢ikariimisti. Bu kanun ile kamuda galisan saglik
personelinin ¢calisma yonetmelikleri yeniden diizenleyerek hem vatandaslarinin saglk hakkina kolay ve hakkaniyetli bir erise bilirligi
hem de saglik personelinin mesleki sayginligina kavusmasi yoniinde diizenlemeler getirilmistir. (Resmi Gazete, 2018).

Tam GUn Uygulamasi; Sayica yetersiz olan saglik ¢alisanlarinin Gzerindeki is ylkiini daha esit bir hale getirmek, doktorlar ile
hastalari arasinda dogrudan maddi isbirligini ortadan kaldirmayi, vatandaslar ile hekimlerin arasindaki given iligkisini
guglendirmeyi, hastalarin saglik hizmetine erigebildigini kolaylastirmayi hedeflenmistir.

Saglik Bakanligi, Tam Giin Yasasi'ni esneterek yeni kanunlarla, bakanlik onayiyla devletten ya da 6zelden her hekim tek sdzlesmeyle
'bir ameliyata' girebilecekti. Bakanlk, tim doktorlari bir alanda toplayarak, ihtiya¢ dahilinde yari zamanli ameliyatla doktor baska
bir hastaneye c¢agrilabilecekti. Boylelikle ne devlette ne de 6zelde 'doktor eksikliginden' yapilamayacak tedavi olmayacakti. Bu
model devlet ve 6zelde galisan tim hekimleri kapsayacak sekilde bir model degisikligine gidilmistir.

Kamu Hastaneler Birligi: Kamu hastane birlikleri idari ve mali 6zerklige sahip saglik isletmeleri olarak bilinir. Bu kurumda butin
sigorta kurumlarda ayirim olmaksizin hepsi e-sozlesme yapmak ve sevk sistemini esas almak, biitiin vatandaglariniza hizmet
vermektir. Kurumlar degil bireylerin dncelik verildigi bir sistem, fiyat uygulamasi denetim atina alinarak, bunu sunan kurumlar
Urettigi hizmet kadar finansal pay alacaktir. Bu kamu hastanelerinin degisen yapilariile sektérin diger kismi ile rekabet edebilmesi
icin merkeze bagimhgi yapisindan kurtularak yerel ve hizli bir hizmetin sunumuna doénustiirerek 6zerk bir yapiya kavusturmaktir.
Her tesis kendi 6zerkligine sahip olup devlete bagi olmak zorunda degil ve bu kurumlar kendilerini finanse etmek, hizmet kalitesini
yikselterek pahali kurumlar olmasina izin verilmeyecektir. Hizmetlerin sirekliligi ve kalitesine katki saglanarak, saghk
kuruluglarinin éncelikli amaci kar amaci olmayan, yatirim ve planlama yapan, yerel dinamiklerin karar mekanizmasinda rol aldig
misteri merkezli planlanan yapilardir.

2012 yilinda saglik kuruluslarinin yonetim yikini hafifletmek, ihtiyaglara hizli cevap verebilmek agisindan Kamu Hastane Birlikleri
kurulmus. Bu kurum hastanenin mali yakinG Gstlenmek ve profesyonelce yuriitmektir. Hastanenin sadece tetkik ve tedaviyi daha
ivi sekilde yapmasi igin kurulmustur. ilk i¢ yilda olumlu gdziikse de ondan sonra yénetimi isin ehli olanlar ydnetmedigi ve ¢ok
bashlik ortaya giktigi ayrica saglik galisanlarinin gérmezlikten gelindigi sekline déniiserek basarisiz olmustur. 2017 yilinda kanun
hiukmiinde kararname ile kaldirilmistir ve yeniden il saghk mudurltklerine baglanmistir (Sedat ve Gékhan,2019).

Sehir Hastaneleri: Devlet mekanizmasi, etkin ve verimli bir seklide, fiyat merkezli, blirokratik olmayan, piyasa ve misteri iligkisi
odakl olarak yeniden kurgulanmistir. Tim diinyada etkili olan neo-liberal politikalar Turgut Ozal zamaninda baslayip, son
zamanlarda etkisi daha fazla oldugu hissedilmistir (Mustafa vd., 2004).
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Bundan dolayi kamu hizmetlerinin yerine getirilmesi ve yiritilmesi devlet, 6zel sektor ve sivil topum kuruluslarini bir araya getiren
fayda ve maliyet analizini, rizikoyu tiim aktérler tarafindan paylasilan KOO (Kamu Ozel Ortakligi) ydnetimi ortaya ¢ikmistir (Durmus
vd., 2018). Bu baglamda KOO kapsami ile ilgili sehir hastanelerinin SDP kapsami igerinde gergeklestirmektir.

Dinyada artan reform hareketleri ve artan yash niifusu orani ve saglk teknolojilerinin kamu maliyesi Gzerinde artmasi belirli
reformlari yapmak zorunda birakilmaktadir. Bundan dolayi kamunun sundugu saglk hizmetlerini piyasa aktorleri ve bireyleri ile
paylasmayi saglamaktir. Saglk hizmet temelini yeniden yapilandirmasi piyasa temeli olmasi IMF (Uluslararasi Para Fonu) ve Diinya
Bankasi gibi kuruluslar tarafindan desteklenmektedir (Davuthan,2011). Diinyada gelisen birgok hastalik ve bunlarla micadele
etmek oldukga zorlasan ve maliyeti yiiksek olan durumlardir. Tirkiye’de KOO modeli kapsaminda sehir hastaneleri kampiisii
hayata gegirmektedir. Bu da SDP Uglncl ayagi olarak gergeklestirmektir (Durmus vd.,2018).

Sekil 1: Saghk Sektoériinde isbirligi Kapsaminda Kamu/Ozel Sektor Ortakliklarinin Baslica Tiirleri

imtiyazlar

- Hiikimet tarafindan desteklenmesi garantisi ve
diger mali isler

- Devlet destegi ya da diger satin alma sozlesmeleri

- Sermaye, hasar ve riski 6zel sektoriin tGstlenmesine

Sozlegsme Kapsami
- Hizmet Sozlesmeleri
- Yonetim Sozlesmeleri

) Ornek Faydalar dayanan bagimsiz yapi

- Insaat, Bakim ve = " - .. et R
. s . - Etkililik Ozel finans girisimleri Hiikiimet Garantisini

Ekipman Sozlesmeleri : : - ..
- Karma Sézlesmeler - Kalite Igermeyen Diger Tiirler
Kiralar 3 - Maliyet ve Risk - Tasfiye/Ozellestirme

Paylasimi - Serbest giris
- Diger (Ornegin saglik tasarruf hesabi icin
huktmler)

Yukaridaki tabloda KOO ortakliginin baslica tiirlerini gériilmektedir. KOO’de gesitli modeller vardir. Ancak bakanhginin tercih ettigi
model, yap-kirala-devret modelidir. Saglik Bakanligi yapilan sehir hastanelerini bu model ile hayata gecgirmektedir. Kamu Ozel
Ortakhg ile ilgili proje Saghk Bakanligi’'nin pek c¢ok ilde gergeklestirmeye basladigi sehir hastaneleridir. Bu projelerinin temel
mantigl; projenin finansmani, fiziksel ekipman, bakim, onarim ve yenileme islerinin 6zel sektor; saglik hizmeti sunma ve proje
alanindaki miisteri garantisinin ise devlet tarafindan verilmesi {izerinden islemektedir. KOO kapsaminda belirlenen sehirlerde
kurulan sehir hastaneleri yapimina 6zel sektoriin katilimi sadece hastanelerin insaati ile sinirl olmayip, hekimlik hizmeti digindaki
otopark, kafeterya gibi birtakim alanlarin ticari isletme hakkini da kapsamaktadir. Bunlar Saglhk Bakanhgi binyesinde olacaktir
(Ferimah ve Derya,2011). Kamu Ozel Ortakligi modeli ile bu tesisleri kiralama karsiligi yaptirilmasi tibbi hizmet veren alanlarin
disindaki alanlari isletme gayesi ile yapilmasi amaglanmigtir (Ertugrul ve Sabiha, 2012). Devletin sadece tibbi hizmet alaninda var
oldugu onun digindaki tibbi destek Uretiminde ve tibbi olmayan hizmetlerin isletilmesini 6zel olan ortagina devretmesidir
(Koray,2011).

Saglikta Finansal Yonetim: Tirkiye’de de saglik hizmetlerinin finansmaninin bir ayaginda yer alan Sosyal Glvenlik Kurumu’nun
temel gelirini olusturan primler 1980°den sonra yeterli olmamaya baslamis ve sonrasinda da agik vermeye devam etmistir. Bu
duruma bir ¢6ziim olarak hazineden, genel vergi gelirlerinden transferler yapilmaya baslanmistir. Bu transferler, aslinda SGK
primlerinin karsilamasi gereken saglik harcamalarina yatirildigi igin kamusal yatirimlar ve harcamalardan kisiimistir. SGK’ya prim
o6demesini zamaninda ve dogru bir sekilde yapan ve ayni zamanda devlete vergisini ddeyen bir 279 vatandastan da ayni hizmet
konusu Uzerinden iki kere para alinmis, sonucunda vatandas cifte vergilemeye benzer bir duruma maruz kalmistir. Tanimi geregi
karsiliksiz olarak alinan genel vergilerin, finansmani igin sosyal parafiskal gelirlerin toplandigi saglik hizmetine aktariimamasi
gerekmektedir. Bu durum maliye kavramlari arasinda karisiklik olusturmaktadir. SGK’nin agik vermemesi, ekstra transfer ihtiyacini
durdurabilecek tek noktadir. SGK denetimlerinin artirilmasi gerekmekte ve kayitsiz isci ¢alistiriimasi 6nlenmeli, sigortalanan her
¢ahisanin prim 6demeleri kontrol edilmelidir. Sonug olarak; SGK'nin prim gelirlerinin saglandigi taban genisletilmeli ve SGK
gelirlerinin artirilabilecegi yontemler aranmalidir (Aktel vd., 2013).

Bir saglk sisteminin en temel amaglarindan biri toplumun saglik ihtiyaglarini, finansal risklerini korumaya yonelik ilkelerini
gozeterek herkese esit ve kabul edilebilir bir kalitede hizmet sunmaktir. Bu nedenle hizmet kullaniminin ve saglik harcamalarinin
artmasi ile baski altina alinmasi gereken konulardir. Ancak her iki konudaki artis gereksiz kullanim ve kaynaklarin verimsiz kullanimi
nedeni ile ortaya ¢ikiyorsa bu durumda da geri 6deme kurumu toplumsal fayda igin gereken 6nlemleri de almak durumundadir.
Turkiye’de sosyal saglik sigortasinin stirdiirtlebilirligi ve gelecegi agisindan bu ve ilgili konulari irdeleyecek ve saglik politikacilarina
yon vererek, gergekgi politika belirlemelerine yardimci olacak galismalarin yapilmasi gerekmektedir.
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4. INGILTERE SAGLIK HiZMETLERIi POLITIKALARI
4.1. 1920-2010 Arasi Saghk Politikalar

ingiltere’de NHS (Ulusal Saghk Sistemi) ortaya ¢cikmadan gok &nce saglikgilar toplum icinde kendilerini géstermeye baslamistir.
Cogunlukla berberden doniiserek ortaya gikan bu saglik hizmetinin verilmesi o gliniin hekimleri olarak kabul gordii ve o donemdeki
onemli bir saglik hizmet agigini tamamlamistir. Olusan hizmet “aile hekimi” modeliydi ve Avrupa’da en ¢ok geliserek orgutlendigi
yerlerden biri de ingiltere idi. Bu dénemde bu érgiitlenmeye katki saglayanlar arasinda; Kilise ve din okullarindaki Rahibeler saglik
hizmet bakimi tGstlenmislerdir. Kurumlar giderek hastane yapisina doniserek rahibeler de yavas yavas hemsire unvanini almaya
baslamisdir. Ortaya ¢ikan bu birliktelik toplumsal bir gelisme olup saglik algisinin olusmasi stirecinde duyulan ihtiyaglari
karsilamaya yonelmislerdir.

Hastanelerin ¢ogu Ucretli olup, bu nedenden dolayi yoksullarin gok kigik bir kismi bu hizmetlerden yararlanirken 6deneklerden
faydalaniyorlardi. 19. ylzyilinda yardimsever ve reformcular, yoksullara licretsiz olarak saglik hizmeti saglamayi denemislerdir.
1844 yilinda, simdilerde; Kraliyet Serbert Hastanesi olarak bilinen bir dispanser kurulmustur.

Dispanser, zor sireglere girdikten sonra hizmet karsiligi 6deyebilenden, 6deyebildigi licreti istemeye basladiktan sonra 1920'de
iflas noktasina gelmistir. Ayni donemde yerel yonetimler de hastaneler kurmaya baslamistir. Buytik degisim Birlesik Krallik sanayi
devrimi ile baslamistir. Hizli kentlesme ile agir galisma sartlari insanlik disi yasam ve sagliksizlik kosullarini da beraberinde
getirmistir. Sanayi bolgeleri en yoksul alanlardi ve oralar da 6lim hizlarinin en yogun oldugu yerlerdi (Engels,1987).

Kralige’nin adiyla anilan “Viktorya Britanyasi” stirecinde igerigi cok daha sonra anlasilan beklenmedik bir gelisme oldu; Yetigkin
élumleri hizla azalmaya baslamisti. ilerleyen yillarda bunun nedeni gelirin artisina bagli olarak beslenmenin diizeltiimesi ydniinde
yapilmisti. Daha sonraki incelemelerden eriskin 6limlerinin hizla azalmaya baslamasinin artan geliri kamu saglik hizmetlerine
harcamaya baslayan yerel yonetimlerin katkisiyla oldugu ileri stirGilmustir (Szreter,1997).

1930’lu yillarda Saglik Bakanliginin girisimiyle Sovyetler Birligi'nde ve diger Dogu Avrupa Ulkelerinde bigcimlenen saglik hizmetleri
modelleri incelenmeye baglanmis ve yeni saglik sistemleri hazirlanmistir. Mevcut saglik sigortasi sisteminin lcretlilere bakmakla
yukiumli oldugu kisileri de kapsayacak sekilde genisletilmesi ve gonilli hastanelerin tiimlesik edilmesi konusunda giderek artan
bir fikir birligi vardi. 1939'da ikinci Diinya Savasi'nin baslamasi nedeniyle daha fazla dnem verilmemis; Savas zamani, yaralilara
bakmak icin Acil Hastane Hizmetinin olusturulmasi gerekmis ve bu hizmetleri hiikiimete bagl kilinmistir. ingiltere'de saghk
hizmetleri konusu giderek biiyliyen bir sorun olusturmustur.

1941'e kadar Saglik Bakanhgi, hizmetlerin kamuya agik olmasi amaciyla savas sonrasi saglik politikasini kabul etme siirecinde olup,
bir yil sonra Beveridge Raporu “kapsamli saglik ve rehabilitasyon hizmetleri” igin bir 6neri getirmis ve Avam Kamarasi genelinde
tim taraflarca desteklenmistir. Sonunda, Bakanlar Kurulu 1944 yilinda Saghk Bakani Henry Willink'in NHS yénergelerini belirten
ilkeleri onaylamistir. ilkeler, ulusal sigortadan degil genel vergilendirmeden nasil finanse edilecegini iceriyordu. Ulkeyi ziyaret
edenler de dahil olmak Uzere herkes tedavi gorme hakkina sahipti ve teslimat noktasinda Ucretsiz olarak saglanacakti. Bu fikirler
bir sonraki Saglik Bakani Aneurin Bevan tarafindan alinmistir (Szreter,1997).

1945 yilinda Clement Attlee iktidara geldiginde ve Aneurin Bevan Saglk Bakani oldugunda projenin temel taslari yerine oturmaya
baslamis. NHS'yi simdi bildigimiz bicime getirmek icin kampanyaya baslayan Aneurin Bevan'di. Bu projenin Bevan'in 5 Temmuz
1948'de dile getirdigi g fikre dayandigi sdyleniyordu. Bu temel degerlerin birinci, hizmetlerin herkese yardimci oldugu; ikincisi,
saglk hizmetlerinin tcretsiz olusu ve son olarak 6deme, 6deme kabiliyetinden ziyade ihtiyaca gore saglanmasiydi.

NHS kanunu 1946’da kabul edilerek 1 Temmuz 1948 yilinda yurirlige girmistir. 1948'de NHS'nin yaratiimasi, yillarca siren siki
galismanin ve mevcut saghk sisteminin yetersiz oldugunu ve devrim vyapilmasi gerektigini distnen cesitli figrlerin
motivasyonunun Urintdar.

NHS'nin ilk yillarinda kisa bir slire sonra, harcama zaten onceki beklentileri asmis ve regetelerin artan maliyetleri karsilamasi igin
Ucretler dustnilmistir. 1960'lara gelindiginde bu erken diizenlemeler degismis ve ilaglarin mevcudiyetindeki yeni gelismeler ile
karakterize edilen NHS igin glicli bir blyime dénemi olarak kabul edilmistir.

Yillar gegtikce yeni degisiklikler yapilmis ve 1974'te, daha dnceki on yili karakterize eden ekonomik iyimserlik dénemi azalmaya
basladigi icin yeniden yapilanma meydana gelmis. 1980'lerde ve Thatcher hiikiimetinde modern yénetim yontemleri uygulamaya
konulmus. Bununla birlikte, refah ve kamu konutlari gibi diger alanlardaki fikirlerin catismasina ragmen, NHS'nin ingiliz halki igin
kritik bir dayanak noktasi hizmeti olarak kalmasinin gerekliligi yine de Margaret Thatcher tarafindan 6nceliklendirilmistir.
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Beveridge modeli genel tanimiile hasta olanlara 6ncelik taninarak saglik hizmetlerinin olusturulmasi, gerekli ailelere yardim imkani
saglamasi, issizlik sigortasi, dullara aylk baglanmasi, dogum ve 6lim durumunda 6denme yapilmasi gibi 6neriler iceren 1942
yilinda William Beveridge tarafindan sunulmus bir model olarak bilinmektedir.

Bu donemde ekonomik problemler ve yonetsel yapinin olusturulmasinda zorluklarla karsilasiimistir. Ashinda bu saghk
uygulamasinin oncesinde énemli ve ¢ok sert tartismalar yasanmistir. Bu farkli modeller ve bagimsiz ¢alismaya aliskin meslek ve
meslek kurumlarini bir araya toplayarak yeni bir siirece alistirmaya ¢abaliyordu. Farkli dallarda il saglik calisanlari bu model ile
birlikte ortak hizmet Gretmeye ¢abalayacaklardi. Saglik ocagi veya diger adiyla aile hekimliklerini biitlin saglik personeli ile beraber
sunacaklari emekli ayhklarinin yikseltilmesi hizmet birimi olarak hazirlanmis. Ancak; doktorlarin farkli gorisleri sebebiyle
baslatilamamis. Hizmeti sunan birimlerinin kamu hastaneleri ve saglik ocaklari olusacagi ve aile hekimlerinin gerektiginde hastalari
hastanelere sevk edecegi, aile hekimliklerini birincil koruyucu saglik hizmet sunacagi bir sisteme evrilecegi isin basindan belliydi
(Gazanfer ve Hatice,2006).

Hizmet planlamanin baslangicinda toplum iginde bilinmeyen bir genislikte hastalik ¢ogunlugundan s6z ediliyordu. Hastalik
¢ogunlugunun bu sistemin vermis oldugu saglk hizmetine oranla azalacagi, zamanla hizmetten yararlananlarin sayisi belirli bir
seviyede kalacak veya azacakti. Fakat hesaplanan bu sistem ile gelismeler istenilen oranda olmadi, yillar gectikce hasta sayisi ve
maliyetler hizla artmaya basladi. Ayni zamanda kurumlar arasi farkliliklar meydana gelmeye bagladi. Hastaneler, aile hekimleri ve
yerel saglk yetkilileri birbirinden ayri hizmet veriyorlardi (Ham,2005).

1970'lerde saglik yonetiminde "kurumsal" bakis acisi yaygin hale gelmis ve kisi temelli bir finansman sistemi strdirilmustir. Fakat
yonetim ile calisan arasindaki baglar, bazi gicli olan sendikalar tarafindan daha da koétilesmistir (Ham,2005). Kot hizmet
koordinasyonunun ustesinden gelmek icin NHS nin yeniden diizenlenmesi 1974’de uzun bir arastirma ve danisma 1970'lerin
basinda iktidarda olan Muhafazakar Hiikkimetin 1974'te devralinan hiikiimet tekliflerle devam edilmis.

Saglik hizmetleri 1974 yilina kadar yerel yonetim tarafindan yiritilmis, 1974’ten sonra 6zel saghk kuruluslarina aktariimistir.
Muhafazakar hikimet, 1980 ve 1988 yilinda iki ayri yasa ile merkezi yonetim diizeyindeki hizmetlerde acik ihale sistemi devreye
girmistir. 1986 yilina kadar tiim saglik hizmetlerinin %68'’i ihaleye agilmis ve %20’si 6zel sektor tarafindan yiritilmeye baslamistir.
(Ham,2005).

Margaret Thatcher’in 1979 yilinda yonetime gelmesiyle birlikte NHS, piyasa tarafindan zor zamanlara girmistir. Thatcher basa
gectiginde Washington gergevesinde 6zellestirme pazarini gelistirmek igcin ABD baskani Ronald Reagan ile iletisime gegmis. Gorev
stresinin bitimine yakin saglik hizmetlerine 6nem vermis, ABD’li ekonomist Alan Enthoven’ getirerek (1985), onun 6ne siirmis
oldugu “i¢ pazar” kavramini saglik hizmetinde rekabetinin arttirilmasi gerekliligini vurgulamistir. Baslarda NHS’nin ana yapisinda
degisiklik yapmadan piyasa giglerini sistem igine dahil edilmek istese de bazilari Thatcher’in temel amacinin saglik hizmetlerinin
Ozellestirmeye dayali oldugunu séyleyenlerde olmustur (Mooney,2012).

Thatcher'in o donemdeki politikalari, sosyal, ekonomik ile saglk adaletsizlige baglanmis, bu konulara 6nem vermegi séylenmis.
Thatcher yonetim doneminde, sistemi yeniden giincellenmis. 1990 yilinda hastane bakimindan sorumlu, bagimsiz tréstler kuran
Ulusal Saglik Sistemi ve Toplum Bakimi Yasasi devreye girmis. Hastaneler Saglik Bakanhgi'ndan direk olarak bagli NHS trostleri
olarak planlanmistir. Vakif trostleri kendini idare eden ve yari idari devlet trostleri olarak kurulmus.

Toplum Bakimi Yasasi’'ndan 6nce NHS sistemi es merkezli yapisal yasal islemler ile ylratiilmustir, ancak i¢ pazarin yenilenmesiyle
saglik hizmeti verenlerle, hizmeti alanlar igin aile hekimleri ve saglik otoritelerine biitce verilmeye baslanmis. i¢ piyasadaki saglik
kurumlari ise tamamen trostlere déniismiis. Ozellestirmesi arttirmis artik Saghk Bakanligi’na ait olmayip, yeni bir saglik piyasasi
birimine baglanacak. Bu vakiflar, ticari konular barindiran yollarla veya 6zel firmalarla ortak ticaret kurarak maddi bir gelir elde
edilmis. Bunun sonunda NHS’ye bagl kurumlar 6zel isletmelere donustirilmis (Hermann,2010).

ingiltere’deki saglik hizmetlerinin isleyisi dnemli degisiklikler gerceklesmis. NHS'nin diizenlemeleri 1991 baslarinda éne ¢ikmis, en
onemli degisimi i¢ pazar anlayigi olmustur. 1996 — 1997 arasi yillarda reformlar bir kismi uygulansa da devlet degisikliklerinin de
eklenmesiyle beraber diizenlemeler tam etkisini gorememistir.

Hizmet sunumunda uygulama kisminda yiksek maliyetler istenildiginden dolayi hizmette istenilen performans gézlenmemistir.
NHS sistemin temel amaci verilen hizmetin kalitesini artirmak olsa da hizmet seviyesi asagida kalmistir. Saglik yonetimi ulusal
dizeyde bir egitim ve uygun saghk hizmetleri uygulamasi gelistirerek bu konuda éncilik etmistir (Jakubowski ve Busse,1998).

Bu durum saglik sisteminin gittikge; maliyet artirimina, sistemin pargalanmasina, 6zellestiriimesine vb. sorunlara neden olmustur.
Bu sorunlara daha fazla yol agmamak igin ¢esitli 6nemler almaya baslamistir.
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Bu nedenle ilk isletim yeri olarak NHS Ustlenmistir. 2002 hikiimet doneminde sistem kar amaci giiden bir sistem olarak
surdurilmustir. Bu sistemle birlikte rekabet gilicli olan maliyet sunabilecek ve bu sebepten dolayi NHS daha ucuz bir maliyet
saglayabilecekti (Hermann,2010).

4.2. 2010 Yih Sonrasi Saglik Politikalar

Liberal Demokratlar ve Muhafazakarlar birlesmesi ile 2010’da iktidara gelmesiyle yeni bir sistem devreye girmisti. Bu donem igin
saglik hizmetleri igin kokten bir degisiklik olmayacagi dile getirilmis fakat durum tamamen olmasa da yeniden bir degisiklige
girilmis. Yeni diizenlenen ingiltere’nin saglik sistemi, hizmetin neredeyse tiim diizeyini yeniden ve tepeden tirnaga radikal
degisimlere ugramistir (Peckham,2014).

Nisan 2013 6ncesinde, birinci basamak hizmetleri NHS bitgesinin gogunlugundan yikimladar. Belli birgok alan igin birinci ve ikinci
basamak saglik hizmetlerinin genelini vermekle yiikiimlllerdir. 2013 Nisan ayindan itibaren ise, bitiin saghk piyasasinda higbir
kurumun ve aile hekimliginin biitgesinin olmadigi belirtilmistir. 2010 yilinda sunulan ve 2012-2013 yillari arasinda ydrirliige giren
NHS'sindeki degisiklikleri (Peckham,2014); maddi gii¢ igin cogulcu bir model olusturmaktir, daha ¢ok 6zellesmeye alan yaratmak,
ancak segici bir zeminde, merkezi olarak belirlenen unsurlara gére performansa bagl degerlendirmesinde kalmak ve klinisyenler
tarafindan yuritilen, orgitsel dizeni destekleyen, kendi kendine devam eden bir tesvik edici bir sistem gelisirmek, halinde
aciklamaktadir.

David Cameron’un 2010’da yénetimi devir almasiyla birlikte NHS yeniden organizeli ¢galismaya baglamistir. Cameron, "NHS’deki
aciklar kapatmaya degil maliyetlerdeki agiklari kapatmaya" dair s6z vermistir. Ancak koalisyon politikalari, saglik lizerinde de
asagida belirtilen sekillerde de etki yaratmamustir (Vizard ve Obolenskaya,2015):

Bu dénemde saghk harcamalarini diger harcamalara gore koruyacagini belirtirken, gercek saglk harcamalarindaki genisleme
onceki hiikimet kosullarina gore asagida gorilmektedir. Yillik olarak biylime rakamlarina bakildigindan, artan ihtiyag ile talebe
karsilik olarak, NHS saglik hizmetlerini stirdirmek ve genislemek igin gerekli olan rakamlarin oldukga altinda kaldigi gérilmektedir.
Bu durumla ilgili olarak ingiltere saglik agisindan olan ydnetim politikasinin alaninin genisletmis ve degistirmistir. Bu siirecte NHS,
Vakfi Vakfi Trost Halk Sorusturmasi ile birlikte, en az bakim sartlarini, hizmetleri ile kalite agisindan tekrar diizeltmeye ve
glclenmeye gidilmistir. Halkin NHS’den memnuniyet orani istenilen diizeye ulasilamamistir. OECD verilerinde 2007 yilinda
ekonomik krizle beraber ruhsal sorunlar ve intihar sayilari artmigtir. Bu donemde saglik esitsizligi artmis ve ¢evre kosullarin iyi veya
kot olmasina gore ortalama yasam beklenti orani erkekler ve kadinlar arasindaki orani da etkilemistir. Bu nedenlerle saghk
acisindan iyilestirmeye ve esitsizligi aza indirmeye énem verilmistir (Uysal vd., 2012). Bircok gostergelerde performans yiiksekligi
artsa da 2010’dan glinimdize saglk hizmetlerde bekleme siireleri yavaslatiimistir (Bevan vd., 2014).

Son dénemlerdeki ingiltere saglik politikalarindaki varyasyonlar, Theresa May hiikiimeti ile bir kademeye gegmistir. Ciinkii May,
23 Haziran 2016'da yapilan referandumdan yiiksek oy sonucu ile AB’den ayrilma (Brexit) siirecini girmistir. Brexit sonrasinda
kamuoyunun hemen her kismi tarafindan konusan ve tartisilan konu Brexit'in ingiltere’nin saglik hizmeti yani NHS icin sonuglarin
kétiiye gidecegi gériisiindedir. ingiltere’nin AB’den ayrilisi saghk hizmetleri finansmanini, saglik isgiiciinii ve vatandaslarinin Avrupa
llkelerindeki ziyareti sirasindaki saglk hizmetlerine erisimi konularinda ciddi sorunlar ortaya ¢ikacaktir. Sistem vergilerle
karsilandigi icin ekonomideki degisiklikleri dogrudan etkilemektedir. ingiltere icin genel olarak kamu hizmeti acisindan daha az
kaynak kullanimi olarak algilanmaktadir. Ve bunun yaninda ingiltere’de yasan AB vatandaslarinda bu durumdan etkilenerek kendi
tlkelerine geri donuslere baglamistir. Bunun yaninda bir de Avrupa vatandasalari Avrupa dlkelerinde Ucretsiz bir saghk hizmetleri
alirken ingiltere AB’den ayrildigindan dolayi bu hakki da reddetmis oluyor. Bu sistemde diger sistemlerde oldugu gibi finansal bir
surdirulebilirlik, saglik hizmetlerinde kalite, verimlilik ve erisebilirlik gereklidir. Bundan dolayi bu konular agisindan ciddi bir sorun
ve endise duyulmaktadir. Ayirimasi saglik hizmetinin yavaslamasina ve ilag tedarik konusunda sikintilar baslamistir.

ingiltere'nin AB birligi tarafindan gelen ziyaretgileri icin devlet tarafindan sunulan (EHIC) saglk hizmetlerine ulasimi ve S1 planiile
Avrupa’da yasayan vatandaslarin saglik hizmetlerine erisimi bu ayrilik dénemimde devam ediyor. 31 Ocak 2020’de ingiltere
tamamen AB’den ayrilmistir. AB ile ingiltere’nin diger yillardaki iliskilerinin durumumun netlestirmesi icin bir gegis dénemi
olacaktir. Brexit'in saghk alanindaki etkilerini zamanla fark edilecektir.

5. INGILTERE iLE TURKIYE’NiN SAGLIK POLITIKALARININ KARSILASTIRMASI

Turkiye saghk sisteminin finansal kaynaklari, is¢i ve isveren tarafindan karsilanan primlere dayanmaktadir. Primler iscilerin
gelirlerinin belirli bir orani denk gelmektedir. Ayni sekilde isveren katki paylari da is¢inin gelirinin belirli bir oranindan olugsmaktadir.
Alinacak primlerin alt ve st sinirlari bulunmaktadir. isci ve isverenden toplanan primlerin yetersiz kaldig durumlarda ise saghgin
finansmani genel biitce tarafindan saglanmaktadir. ingiltere’de ise saglk sisteminin finansal kaynagi vergilerdir.
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Saglik hizmet sunumu ve finansmani agisindan birbirlerinden oldukga farkh 6zelliklere sahiptir. NHS ve GSS sistemlerinin ortak
ozellikleri; ilk olarak hem GSS’de hem de NHS’de verilen saglk hizmetleri tim nifusu kapsamakta ve kisiler dogrudan saglik
hizmetinin iginde s6z ve hak sahibidirler. Tlrkiye’de GSS tiim vatandaslara kapsamli bir saglik hizmet sunmakta ve bunu zorunlu
olarak yapmaktadir. Benzer sekilde NHS’de toplumun tiim kisilere verimli ve kolay erisilebilir saglik hizmetini sunmakta gérevlidir.
“Ulusal Saglik Hizmetleri tim halka aittir” anlayisi ¢ergevesinde hizmet gosteren NHS, tim niifusa yonelik mali yukimlulak
olmadan saglk hizmetleri ve tibbi bakim saglik hizmeti sunmaktadir. iki uygulama arasindaki bir diger ortak &zellik ise saglik
hizmetlerinde kamunun ve kamu finansmaninin katkisinin fazla olmasidir. iki uygulama arasindaki en dnemli farklilik; Ulkemizde
karma bir saglik finansman uygulanirken, ingiltere’de standart Beveridge saglik finansmani uygulamasidir. ingiltere’de saghk
hizmetlerine ayrilan finansman kismini ¢cogunlukla vergilerle karsilanmaktadir. GSS ise is¢i ve isverenlerin 6dedikleri primlerle
saglik finansmani karsilanmaktadir. Bu iki uygulama arasindaki hizmet sunumu olarak farklarina bakildiginda ise en 6nemli fark,
saglik hizmet basamaklari arasinda zorunlu ve serbest sevk zincirinin uygulaniyor olmasidir.

Ciinkii Tiirkiye’de zorunlu bir sevk zinciri uygulanmazken, ingiltere’de bu durum zorunlu bir sistem uygulanmaktadir. Birinci
basamaga yapilan basvurularda katki payr alinmazken, ikinci veya Gglinct basamak saglik kuruluslarina yapilan basvurularda katki
paylari alinmaktadir. Ozel hastanelere yapilan basvurularda ise katki paylari ile beraber ek ticretler alinmaktadir (Abdulaziz,2017).

Tablo 3: ingiltere ve Tiirkiye’nin Bazi Saghk Gostergeleri

Gostergeler Tiirkiye ingiltere
Toplam Nufus (2020) 83,614,362 66,796,807
Kisi Basina GSYH (ABD Dolari) (2019) 9,043 42,300
0-14 Yas Nufus Orani % (2019) 23,1 18,6
60/65 Yas Arasi Niifus Orani % (2019) 9,1 18,31
Kisi Basl Hekime Miracat Eden Sayisi (2019) 9,8 4
10.000 Kisiye Diisen Yatak Sayisi (2019) 28,6 25,0
Kaba Dogum Hizi (2019) 14,4 11,5
Kaba Oliim Hizi (2019) 5,3 9,4
Hastanede Ortalama Kalig Siiresi (2019) 4,2 6,8
Toplam Dogurganlik Hizi (2019) 1,9 1,7
Bebek Olim Hizi (2019) 9 3,8
Bes Yas Alti Olim Hizi (2019) 13 4
Dogumdan Beklenen Yasam Suresi (2019) 77,31 81,15
1000 Kisiye Diisen Toplam Hekim Sayisi (2019) 193 284
Toplam Kisi Basi Saglik Harcamasi (ABD Dolari) (2019) 1,235 4,290
AIDS insidansi (2019), (100.000 Niifusta) 0,1 0,4
Sitma Insidansi (2019), (100.000 Nifusta) 0,3 2,6
Yatakli Tedavi Kurumlarinda 1.000.000 Kisiye Diisen MR Cihazi Sayisi (2019) 10,8 7,2
Yatakli Tedavi Kurumlarinda 1000 Kisiye Dlisen BT Cihazi Sayisi (2019) 14,6 9,5
1.000 Kisiye Disen Gunluk Antibiyotik Ttiketim Miktari (2019) 31,9 18,0

Tabloda, Tiirkiye ve ingiltere’nin; WHO, OECD, TUIK ve Tiirkiye Saghk Bakanhg saglik istatikleri yiligindan alinan saglik géstergeleri
bulunmaktadir.

ingiltere’nin Kisi Basina GSYH’s1 42,300$ diizeyinde iken, Tiirkiye’nin ise 9,043$ diizeyindedir. ingiltere’nin kisi basina GSYH’si
Tirkiye'nin yaklasik beg katidir.

ingiltere’nin 0-14 yas niifusu %18,6 iken, Tirkiyenin ise %23,1 diizeyinde oldugu gériilmektedir. Bu durum ingiltere’ye karsin
Tirkiye'nin oldukga geng bir nifusa sahip oldugunu gostermektedir. Geng niifustaki bu durum 60-65 yas arasi tam tersi bir
durumdadir. ingiltere’nin 60-65 yas arasi niifusu %18,31 diizeyinde iken, Tiirkiye’de ise %9,1 diizeyindedir. ingiltere niifusunun
yasli olmasi bakim hizmetlerinin ve koruyucu saglik hizmetlerinin 6nemini gostermektedir.
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Tablo’da yatakli tedavi hizmetlerinin MR ve BT cihaz rakamlarini inceledigimizde Tiirkiye’'nin MR ve BT cihaz donanimi toplam orani
ingiletere’ye oranla cihaz donanimi fazladir. Bu durumda Tiirkiye’nin tedavi hizmetlerine daha fazla dikkat cekitigi ingiltere’nin ise
koruyucu hizmetlere 6nem verildigi saptanmaktadir.

ingiletere’de hekime miiracat sayisi 4 iken Tiirkiye’de bu rakan 9,8 olatak gériilmektedir. Bu durum ingiletere’deki zorunlu sevk
hizmetinin etkili oldugunu géstermektedir. 10.000 ksiye diisen yatak sayisi olarak Tiirkiye ve ingitere hemen hemen ayni
durumdadir.

Hastanin hastanede kalis siiresi hastanede verilen saglik hizmetinin kalitesinin en belirgin 6zelligi olarak kullanilmaktadir. Bu
nedenle bir saglik hizmeti igin hastanelerde kalis stiresinin az olmasi beklenmektedir. Hastanelerde yatan hasta ortalama kals
glini 2019 verilerinde ingiltere’de 6,8 Tiirkiye’de 4,2 giin gériilmektedir.

1.000 kisiye diisen giinliik antibiyotik kullanim orani ingiltere’nin 18,0 olarak, Tirkiye’nin 31,9 olarak gériilmektedir. Bu sayilar
Turkiye’nin ayakta tedavide yaygin, ingiltere’nin ise koruyucu hizmette iyi oldugunu tesip edilmektedir.

Saglk verilerinde belirtildigi gibi saglik finansmanlari ile saglik hizmet sunumlarina bakilarak, Ulkelerin saghk kalitesini ve
verimliligini belirleyen unsurlar degildir. Verilere ve istatistiklere bakildiginda dikkatle vurgulanan saghk performans
degerlendirmesinin yaninda saglik hizmetlerinin 6zelliklerinin yani sira adaletli sistem anlayisi, verimlilik ve kalite vb. faktorlerde
onem tasimaktadir. Fakat genel olarak bir degerlendirme igin tlkeler arasi bir kiyas tablosu ile bu karsilastirmayl yapmamiz
mimkinddr.

6. SONUC VE ONERILER

Turkiye gelismis devletlerin seviyesine ulasmak igin bir sistem arayisi icerisinde olmustur ve bu olusum devam etmektedir. Dolayisi
ile 60 yillardan sonra ingiltere saglk sistemleri baz alinarak saglik hizmetlerinde bir tiir devlet politikasi olan sosyalizasyon
denemelere baslamistir. Ancak bu denemden pek basarili olamamistir. Bu da gosteriyor ki toplum olarak gelismis olan toplumlarin
seviyesine ulasamadigimizi gosterir. Nitekim degisen diinya sartlarinda saglk alaninda da buyik degisiklikler meydana
gelmektedir. Bu da butiin tlkelerin saglik politikalarinin ona gore gelistirmek zorunda kaldigi goziikmektedir. Nitekim Turkiye 2002
yilindan sonra saglik dontsim politikalari ile yeni bir sistem uygulamasina gegmistir.

Ulusal Saglik Sistemi olarak bilinen ingiltere saglik politikalari, kiliselerden baslayip bu zamana kadar bircok degisiklige ugramistir.
1948’den baslayarak bugiine kadar siyasal giiclerin planlari ve kiiresel ekonomik gelismelere bagli olarak ingiltere’de saglk
politikalarinin gostermis oldugu degisim gorilmektedir. Ulusal Saglik Sisteminden yararlanmakta olan bireylerin saglik
finansmanini neredeyse tamamini vergilerden karsilanmaktadir. Finansmanin vergilerden karsilanmasi devlet agisindan bir sorun
haline gelmistir. Bu nedenle son yillarda NHS’nin yapisal ve islevsel problemleri ortaya ciktigi gdzlenmektedir. ingiltere’nin AB’den
ayrilmasi ile birlikte olusacak sorunlari gelecek yillarda saglik hizmet sunumu ve saglhk finansman gibi durumlar netlige
kavusacaktir.

Bu calismada, politika kavraminin genel yapisiile saglk kavrami ele alinmis ve arastirmanin ana konusu olan saglik politika kavrami
yakindan incelenmistir. Saglik politikasi olarak diinyada ki mevcut durum ve gelismelere gz atilmig, Glkemizin bu alanda ki mevcut
durumu incelenmis ve kiyaslama yapabilmek adina ingiltere’nin gelisimi incelenmistir.

Calismamizda inceledigimiz Tiirkiye ve ingiltere saglik hizmetlerinin farkli agilardan birbirlerine tstiinliikleri oldugu gibi, farkh
dezavantajli durumlari ve riskleri de bulunmaktadir.

Tirkiye’de sevk zincirinin zorunlu olarak uygulanmasi ve saglik politikalarinin daha fazla halkgi olmasi, piyasalagmaktan
vazgecilmesi 6nerilmektedir.
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